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Project background,
objectives and scope



AESGP wish to understand the market size and trends for the
self-care medical devices market across Europe

Project background Project Objectives

A AESGP, the Association of the European Self-Care A Conduct a data-driven analysis of self-care medical
Industry, is the voice of the manufacturers of OTC devices category in Europe covering key elements,
products, food supplements, and self-care medical including
devices in Europe - Market overview , providing a view of the latest

A AESGP approached IQVIA to help them understand the market trends
self-care medical devices market trends and size

S _ : _ - Market size and evolution by country and category*
considering the immediate need for self-care medical (OTC/PEC/PAC/Nutrition)

devices market data

Note : The market analysis will include high level category analysis at top level only

in each country depending on the scope of the agreement.

T The analysis could further extend to sub-segment (CHC?2) level considering the
significant variability in medical device share specially across OTC categories

=|QVIA
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We will focus on the European countries with IQVIA OTC / PEC
/[PAC / Nutrition coverage for unregistered data afttribute

International Data Coverage

Note: Medical device data attribute is available in local data from Italy, Germany, Belgium, Switzerland, France and Poland
identify

data attribute within CH GIlobal Database to
of Registered OTCs vs Unregistered products.
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CH Segment CH Segment
Country Channel
otc | PEC | PAC | NTR oTC | PEC | PAC | NTR
Austria Pharmacy . . . . Netherlands Pharmacy .
Belgium All Outlets (incl. pharmacy. - . . Netherlands Drugstores .
parapharmcy, e-Pharmacy
Bulgaria Pharmacy . Metherlands Supermarkets .
Croatia Pharmacy - - . . Poland E-Pharmacy . . . .
Czech Republic Pharmacy . . . . Poland Pharmacy . . . .
Czech Republic e-Pharmacy . . . . Portugal Pharmacy . . . .
Finland Pharmacy O Portugal Mass Market . . . .
France Pharmacy . . . . Homania Pharmacy .
w France Parapharmacy . . . . Slovakia E-Phamacy . . . .
o Germany Pharmacy . . . . ;
o - Slovakia Pharmacy . . . .
o Germany Pharmacy Mail Order - - . . -
Slovenia Pharmacy .
a Germany Drugstores -
Germany Supermarkets . Spain Pharmacy = - . .
Germany Small Supermarkets - Spain Parapharmacy . . . .
Germany Discounters . Switzerland Pharmacy . . . .
Greece Pharmacy - - - - Switzerland Drugstores . . . .
Hungary Pharmacy (incl. e-Pharmacy = . . .
Italy Pharmacy - - . .
Italy Parapharmacy . . . . . )
laly Mass Markst comers | = . . . Sell out data a_vallable in all markets
Italy Mass Market no-comers - - . . except Slovenia
Italy e-Pharmacy . . . .

. For rest of the countries, there is no specific

i me d attcbate canliedicatecobTotal OBC! prquluctesales n t
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Country Scope

1. Austria

2. Belgium

3. Bulgaria

4. Croatia

5. Czech Republic
6. Finland

7. France

8. Germany

9. Greece

10.Hungary

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Ireland (OTC)
Italy

Latvia (OTC)
Netherlands
Poland
Portugal
Romania
Slovakia
Slovenia

Spain

21.

22.

23.

24.

25.

26.

27.

Sweden
Switzerland
Norway
Lithuania (OTC)
Estonia (OTC)
UK (OTC)

Europe Medical Device Market Trends
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Approach &
Methodology




IQVIA proposed a structured approach to address the key
objectives of this engagement

Phase 1
Kick Off/Category Alignment

Phase 2

Analysis of Medical device
Market value

Phase 3
Medical Device Market
Landscape

Key Activities
A Kick off Meeting with AESGP team to

Key Activities

A Extrapolate the market value of in scope

di scuss the defei nit i @ntridskorcRahfelcdverage

medical devices category definition/
scope based on the shared IQVIA CH
Classification classes at CHC2 level.

A AESGP team to confirm the CHC2
classes to be included in scope of this
project.

Key Deliverables:

A AESGP alignment on category
scope with list of categories for
analysis in next phases

A Leverage existing benchmarks on medical
device share from local data and apply the
ballpark estimate (in consultation with
AEGSP team) to rest of the countries

Key Deliverables:

A Initial estimates to medical device market
value to be leveraged in the next phase
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Key Activities

A Conduct quantitative analysis of self care
medical device market including details at
category level to analyse key elements by total
market and country

- Market size and evolution from past 3
years (value and volume)

- Pack counts
- Market growth 71 annual and 3-year CAGR

Key Deliverables:

A Excel report and PowerPoint presentation with
summarizing the project findings
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We focused on the European countries having IQVIA data
coverage for unregistered and medical device data attribute

International Data Coverage

CH Segment CH Segment
Country Channel
otc | PEC | PAC | NTR oTC | PEC | PAC | NTR
Austria Pharmacy . . . . Netherlands Pharmacy .
Belgium All Qutlets (incl. pharmacy, - . . Netherlands Drugstores .
parapharmcy, e-Pharmacy
Bulgaria Pharmacy . Metherlands Supermarkets .
Croatia Pharmacy - - . . Poland E-Pharmacy . . . .
Czech Republic Pharmacy . . . . Poland Pharmacy . . . .
Czech Republic e-Pharmacy . . . . Portugal Pharmacy . . . .
Finland Pharmacy O Portugal Mass Market . . . .
France Pharmacy . . . . Homania Pharmacy .
w France Parapharmacy . . . . Slovakia E-Phamacy . . . .
o Germany Pharmacy . . . . ;
o - Slovakia Pharmacy . . . .
o Germany Pharmacy Mail Order - - . . -
Slovenia Pharmacy .
a Germany Drugstores -
Germany Supermarkets . Spain Pharmacy = - . .
Germany Small Supermarkets - Spain Parapharmacy . . . .
Germany Discounters . Switzerland Pharmacy . . . .
Greece Pharmacy - - - - Switzerland Drugstores . . . .
Hungary Pharmacy (incl. e-Pharmacy = . . .
Italy Pharmacy - - . .
Italy Parapharmacy . . . . . )
laly Mass Markst comers | = . . . Sell out data a_vallable in all markets
Italy Mass Market no-comers - - . . except Slovenia
Italy e-Pharmacy . . . .

Note: Medical devices data attribute is available in local data from Italy, Germany, Belgium and Poland . For rest of the countries, there is no specific data attribute within CH
Gl obal Database to identify fAmedical deviceso at pr esent .fTolOVE*preductsale of Regiaterel OTCs sl e A RE
Unregistered products.

=|QVIA
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We covered following categories under the scope of self

medical devices in agreement with AESGP team (1/3)

CHC category

01 COUGH COLD &
OTH RESP PROD

CHC 2 segments

01A COUGH PRODUCTS
01B COLD REMEDIES

01C SORE THROAT REMS.
01D ASTHMA REMEDIES

01E RESPIR & GENER ANTIALLERG
O01F NASAL SALINE SOLUTIONS
01V PRD FOR OTHER RESP.CONDIT

02 PAIN RELIEF

02B DYSMENORRHEA REL.

02D MOUTH PAIN RELIEF

02E MUSCULAR PAIN REL.

02G JOINT CARE PRODUCTS

02H NON-SPECIFIC ANTISPASMOD

02V OTH SPECIFIC PAIN RELIEF

% 03 DIGEST & OTH
®) \NTEST PROD

03A DIGEST TRACT&STOMACH PROD

03C LAXATIVES
03D ANTIDIARRHOEALS

03G ACID CONT & HEARTBURN PRD

06 SKIN
TREATMENT

06A ACNE TREATMENT
06B HAND SKIN WOUND DISINFECT

06C SKIN IRRITATION
06D ANTI-PSORIASIS

06F WOUND HEALING PRODUCTS
06G ANTIFUNGALS

06H SCAR AND KELOID PRODUCTS
06K COLD SORE TREATMENTS

06L WART/CORN REMOV EXC PLAST

06P SKIN PROTECTOR+EMOLLIENTS
06V OTHER SKIN PRODUCTS

CHC category
07 EYE CARE

CHC 2 segments

07A EYE CARE

08 EAR CARE

08A EAR CARE

09 MOUTH
TREATMENT
PRODUCTS

09A FLUOR PRO X T/PAST+M/WASH

09C MOUTH INFECTION
TREATMENT

09V ALL OTH MOUTH TREAT PROD

10 CIRCULATORY
PRODS.

10A ANTIHAEMORRHOIDS
10F CHOLESTEROL REGULATING
PR

10V ALL OTH CIRCULATORY PRDS

™= 12 URINARY AND
@) REPRODUCT CAR

12C PRODUCTS FOR URINARY
COND

12D GYNAECOLOGICAL PREPS

12F PROD FOR UROLOG MALE
COND

14 WEIGHT LOSS
PRODUCTS

14A WEIGHT LOSS PRODUCTS

17 HABIT
TREATMENT

18
MISCELLANEOUS

97 ALL OTH MISC
PRODS

17A NAIL BITING

17B SMOKING CONTROL
PRODUCTS

17C ANTI ALCOHOL

17D OTHER HABIT TREATMENTS

18A MISCELLANEOUS

97A ALL OTH MISC PRODS
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CHC category

85 PERSONAL
HYGIENE

-Care

CHC 2 segments

85D INTIMATE HYGIENE
85E FOOT HYGIENE

85F HAND HYGIENE(EXCL
SOAPS)

87 ORAL HYGIENE

87A TOOTHPASTES

87B MOUTHWASHES
87Z OTH ORAL HYGIENE
PRODUCTS

93 ORAL HYGIENE &
CARE ACCE

93A TOOTHBRUSHES
93B DENTAL FLOSS
93C INTERDENTAL
BRUSHES+ACCES
93D DENTAL STICKS
93E DENTURE
PRODUCTS

93Z OT ORAL HYGIE &
CARE ACCE

94 ACCESSORIES
FOR BABIES

94B FEEDING
BOTTLES+ACCESSOR
94C DUMMIES /
PACIFIERS&TEETH R
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We will cover following categories under the scope of self

medical devices in agreement with AESGP team (2/3)

CHC category
40 TRADITIONAL DRESSINGS

CHC 2 segments

40B TRADITIONAL DRESSINGS

41 SURGICAL ABSORBENTS

41A COTTON WOOL PRODUCTS
41B SWABS AND PADS
41C PACKS AND PATCHES

42 FIXATIVE + SPECIAL TAPES

42C FIXATIVE ADHESIVE TAPES
42D SPECIAL TAPES

43 BANDAGES

43A RETENTION/FIXATIV BANDAG

43B SUPPORT+COMPRESSION BAND
43C MEDICATED BANDAGES

43D ORTHOPAEDIC CASTING MATRL
437 OTHER BANDAGES

44 PRESSURE SORE
PREVENTION

44A CUSHIONS

44B PRESSURE SORE FLEECES
44C RINGS
44D BED SHEETS

45 FIRST AID KITS

45A FIRST AID KITS

46 WOUND CARE

46A WOUND CARE

47 ADVANCED DRESSINGS

47A BASE TECH ADVAN DRESSINGS
47B ANTI-INFEC ADVANCED DRESS

47C ADVANC DRESS+HYALURON AC
47D ADVANC DRESS+COLLAGEN
47V OTHER ADVANCED DRESSINGS

49 PLASTERS

49A TRADIT PLAS STRIP GEN USE
49B TRAD PLASTER SPECIAL USES
49C SPECIAL PLASTER+PROTECTOR

49D LIQUID PLASTERS

CHC category

50 STOMACARE PRODUCTS

CHC 2 segments

50A ILEO-COLO+UROSTOMY PRDS
50B STOMACARE PROTECTIVES
50C STOMACARE ACCESSORIES

52 INCONTINENCE CARE PRDS

52A LIGHT INCONTINENCE PRDS
52B MOD HEAV SEV INCONT PRDS
52C BED SHEETS/PADS

52D CARE PRDS FOR INCONTINENC
52E OTHER PRDS FOR INCONTINEN

53 PRDS FOR BLADDER
PROBLEMS

53A URETHRAL CATHETERS

53B DRAINAGE BAGS & BAG COVER
53C URINARY SHEATHS & ACCESSO
53D OTH PRDS FOR BLADDER PROB

54 BABY DISPOSABLES & CH ENU

55 INJECTION DEVICES

54A BABY DISPOSABLES & CH ENU
55A DISPOS INJECTION DEVICES
55B REUSABLE DEVICES

55C INJECTION ACCESSORIES

56 TESTS+MEASURING
INSTRUMNT

56A BLOOD PRESS M APPAR & ACC
56B STETHO PHONENDO+ACCESSOR
56C WEIGHT MEASURING EQUIP

56D THERMOMETERS

56E GLUC TEST+MEASUR INSTRUMT
56F CHOL TEST+MEASUR INSTRUMT
56H KETONE BODY TESTS

56J PROTEIN TESTS

56K MULTIPURPOSE TESTS

56L OCCULT BLOOD TESTS

56M ALCOHOL TEST+MEASUR INSTR
56N PREGNANCY TEST KITS

56P OVULAT TESTS&MEASUR INSTR
56R VAGINAL INFECTION TESTS

56S LANCETS+SAMPLING DEVICES
56T CORONAVIRUS TESTS

56V OTH DIAG TEST+MEASR INSTR
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We covered following categories under the scope of self

-Care

medical devices in agreement with AESGP team (3/3)

PAC

CHC category

CHC 2 segments

CHC category

CHC 2 segments

57 MEDICAL/SURGICAL AIDS

57A ENEMAS/DOUCHES+CANNULAS
57B RUBBER BULBS & SPLASHERS
57C GLOVES

57D URINE/FAECAL TEST BOTTLE
57E SURGICAL DEVICES

57F HOT WATER BOTTLES

57G HOT AND COLD PACKS

57H INHALATION & AEROSOL PROD
57J ELECTRIC INSTRUMENTS

57K MISCELLANOUS

57M MASKS

63 CONTACT LENS/GLASSES/ACCE
64 CONTACT LENS CARE

63A CONTACT LENSES/ACCESSOR
63B GLASSES AND ACCESSORIES

64A HARD CONTACT LENS CARE

64B SOFT CONTACT LENS CARE
64C ALL CONTACT LENS CARE

65 BABY+NURSING ACCESSORIES

65A MILK EXTRACTORS
65B LAYETTES
65D BABY CARE ACCESSORIES

65E BABY EQUIPMENT

58 ORTHOPAED/ANTIRHEUM AID

58A SLIMMING CLOTHING

58B CORSETS

58C BELTS+ATHLETIC+OTHER SUPP
58D CURATIV/ELASTIC STOCKING

58E CLOGS+ORTHOPAED FOOTWEAR
58F ANTIRHEUMATIC AIDS

58G GYMNASTIC EQUIPMENT

58H EQUIPMENT FOR DISABLED

66 CONTRACEPTION

66A CONDOMS

66B INTRA-UTERINE DEVICES

66C DIAPHRAGMS
66D SPERMICIDES

66Z OTH TOPICAL CONTRACEPTIVE

79 OTHER PATIENT CARE PRODS

79A OTHER PATIENT CARE PRODS
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We followed a structured approach to determine the medical

devices value and volume sales in Europe for landscape analysis
Methodology

channels (refer to the next slide) by factoring in

Extrapolate the IQVIA historical CH sales for missing @
available internal benchmarks

Leveraged local data to estimate medical device

share (value & volume) of Germany, Belgium, Poland @
and Italy at selected CHC 1 & 2 category level

Mapped the remaining countries  in-scope with
Germany, Belgium, Poland and Italy based on similar
regulatory framework in agreement with AESGP team

to remaining countries  as per their mapping to derive

Applied estimated ballpark  for medical devices share @
medical device sales

Note: The proposed extrapolation methodology and — | QV I /\
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Missing channels from IQVIA Audit

Account for 4 -20% Iin countries in-scope

Countries Missing Channels Share* Countries Missing Channels Share*
Austria Drug store, Supermarket 10% Italy Para-pharmacy, Supermarket 6%
. Para-pharmacy, Drug store,
Belgium Supermarket 7% Netherlands Online/ Mail Order 10%
Bulgaria Drug store, Supermarket 9
g p ILLUSTRATIVE Drug store, Supermarket 4%
. Drug store, Supermarket, Hospitc
Croatia Pharmacy, Specialist stores, Clinics oY Portugal Para-pharmacy, Supermarket, Online 10%
Czech Re Drug store, Supermarket 6% . .
P 9 P Romania Drug store, Supermarket, Online 7%
Finland Drug store, Supermarket aisle, Online 7%
Slovakia Drug store, Supermarket 10%
France Online/ Mail order 9%
. Drug store, Supermarket, Hospital Pharmacy,
Germany Online/Mail order 9% Slovenia Specialist stores, Clinics %
Greece Drug store, Supermarket 6% Spain Supermarket, Hospital, Clinics 20%
Hungary Drug store, Sup:t;nt}zgket, Online, Gas 12% Switzerland Drug store, Online 11%

Note: *IQVIA estimates of share of missing channels

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Countries Mapping -1

Estimated medical devices value/volume for in-scope counties based on existing benchmarks

Countries in Scope*

Countries Map

Yes

Austria
Bulgaria Yes
Croatia Yes
Czech Rep Yes
Finland Yes
France Yes
Greece Yes
Hungary Yes
Netherlands Yes
Portugal Yes
Romania Yes
Slovakia Yes
Slovenia Yes
Spain Yes
*Note: Reference countries mapped on a best efforts basis, considering the regulatory similarities and aligning with AESGP co re team; There may be
few deviations arising due to a different regulatory scenarios in the countries and might potentially impact the overall anal ysis Jp—
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution == | Q V I /-\
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Countries Mapping - 2

Estimated medical devices value/volume for in-scope counties based on existing benchmarks

Countries Map
Estonia Yes
Ireland Yes
Latvia Yes
Lithuania Yes
Norway Yes
Sweden Yes
UK

Yes

*Note: Reference countries mapped on a best efforts basis, considering the regulatory similarities and aligning with AESGP co
few deviations arising due to a different regulatory scenarios in the countries and might potentially impact the overall anal
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

re team; There may be
ysis

CONSUMER HEALTH



= |QVIA

CONSUMER HEALTH

Glossary of terms



Glossary of terms used

Key Terms Definitions

CHC (1 and 2) Consumer Health Classification (Level 1 and Level 2)

oTC Over-the-Counter products

PEC Personal care products

PAC Patient care products

MAT Q2/MAT June Moving Annual Total refers o data from 09/2022 to 06/2025

MAT Q2 Historical Time Frame

Refers to Data period used 09/2022 to 06/2025

Category Share (%)

Category sales (value or volume) contribution to total sales of medical device and non-medical
device products for market element

Medical devices Share (%)

Medical devices sales (value or volume) contribution to total sales of medical device and non-
medical device products for market element

CAGR

Compound annual growth rate (average annual growth rate over a specified period of time)

PY

Previous year

Short term (S-T) growth (%)

Latest Year annual growth rate (2024-25)

Long term (L-T) growth (%)

Last 3 years historic CAGR (2022-25)
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Market Dynamics & e

Europe Medical Devices Performance Overview
Medical devices withesses a decline in long term; withesses a bounce back in the recent year

35% ™

Medical device share of total CH
value in 2025

Long T term Growth

-2.2% by value
-6.7% by volume

il

Short T term Growth

il

all

3.0% by value
-1.3% by volume

Medical Devices i

(120.6 Bn (2025)

Source: IQVIA Global CH Insights - MAT Q2 2025

7~

Long-term Growth (Value)

Medical Devices Categories

60% / -6.8% 5.1% pack launches in last 3
of \:)G;'UF?AV(':e'd ﬂl]l]l] PAC PEC years; Patient care

N

43%

Contribution to total new

accounts for 86% of new

pack launches
Medical Devices
Innovation

Test Instruments &

0 Share of total PAC

2 8 /O values in 2025;
Dominated by
Gluc Measuring

Eye Care <{o>

Long -term Growth

nﬂ' -20.3% by value nuﬁ

PAC (Patient care)

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Oral Care Accessories m
52(y Share of total PEC
Ovalue share in 2025;

Dominated by
Denture products

Long term Growth

m' 4.5% by value

PEC (Personal Care)
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Market Dynamlcs & Value Trends
Segmentation

Europe CH Market Size & Growth

Mar ket

Medical devices represent 35% of the value, positive short-term growth

_(+39%)

+3%

NG

V a Bn), and (LateSti/alue Share (%)

| @
55 56

@

57

Value Growth
60

2022-2025 CAGR
D

2024-2025 Growth

Total CH PY Growth 4.0%
2022

2023 2024
Source: IQVIA Global CH Insightsi Sal es

2025

Local

B Non-Medical Device* Il Medical Device
Currency Gur o082025Publ i c
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

based on

MAT Q
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ML Dy”a”?'cs & Volume Trends
Segmentation

Europe CH Market Volume & Growth

Medical devices account for 31% of volumes; volume growth higher than value growth

Market Volume (Mn Units), and Latest Volume Share (%) Volume Growth
—@ —
i (o)
O — e

2022-2025 CAGR 2024-2025 Growth

7.0

6.8

Total CH 3Y CAGR 4.6% Total CH PY Growth 13.6%

2022 2023 2024 2025

B Non-Medical Device* [l Medical Device
Source: IQVIA Global CH Insights i Sales in Units based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynamlcs & Value Trends
Segmentation

Europe CH Performance by Classes
Patient care is the largest contributor of medical devices value sales with 412 Bn sales in 2025

CH Classes Value Value Sales ( L CBn)i 2022-2025 CAGR 2024-2025 Growth
Share (%) Medical devices Value Share (%) Total CH PY Growth 4.0%

1
1
1
‘ 1.1
1
-0.4% |
1
1

oTC 72% 42,6

PAC 23% 13,5

PEC 6% 3,4

I Vvedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency Guros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution == | Q V I /-\ 22
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ML Dy”a”?'cs & Volume Trends
Segmentation

Europe CH Performance by Classes
Patient care continues to lead in volumes as well

CH Classes Volume
Share (%)

Volume Sales (Bn Units)
Medical devices Volume Share

2022-2025 CAGR
(%)

Total CH 3Y CAGR -2.4%

2024-2025 Growth

Total CH PY Growth -0.2%

PEC

8%

-1,2%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

I
-1.|8%

1
1

Il Vedical Device M Non- Medical Device
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics & Packs &
Segmentation Innovation

Europe Medical Devices Packs & New Launches

Total Packs *
CH Total

Most of the new medical device launches come from Patient care segment
Category

176,489

OTC

213,878

New Launches **

390,367

107,806
16,160 123,966

38,353 160,854
Patient care

199,207
3,599 81,724
156,561 SRCicll 209,952

52,681
3768 56,449

85,323
Personal care

33,670 39,915 WERSLIS

39,215
40,299
1,084
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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®
Europe CH Market by Country 1 Size & Growth

Medical devices account for more than 30% in both value and volume share; UK, Portugal and
Poland record strong growth in the recent year

Medical Device s Sales in 2025 Medical %el—\lli?;)si fggrzess of total Medical Device s Value Trends Medical Device s Volume Trends
Val ue (U0 Mn) Volume (Mn Units) Value ; Volume 2022-2025 CAGR 2024-2025 Growth 2022-2025 CAGR 2024-2025 Growth
" eurore N i 20,665 | ECE OEE |0 = " /- |
- roand iz [l | w0 B el
segum lesz  fles | COENCOE CONCTW || 50 20O &
rowgal 529 2 | COCE EOECE |0

Western Europe Countries

_ I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights based on MAT Q2 2025

* Include selected European countries & categories based on project scope
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EU Country Dynamics Value & Volume Trends .

done
Europe* CH Market by Country 1 Size & Growth
Norway witnesses a higher penetration of MD in value; while Slovakia has penetration of 76% in
volume share
Medical Device Salesin 2025 Medical Device Shares of Medical Device ValueTrends Medical Device VolumeTrends
total CH (%) in 2025
Val ue (G Mn)Volume (Mn Units) value Volume 2022-2025 CAGR 2024-2025 Growth 2022-2025 CAGR 2024-2025 Growth
Romania N 392
C Noway [ Ema w0 e
““F;g;jg;‘ [ o o BNz oo I

34% 66% 33% 67%

6% 74%

N
<
>
~
)
>

Slovakia . 232 36%  64% 76%  [24%
Hungary ‘ 192 D506l 75% 41% | 59%
Bulgaria ‘ 189 26%  74% 20%  71%

Finland 26% 74% 30% 70%

Western Europe Countries I Vedical Device [ Non Medical Device
Source: IQVIA Global CH Insights based on MAT Q2 2025
*include selected European countries & categories based on project scope; only OTC sales in Bulgaria, Finland, Slovenia, Netherlands, Romania
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EU Country Dynamics Value & Volume Trends

Europe* CH Market by Country 1 Size & Growth

Smaller markets like Croatia, Slovenia, Ireland and Estonia record phenomenal growth in the

recent year

Medical Device Sales in 2025

Medical Device Shares of
total CH (%) in 2025

Medical Device ValueTrends

Val ue (0

Mn )Volume (Mn Units)

Volume

2022-2025 CAGR

Croatia 142 39% 61% 63% | 37%
Netherlands 109 14%  86% 13%  87%
Slovenia 38% 62% 40% | 60%
I LT Tt SRR
Ireland 14% 86% 13%  87% 7
I ==~ i ) f It J Sl
Lithuania 17% 83% 14%  86% J
Latvia 16% 84% 13%  87%
I [ I et J e
Estonia 17% 83% 15% 85% 1

Medical Device VolumeTrends

2024-2025 Growth

2024-2025 Growth

2022-2025 CAGR

Western Europe Countries
Source: IQVIA Global CH Insights based on MAT Q2 2025

Il Vedical Device M Non Medical Device

*include selected European countries & categories based on project scope; only OTC sales in Bulgaria, Finland, Slovenia, Netherlands, Romania
3284310_AESGS8eliCare Medical Device Market IndghtsFinal Presentatiowt 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Europe OTC Performance by CHC 1 Category in 2025

c al device sales with over

Medical Device Growth
L @022-202%AGR 2024-2025 Growth

Eye care | eads medil

Market Trends

Category Val ue |(
Total OTC 3Y CAGR 6.8% Total OTC PY Growth 5.9%

Category Value Share (%)

Digestive 18%
Skin Care 12%

Pain Relief 12% ,

T T Urinary &
g 7%
Reproductive °

Circulatory 3%
Miscellaneous 3%
Habit Treatment 2%
Mouth Treatment 2%
Weight Loss | 1%

Ear Care | 1%

28

Other Miscellaneous | 1% 18 197

Source: IQVIA Global CH Insightsi Sal es in Local Cu -eMequQI Device B Non-Medical Device

(Public Prices) based on MAT Q2 2025;

S-Ti short term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes == | Q V I /\
CONSUMER HEALTH
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Market Dynamics &
Segmentation

OTC

Volume Trends

Eye care continues to lead with highest penetration of medical devices in volumes
Market Trends Medical Device Growth
Category Value Share (%) Category Val u L €022-202p 6 AGR 2024-2025 Growth
e e e Tl OTC3Y CAGR 2.1% ___________ Total SID_T_Q_EY_Q rowth 2.0%___
CCR 40% .
T e —————— e e e e e e e e e s o s e ] o e e e
Digestive 18% _
I
Skin Care 13%
Pain Relief 9% .
Eye Care 6%
Urinary & - iag 404 22.6 176.9
Reproductive
Circulatory 2% 7.8 97.2
Miscellaneous 3% 0.1 148.6 -0.7%
Habit Treatment | 1% 0.0 39.6 -2.3%
Mouth Treatment | 2% 11.2 75.2
Weight Loss | 0% 3.5 18.0
Ear Care | 1% 15.5 21.5 -0.9%
Other Miscellaneous | 0% 3.0 20.1 16.2%
Source: IQVIA Global CH Insightsi Sal es in Local Cu -eMequQI Deyige - Non-Medical Device
(Public Prices) based on MAT Q2 2025;
L-TT Long term, S-T1 short term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Europe Medical Devices Performance by top CHC 2 Segments  (1/2)

Eye care, CCR, and Digestive categories represent over 60% of the value, led by Nasal saline

CHC 1 Value share (%) of Medical Device : . . .
CHC 1 Category* total Medical Device s sales Val ue (LCG Mn) Top 4 CHC 2 Segm®evicesVal uve d(ilcG Ia Mn)
OTC- Medical 2470 5
Device '
Eye Care 31% 2278.7 Not Available
Nasal Saline Sore Throat Cough Other Res@y
0
CCR 26% 1965.2 972.6 396.9 341.0 128.5
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
. . o
Digestive 17% 1284.8 552.7 382.9 244.2 105.0
Wound Healing Wart/Corn Removal Skin Protector/Emollients  Hand Skin Wom@infect
i 8% 575.3 e 8
Skin Care 0 162.3 109.3 100.8 60.4
Muscular Pain Mouth Pain Dysmenorrhea Other Pain Relief
- - \
Pain Relief 7% 500.3 09
335.4 160.3 WA
. Gynaecological Urinary Condition Urology Male Condition
Urinary & 5% 390.1 —
Reproductive 225.6 146.5 18.1

Source: IQVIA Global CH Insightsi Sal es i n Local Currency
* CHC 1 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical devices share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - | QV I A
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Market Dynamics &
Segmentation

OoTC

Value Trends

Europe Medical Devices Performance by top CHC 2 Segments
Antihemorrhoidsaccount for > 04 90

CHC 1Category” 1 lecical Device 5 shles

Ear Care

Mn I n sales and | ead
Medical Device . .
. To 4 CHC 2 SegmeDetvieNal uklediLE€ali Mn
Value (LCUO Mn) P 9 d
2% 150.7 Not Available
Other Mouth Treatment Mouth Infection Fluoride Pmd&ts
2% 112.7
Mouth Treatment Sk R =
Antihemorrhoids ~ Chloesterol Regulating  Other Circulaﬂ
i 1% 106.3 i
Circulatory 0 91.06 15.20 (008
Weight Loss 1% 85.3 Not Available
Other :
. 0% 18.2 Not Available
Miscellaneous
Miscellaneous 0% 2.8 Not Available
Smoking control  Other Habit Anti Alcohol Nail Biting
Habit Treatment 0% 0.0 =~ 0.00
0.01 0.UU
Source: IQVIA Global CH Insightsi Sal es i n Local Currency Uuros based on MAT Q2 2025

* CHC 1 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical devices share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Europe Medical Devices Performance by top CHC 2 Segments  (1/2)

Nasal saline continues to lead in volumes as well

CHC 1 Volume share (%) of Medical Device . . : .
CHC 1 Categor . : o To 4 CHC 2 Se g m®evicesValue (WhisdniMn)a |
gory* total Medical Device s sales Volume (Units in Mn) P 9 ( )
OTC- Medlcal 202.2
Device
Eye Care 25% 178.9 Not Available
Nasal Saline Sore Throat CoughO&es@/
0
CCR 37% 259.0 141.2 57.1 36.4 11.7
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
Digestive 14% 96.6 39.7 274 10.3 10.3
Wound Healing Skin Protector/Emollients  Hand Skin Wound Disinfect ~ Wart/Corn Removal
- 0 \
Skin Care 7% 51.2 15.0 11.5 8.2 6.4
Muscular Pain Mouth Pain Dysmenorrhea Other Pain Relief
. - \
0
Pain Relief 8% 52.8 e =W =
0-0
Urinary & . Gynaecological Urinary CWy MaleCon&
. 3% 22.6
Reproductive 14.8 7.0 0.8

Source: IQVIA Global CH Insightsi Sal es i n Local Currency
* CHC 1 categories based on their Medical devices value sales (in descending order
" Leading subsegments that account for >80% medical device share of respective CHC 1 category volume

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - | QV I A
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of

total Medical Device s sales
Ear Care

Antihemorrhoids held largest share in volumes as well

Europe Medical Devices Performance by top CHC 2 Segments

done

Medical Device . _ .

o To 4 CHC 2 Se g mebDevice Value (UNts id M9 a |

Volume (Units in Mn) P g ( 9
2% 15.5 Not Available
Mouth Infection Other Mouth Treatment Fluoride Products
Mouth Treatment 2% 11.2
5.78 5.30 0.11
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
i 1% 7.8
Circulatory = 0ol
Weight Loss 0% 3.5 Not Available
Other .
. 0% 3.0 Not Available
Miscellaneous
Miscellaneous 0% 0.1 Not Available
Smoking control  Other Habit Anti Alcohol Nail Biting
Habit Treatmen 0% 0.0 S
abit Treatment 0 g
0.0
U.U
Source: IQVIA Global CH Insightsi Sal es i n Local Currency Uuros based on MAT Q2 2025

* CHC 1 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical devices share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Europe PAC Performance by CHC 1 Category in 2022

(1/2)

Test instruments lead medical devices values with 3.4 Bn sales while the overall market shows positive

trend both in S-T

Market Trends
Category Value Share (%) Category Val u L 2022-2025CAGR 2024-2025 Growth
e e ] —ed--_Jotal PAC 3Y CAGR -6.8% ____________ Total PAC PY Growth 1.1%__
Test Instrument 26% 3,418 17 !
Advanced Dressings 15% 1,969 18 6.0% 4.4%
Incontinence 14% 1,856 34 5.9% 3.0%
Medical/Surgical Aids 6% 516 235 -
Injection Devices 5% 558 76
Plasters 5% 591 32 4.4% 4.2%
Bandages 4% 544 3 ’ 5.8% 4.7%
Surgical Absorbents 4% 495 19 -1.0%
Bladder Problems 4% 412 88 2.6% 3.2%
Orthopaedic/ a0, 456 42 4.0% 3.3%
Antirheumatic
Traditional Dressings 3% 409 33 - 8.3% ’ 8.2%

Medical Device Growth

Source: IQVIA Global CH Insightsi Sal es i n

Local

(Public Prices) based on MAT Q2 2025;
*Test instruments include both test and measuring instruments ; L-T 1 Long term; S-Ti Short term

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Europe PAC Performance by CHC 1 Category in 2022

(2/2)

All categories recorded dynamic positive growth in L-T except Nursing Accessories & First aid kits

Market Trends
Category Value Share (%)

Category

Val u

( L @022-2025£AGR

Medical Device Growth

2024-2025 Growth

Total PAC 3Y CAGR -6.8% Total PAC PIY Growth 1.1%

Stomacare 20 I | | -
Fixatives & Tapes 1.9% 259 0 : ‘ 3.0%
Other Patient Care 1.5% 126 78 E . 4.4%
Contraception 1.4% 193 1 E -0.4%
Baby Disposables 1.3% 26 148 | 2.1%
Wound Care 0.9% 118 3 E 19.0% . 4.8%
Nursing Accessories 0.8% 67 40 '2 1 1.0%
Contact Lens Care 0.6% 59 19 i -0.9%
Contact Lens/Glasses 0.6% 55 22 i . 4.9%
Pressure Sore | 0.2% 17 8 : -3.6%
First aid Kits 0.1% 13 2 1% -3.3%
Source: IQVIA Global CH Insights 1 Sal es in Local cullMedical Pevice Ml Non-Medical Device

(Public Prices) based on MAT Q2 2025
*Categories with <1% share such as first aid kits, contact lenses & glasses, baby disposables, wound care and pressure sore are excluded; L-T i Long term; S-T i Short term = I Q \/ I /\
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution -
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Segmentation

Europe PAC Performance by CHC 1 Category in 2022 (1/2)

Incontinence category leads in volumes, with positive growth in L-T and S-T

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202pKAGR 2024-2025 Growth
e ———————mm——mmmmmmmmmmmmmmmmmmmmm e e o] —ed--_Jotal PAC 3Y CAGR -10.6% ___________ Total P AQ_EY_QILQVL“P_'_Z_-QE/E_-
........ Testnsrumen: [N 1o I | | 7o W coieliEE i
Advanced Dressings 5% 66 1 3.7% 3.7%
Incontinence 19% 263 3 4.6% 8%
Medical/Surgical Aids 8% 82 39 :32.7% -8.7% ‘
Injection Devices 8% 109 7
Plasters 7% 95 4 0.1%
Bandages 7% 96 1 -0.9%
Surgical Absorbents 10% 143 6 -3.6%
Bladder Problems 1% 16 2 -0.1%
nopaedic/Antirheumatic 2% 20 2 2.4%
Traditional Dressings 6% 82 3 8.1% : 7.9%
Source: IQVIA Global CH Insights i Sales in Units based on MAT 02 2025 Il Medical Device [l Non-Medical Device
3284310_AESGBelfCare Medical Device Market IndtfhtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallogeronly / Not for distribution %E I Q \/ I /-\ 36
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&
Europe PAC Performance by CHC 1 Category in 2022 (2/2)

Categories like baby disposables and contact lens/glasses show positive S-T and L-T volume growth

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022-20256AGR 2024-2025 Growth
A memdo-Jotal PAC 3Y CAGR 10.6% ___________ Total PAC PY Growth -2.9% _|
Stomacare 1% 6 6 |

....................................................................................... e ————— S RN P ———————

Fixatives & Tapes 3% 47 0]

Other Patient Care 1% 8 13 -12.7%

Contraception 2% 23 0]
Baby Disposables 1% 5 16

Wound Care. [ 1% I S
Nursing Accessories 1% 4.4%
Contact Lens Care 1%
Contact Lens/Glasses 0%
Pressure Sore | 0% 0o 0

First aid Kits | 0% -9.6%

Source: IQVIA Global CH Insights i Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device

*Categories with <1% share such as first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

2.1%

3.4%

3.2%

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= I Q \/ I /-\
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Segmentation

Europe Medical Devices Performance by top CHC 2 Segments
Top 5 categories account for >70% value; dominated by Glucose measuring under Test Instrument

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor . : . To 4 CHC 2 SegmeDeviecNVal uklediL€aldt Mn
gory* total Medical Device s sales Value (LCUO Mn) P 9 d
PAC- Medical
. 12,311.4
Device
Gluc Measuring Blood Press Monitors  Coronavirus Test  Pregnancy Test
Test Instrument 28% 3,418.1 .
2,229.1 269.0 [216.5 206.8
Base Tech Anti -Infection Hyaluron Collagen
Advan
dvanced 16% 1,968.7
Dressings 1,551.4 304.8 [108.6
36
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds
Incontinence 15% 1,855.6 e
1,397.4 362.0 88.4 gt
Disposable Injection Injection Acces. Reusable Devices
Plasters 5% 591.3
467.1 75.4 .
Compression Retention/Fixativ Orthopaedic Casting Medicated
Injection Devices 5% 558.1 .
285.2 215.1 (R vA-13.6
Inhalation & Aerosol Gloves Hot & Cold Packs Miscellaneous
Bandages 4% 544.1
199.1 110.0 75.1 41.8

*SOUFC582 |?V|A_G|0l§>a| C(JjH Intst:ghtf\/l-l‘ dS alld es i In |—|0 <z adl CdU_ rr OT '; cy uduros based 0 RogWibal se? fcort.O Modlerate Heavy Severe Incontinence products
Top 5 categories based on their Medical devices value sales (in descending order Base Tech. - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading segments that account for >80% medical device share of respective CHC 1 category value Other Incontin. i Other Incontinence products —= | Q V I /\

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Europe Medical Devices Performance by top CHC 2 Segments
Incontinence category dominates in volumes

CHC 1 Volume share (%) of Medical Device . - .
CHC 1 Categor . : o To 4 CHC 2 Se g meDetice Value (UMts id Mrg a |
gory* total Medical Device s sales Volume (Units in Mn) P 9 ( 9
PAC- Medical
. 1,320.6
Device
Gluc Measuring Coronavirus Test Pregnancy Test Lancets+Sampling
Test Instrument 18% 235.2
93.7 50.0 28.5 21.8
Base Tech Anti-Infection Hyaluron Collagen
Advanced 0 / 3
. 5% 66.0
Dressings 48.6 9.6 76 0.1
Light Incontinence  Mod Heav Sev Incont. Bed Sheets/Pads Other Incontinence Prds
Incontinence 20% 263.2 -
126.5 120.9 15.5 JOK]
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
Plasters 7% 94.7
56.9 31.7 3.4
2.7
Disposable Injection Injection Acces. Reusable Devices
Injection Devices 8% 109.4 -
96.5 11.6 1.3
Retention/Fixativ. Compression Other Bandages Orthopaedic Casting
Bandages 7% 95.5
75.1 17.6

*Sour%e: |?V|A_G|0l§>a| C(JjH Intstightf\/l-l‘ dS alld es i In |—|0 <z adl CdU_ rr OT '; cy uduros based 0 RogWibal se? fcort.O Modlerate Heavy Severe Incontinence products
Top 6 categories based on their Medical devices value sales (in descending order Base Tech. - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading segments that account for >80% medical device share of respective CHC 1 category value Other Incontin. i Other Incontinence products —= | Q V I /\
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&
Europe PEC Performance by CHC 1 Category in 2022

Oral care accessories are leading medical devices value; overall market growing positive both in L-T
and S-T

Market Trends 022 2025 C GEdIcal Device G(B%XVZF(])ZS Growth
row
Category Value Share (%) Category Val ue |(L 8 ‘?\?
Total PEC 3Y CAGR 5.1% Total PEC PY Growth 4.5%
Oral Hygiene 35% Nk 1,080
Oral Care Accessories 33% 462 674 3.
....................................................................................... + e
Personal Hygiene 26% 299 611
Baby Accessories 6% 6 188 6.8%
Source: IQVIA Global CH Insightsi Sal es in Local Cu -eM@quQI Device B Non-Medical Device
(Public Prices) based on MAT Q2 2025
3284310_AESGBelfCare Medical Device Market IndtfhtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallogeronly / Not for distribution == I QV I /-\
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HEINEL Dy“a”.“"s & PEC Volume Trends
Segmentation

Europe PEC Performance by CHC 1 Category in 2022

Oral care accessories continue to lead in medical devices volumes as well
Market Trends Medical Device Growth
Category V olume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -1.2% Total PI%C PY Growth -0.9%
Oral Hygiene 40% KN 207.6 _ 1.9%
........................................................................................ — e o o o e s
Oral Care Accessories 38% -3.3%
Personal Hygiene 19% 25.2 79.6 1.7%
Baby Accessories 4% 0.5 21.0

Source: IQVIA Global CH Insights i Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Europe Medical Devices Performance by top CHC 2 Segments
Denture products are dominating among oral care accessories

CHC 1 Value share (%) of Medical Device . . .
HC 1 Cat ry* ) ' , T 4 H 2 m vieNV al IL I Mn
GG & CElEey total Medical Device s sales Value (LCO Mn) °Pp SGlale S 6 [ e2iER Y el WIENE QL e
PAC- M_edlcal 886.2
Device
Denture Products Other Oral Care Acces. Toothbrushes Interdental Brushes
Oral Care 500 462.4 T
81
Intimate Hygiene Hand Hygeine w/o Soap Foot Hw
Personal Hygiene 34% 299.1 -
292.4 5.9
08
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 13% 118.8 -
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 1% 5.8

3.4 2.4

Source: IQVIA Global CH Insightsi Sal es in Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading segments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution | QV I A
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Segmentation

Europe Medical Devices Performance by top CHC 2 Segments
Denture products under oral care accessories continue to lead in volumes as well

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Category* , : . To 4 CHC 2 SegmeDevieNVal uklediL€ald Mn
gory total Medical Device s sales Value (LCUO Mn) P 9 d
PAC- Medical
. 92.4
Device
Denture Products ther Oral Care A . Toothbrushes Interdental Brush
Oral Care Other Oral Care Acces erdental Brushes
. 52% 48.0
Accessories 45.7 11
=05
U. 0
Intimate Hygiene  Hand Hygeine w/o Soap Foot Hw
Personal Hygiene 27% 25.2 ——
23.1 1.90.2
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 20% 18.7
17.7 0.9
0.1
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 1% 0.5
0.4 0.1
Source: IQVIA Global CH Insightsi Sal es i n Local Currency Uuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading segments that account for >80% medical device share of respective CHC 1 category volume — | Q V I /\
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution == -
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Market Dynamics & .

Germany Medical Devices Performance Overview
Medi cal devices grew Iin | atest year with value

f N
36% A Long-term Growth (Value) 67%
- 68% Contribution to total new
Medical device share of total CH of value held / -3.3% 9.3% pack launches in last 2\3
value in 2025 by PAC ﬂl]']l] PAC PEC years; Patient care
accounts for 96% of new
Long i term Growth

pack launches
Medical Devices
-0.4% by value ~_ Medical Devices Categories Innovation

nﬂﬂﬂ -2.4% by volume r 8
Advanced @7 Eye Care <@ Personal Hygiene &%
Short 7 term Growth Dressings
Share of total PAC Share of total PEC
0 2 6% values in 2025: 83% value share in 2025
/, 3.7% by value Dominated by Dominated by
Base tech Intimate hygiene
0)
ﬂﬂl]l] 0.8% by volume Long -term Growth Long term Growth
] ] ) 10.5% by value il 1 10.5% by value
Medical Devices i i} Y il il /

G4.8 Bn (20

PAC (Patient care) PEC (Personal Care)

=QVIA

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025
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Germany CH Market Size & Growth

Medi cal devices mar ket recovers Into growth mo:

CH MarketValue(LCU Mn), and Latest Val ue ShanguelGlenth

13630 2022-2025 CAGR 2024-2025 Growth

12,906 g2 :
12.055 12,646

@ Total CH 3Y CAGR 3.9% Total CH PY Growth 4.9%

3.7%

64%

v ! !
i 4 ; 1

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Germany CH Market Volume & Growth

Medical devices represent 21% of the volume share, subdued volume growth in the latest year

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth
s
oon)

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 1.3% Total CH PY Growth 1.5%

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynarr_ncs & Value Trends
Segmentation

Germany CH Performance by Classes

PAC has the highest penetration of medical devices; however, OTC and PEC witness stronger
growth

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth
Share (%) Medical devices Value Share (%)
; l |
oTC 74% 7:3%
9,975 7.1%
! I
: : |
PAC 25% I 2 | |
0 1
(] 3,379 -15.0%' | 2 4%
- :
PEC 9
1

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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IS Dynarr_ncs & Volume Trends
Segmentation

Germany CH Performance by Classes
PAC dominates in volumes as well; however, OTC sees a strong growth of medical devices

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

Classes Share (%) Medical devices Volume Share (%)

Total CH 3Y CAGR 1.3% Total CH PY Growth 1. 5%

I
oTC 86% ot 4.1%
/ 2.8%

1
| |
I I
120 -7.1% : I
PAC 0 :
Lr4 -17.3%' ! :
| |
33% ~1.6% :
PEC 2% 24 4204 . 2.8% |
| |
I I

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

Majority of the Medical devices new launches come from Patient Care category in last 3 years
Category

Germany Medical Devices Packs & New Launches

Total Packs *

New Launches **
CH Total 41,667 20,987 62,654 9,381 4,649 14,030
11,723 2,498
OoTC 1,620 13,343 321 2,819
Patient Care 39,836 SWelgs] 45,714 9,010 cyss) 10,386
Personal Care ﬁ 3,597 & 825
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

Il Vedical Device M Non Medical Device
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Germany OTC Performance by CHC 1 Category in 2025

Although CCR dominates with 34% market share, eyecare contributes 7% and is important as it

represents the | argest Medi c al Devi ce subsegme.l
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022202p&AGR 2024-2025 Growth
Total OTC 3Y CAGR 7.1% Total OTCI PY Growth 7.3%
CCR* 34% 354 3,025
Digestive 18% 267 1,509
Skin Care 12% 127 1,115
Pain Relief 11% 110 1,024
i e M ey peppepeps ey eyl S VNN ey S SV oee Y NV
i Eye Care 7% 434 250
Urinary & 6% 85 474
reproductive
Miscellaneous 4% 434
Circulatory 3% 12 267
Mouth Treatment 2% 6 153
Other Miscellaneous 1% 12 103
Habit Treatment 1% 0] 111
Weight Loss | 1% 33 25
Ear Care | 0% 22 23 |
1 1

Source: IQVIA Global CH Insightsi Sal es in Local Cu | Medical Deyice Bll:Non-Medical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes — | QV I /\
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OoTC

Volume Trends

Market Dynamics &
Segmentation

Germany OTC Performance by CHC 1 Category in 2025

Medical devices are penetrated mainly in eye care and CCR, with promising growth opportunities

Category Volume Share (%)

Market Trends
Category Volume (Units in Mn)

2022-2025 CAGR
Total OTC 3Y CAGR 4.1%

Medical Device Growth

2024-2025 Growth

Total OTC PY Growth 3.8%
____________________ b —————

]
i CCR* 51%
Digestive 14%
Skin Care 10%
Pain Relief 7% -1.9
[ o | ] ———
i Eye Care 4%
Urlnary & 3% 6 37
reproductive
Miscellaneous 7% 0 82 -3.9%
Circulatory 2% 1 19
Mouth Treatment 1% (0] 12
Other Miscellaneous 1% 2 11
Habit Treatment | 0% 0] 4
Weight Loss | 0% 2 2 -6.2%
Ear Care | 0% 2 2
1 1
1 1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*CCR i Cough Cold & Other
Categories with <1% share s

Respiratory Products
uch as Ear care and Habit treatment are excluded

3284310_AESGBSelfCare Medical Device Market IndtfthtsFinal Presentatioet 2025 | IQVIA | Confidential | Faallngernonly / Not for distribution
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Segmentation

Germany Medical Devices Performance by top CHC 2 Segments
The top 6 categories represent >90% of the values, leading with Eye care followed by nasal saline

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* total Medical Device s sales Val ue (LCd Mn)TOp 4 CHC 2 SegmeDetviecNVail uklediL€ala Mn)
OTC-MedlcaI 1,460.8
device
Eye Care 30% 433.8 Not available
Nasal Saline Sore Throat Cough Other Respiratory
0
CCR 24% 354.0 149.8 123.8 46.6 18.2
Laxatives Digestive Acid & Heartburn Antidiarrhoeals
. . o
Digestive 18% 267.1 T 5ol R BT
Wound Healing Wart/Corn Removal Hand Skin Wound Disinfect  Scar & Keloid
i 0
Skin Care 9% 126.8 51.1 23.5 20.6 13.4
Muscular Pain Mouth Pain Dysmenorrhea
- - \
Pain Relief 8% 109.8 —_
Uri 2 Gynaecological Urinary Condition Urology Male Condition
rinary 0
Reproductive 6% 8a.1 43.4 40.1

SYY AR PA NGRS eTial dBvites vlue aR<S(iR desctnlifiglo@dhcy Guros based on MAT Q2 2025

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= | QV I A
CONSUMER HEALTH



Market Dynamics &
Segmentation

OoTC

Value Trends

Germany Medical Devices Performance by top CHC 2 Segments
Antihaemorrhoids is the largest subsegment within circulatory
CHC 1 Category*

CHC 1 Value share (%) of Medical Device . . .
. : . To 4 CHC 2 SegmeDetiecNVal uRlediL€ald Mn
total Medical Device s sales Value (LCUO Mn) P g d )
Weight Loss 2% 32.7 Not available
Ear Care 1% 21.7 Not available
Other Miscellaneous 1% 12.4 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory Prd.
i 0
Circulatory 1% 11.6 10.5 0.1
1.0
Other Mouth Treatment Mouth Infection
0
Mouth Treatment 1% 6.1 49 12
Miscellaneous 0% 0.1 Not available
Nail Biting Smoking control Other Habit
Habit Treatment 0% 0.0 %/
Bg
00
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Germany Medical Devices Performance by top CHC 2 Segments
Nasal saline in CCR, laxatives in digestive, and muscle pain products in pain relief lead in volumes

CHC 1 Volume share (%) of Medical Device . . :
CHC 1 Categor : : e To 4 CHC 2 Segments”™ 1 Medi c al Devi c
gory* total Medical Device s sales  Volume (Units in Mn) P g
OTC-Medical
. 139.4
device
Eye Care 22% 30.5 Not available
Nasal Saline Sore Throat Cough Other Respiratory
CCR 43% 594
26.1 21.4 8.7 1.9
Digestive Laxatives Acid & Heartburn Antidiarrhoeals
. . o
Digestive 12% 16.9 76 6.5 25 0.2
Wound Healing Wart/Corn Removal Hand Skin Wound Disinfect ~ Scar & Keloid
Skin Care 8% 10.8
5.6 15 1.4 0.7
Muscular Pain Mouth Pain Dysmenorrhea
Pai i 0 :
ain Relief 6% 8.9 5 32
0.5
. Urinary Condition Gynaecological Urology Male Condition
Urinary &
. 4% 5.8
Reproductive 2.9 2.9 0.1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume == | QV I /\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

total Medical Device s sales

Germany Medical Devices Performance by top CHC 2 Segments
Antihaemorrhoids is the largest subsegment within circulatory in terms of volume as well
CHC 1 Category* CHC 1 Volume share (%) of

Medical Device _ .
e To 4 CHC 2 Segments”™ 1 Medi c al
Volume (Units in Mn) P g
Weight Loss 1% 1.8 Not available
Ear Care 1% 1.8 Not available
Other .
. 1% 2.0 Not available
Miscellaneous
Antihemorrhoids Chloesterol Regulating
Circulatory 1% 0.9 —
0.8 0.1
Other Mouth Treatment Mouth Infection
Mouth Treatment 0.3% 0.5
Miscellaneous 0% 0 Not available
Nail Biting Smoking control Other Habit
Habit Treatment 0% 0 %
0.00.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Germany PAC Performance by CHC 1 Category in 2025 (1/2)

Advanced dressing products boost medi cal devi c

growth both in L-T and S-T
Market Trends Medical Device Growth
Category Value Share (%) Category Val ug |( L @02Z-202p8AGR 2024-2025 Growth
Total E’AC 3Y CAGR -3.3% Total PAC PY Growth 2.2%
Advanced Dressings 25% 844 0] i
L e e e e e e o e e _——— A
Test Instrument 22% 744 4
Injection Devices 10% 330 1
Incontinence 8% 270 11
Medical/Surgical Aids 6% 183 35
Bandages 6% 210 2
Surgical Absorbents 4% 4
Traditional Dressings 4% 142 1
Plasters 3% 100 9
Orthopaedic/
Antireheumatic 3% 103 5>
Fixatives & Tapes 3% 93 0]

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNQnCMedical Device

Prices) based on MAT Q2 2025;
=IQVIA

*Test instruments include both test and measuring instruments; L-T i Long term ; S-T'i Short term
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Germany PAC Performance by CHC 1 Category in 2025 (2/2)

Medical devices experienced favorable growth in the short term

Market Trends Medical Device Growth
Category Value Share (%) Category Val u L @022:202p CAGR 2024-2025 Growth
Total PAC 3Y GAGR -3.3% Total PAC PY Growth 2.2%
Bladder Problems 2% 5.9 05 |
Other Patient Care 1% 26.5 2.7 E
Wound Care 0% 16.0 0.0 7.0% 8.4%
Nursing Accessories 0% 13.8 1.6 10.5%
Stomacare 0% 10.4 0.1 1
|
Contraception 0% 7.9 0.0 :
First aid Kits 0% 5.9 0.4 i
Contact Lens Care 0% 3.3 0.0 F 8.4%
Baby Disposables | 0% 1.7 0.8 :
Pressure Sore | 0% 0.6 0.2 11.1% !’ 19.0%
Contact Lens/Glasses | 0% 0.1 0.3 -27.3% -25.9% :
t
Source: IQVIA Global CH Insightsi Sal es i n Local cu llkMedicalDeyice Ell;Non-Medical Device

Prices) based on MAT Q2 2025; S-Ti Short term
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PAC

Germany PAC Performance by CHC 1 Category (1/2)

Test instruments dominate in terms of volume, while the value is generated by Advanced Dressings

Advanced Dressings *

Injection Devices
Incontinence
Medical/Surgical Aids
Bandages
Surgical Absorbents
Traditional Dressings
Plasters
Orthopaedic/Antirheumatic

Fixatives & Tapes

Category Volume Share (%)

7%

6%

%

7%

1%

3%

Market Trends

115

12.7

9.7

12.2

11.8

1.7

5.0

Category Volume (Units in Mn)

6.6

0.3

0.9

0.0

0.9

0.5

0.0

Medical Device Growth

2022-2025 CAGR
Total PAC 3Y CAGR -7.1%

2024-2025 Growth
Total PAC PYI Growth -1.5%

3.3%

’ 5.5%

_ 3.9%

0.9%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*Test instruments include both test and measuring instruments

3284310_AESGS8elfCare Medical Device Market IndightsFinal Presentatioet 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

e
Germany PAC Performance by CHC 1 Category (2/2)

Sales of contact lenses and glasses have been declining in the past three years

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR -7.1% Total PAC PY Growth -1.5%
I
Bladder Problems 3% 4.6 -5.8% 1
1
Other Patient Care 1% 1.5 5: 1%
1
Wound Care 0% 0.3 0.0 12.9% 21.0%
Nursing Accessories 0% 0.4 0.1 -10.9% : 22.0%
1
Stomacare 0% 0.3 0.0 1.2(’(0
Contraception 0% 0.5 (0K0) : -11.7%
1
First aid Kits |1 0% 0.3 0.0 -14.0% | -9.9%
0% :
Contact Lens Care 0 05 0.0 3.4% 8.0%
I
) 1
Baby Disposables | 0% 0.1 0.0 -5.2% " -6.8%
1
Pressure Sore | 0% 0.0 0.0 -3.9% :
Contact Lens/Glasses 0% 0.0 0.2 -28.2% ' : -16.1% ‘
1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term

I Vviedical Device I Non-Medical Device
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Segmentation

Germany Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for ~80% of values; dominated by base tech in advanced dressings and
glucose measuring in test instruments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Category* total Medical Device s sales Val ue (LC Mn)TOp 4 CHC 2 SegmeDetvieNal uRlediL€alt Mn)
PAC-MedlcaI 33011
Devices
Base Tech Anti -Infection Collagen Hyaluron
>
Advanced 26%

Dressings 844.1 652.4 190.3 1.3 0.0

Gluc Measuring Coronavirus Test Blood Press Monitors  Oth Diagnostic Tests

0, \
Test Instrument 23% 743.5 T 633 BN 517
Disposable Injection Injection Acces. ReusableDe*ices
. - - \
0
Injection Devices 10% 329.9 247.8 69.5 126
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds
Incontinence 8% 270.2
162.0 81.3 229 Xy
Compression Retention/Fixativ Orthopaedic Casting Other Ba@s
0
Bandages 6% 209.7 98.7 84.9 130 M
Medical/Surgical Inhalation & Aerosol Gloves Hot & Cold Packs Surgical Devices
Aids 6% 183.2

A
83.6 82.0 6.9
5.3

Source: IQVIA Global CH Insightsi Sal es i n Local Currency Guros (Public Rjdfes Siy In@oﬂt.s:%/IE’deer@HeMSTeve@?ncoatme%c% products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Germany Medical Devices Performance by top CHC 2 Segments
Test instruments lead in sales volume, while advanced dressing generates the highest value

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor : . " To 4 CHC 2 Segments?® Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC-Medical
| 162.6
Devices
Ad q Base Tech Anti -Infection
vance
. 3% 4.9
Dressings 4.2 0.7
Gluc Measuring Coronavirus Test Multipurpose Test Thermometers
Test Instruments 27% 43.9
18.9 14.0 28 2.1
Disposable Injection Injection Acces. Reusable Devices
.. . o
Injection Devices 13% 21.7 114 10.1 01
Light Incontinence Mod Heav Sev Incont. Bed Sheets/Pads Other Incontinence Prds
i 0
Incontinence 12% 18.9 o1 8.3 1501
Retention/Fixativ Compression Orthopaedic Casting Medicated
Bandages 8% 12.7
9 8.9 2.9 0788 0.3
dical/ | Gloves Hot & Cold Packs Inhalation & Aerosol Miscellaneous
Medical/Surgica
>urg 7% 11.5
Aids 5.9 2.8 1.8 0.5
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Germany PEC Performance by CHC 1 Category

Personal hygiene leads medical devices values; outperforming the Personal care growth in L-T & S-T

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203pAGR 2024-2025 Growth
Total PEC 3Y CAGR 9.3% Total PAC PY Growth 5.6%

———————————————————————————————————————————————————————————————————————————————————— o = o e e = - - - - - - - - - - - - ————————————————————————————————————————ﬁ
i Personal Hygiene 55% 7 8% i
e e e e e e e e e e e e e e e e e SRS PR SRN e pepeepeepeepeegeeeeye e _____JS.

Oral Hygiene 25%
Oral Care Accessories 20%

Baby Accessories | 0%

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025;
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-
Germany PEC Performance by CHC 1 Category

Personal hygiene continues to lead in volumes as well

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 3.3% Total PAC PY Growth -1.6%
1 |
Personal Hygiene 37% 3,206
Oral Hygiene 34%
Oral Care Accessories 28% -10.1%

-21.8% '

Baby Accessories 1%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Segmentation

Germany Medical Devices Performance by top CHC 2 Segments
Personal hygiene products, particularly for intimate care, account for 83% of sale values

CHC 1 Value share (%) of Medical Device : : .
k
CHC 1 Category total Medical Device s sales Val ue (LCu Mn)TOp 4 CHC 2 SegmeDetvieNVal uklediL€ali Mn)
PEC-MedlcaI 712
Devices
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 83% 58.8 53 8 0.0
0.0
| Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
Oral Care 0
Accessories 14% 10.2 9.8 0.5
0.0.0.0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 3% 2.1 = 2 2
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 0.2% 0.1
0.1 0.0

Source: IQVIA Global CH Insightsi L o ¢ a | Currency Uuros (Public¢ Prices)
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= | QV I A
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Segmentation

Germany Medical Devices Performance by top CHC 2 Segments
Intimate hygiene products continues to lead in volumes as well

CHC 1 Volume share (%) of Medical Device . . .
3 N
CHC 1 Category total Medical Device s sales Volume (Units in Mn) O [P HSIale iz S o E e S ' He el o al SASAEE
PEC-MedlcaI 6.5
Devices

Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 66% 4.3 _

ya 4.3 0.0

00

Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
Oral Care

. 29% 1.9 e
Accessories 1.9 0.0
0.00.0

Toothpastes Mouthwashes Other Oral Care

Oral Hygiene 5% 0.3 T~
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.

Baby Accessories 0% 0.0 T

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & .
O

France Medical Devices Performance Overview

Medical devices show overall positive short-term value growth, while OTC and Personal Care
segments demonstrate long-term growth in value

4 N
44% i Long-term Growth (Value) 32%
= 0 Contribution to total new
Medical device share of total CH 13% / -1.3% 3.1% pack launches in last 3
: PAC value share . :
value in 2025 ﬂl]l]l] PAC PEC years; Patient care
accounts for 80% of new
Long T term Growth

pack launches
Medical Devices
Innovation

0.1% by value Medical Devices Categories

nﬂﬂl] -2.8% by volume

4 Y
Test Instruments & Eye Care <@ Personal Hygiene ,3;%
Short T term Growth Share of total PAC Share of total PEC
0 values in 2025; O value share in 2025
0 0 0
/ 31 /0 by Value Dominated by Gluc Dominated by
Measuring Intimate hygiene
- 0
nnﬂl] 1.2% by volume Long -term Growth Long term Growth
/’ -5 RO /’ / 0
Medical Devices. | 7l -5.6% by value eiill il 1.3% by value

(3.6 Bn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

PAC (Patient care) PEC (Personal Care)
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France CH Market Size & Growth

Medical devices account for 44% of total CH value share in 2025 and demonstrates a positive year-
on-year growth from 2024 to 2025

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

| 21% . 0‘51 2022-2025 CAGR 2024-2025 Growth
7,653 7,761 7,837 :

T

=IQVIA

CONSUMER HEALTH

B 4

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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France CH Market Volume & Growth

Medical devices comprise of 32% of total volumes; with the overall market showing negative trend

between 2022 and 2025

Market Volume ( Mn Units), and Latest Volume Share (%)

997 1005

Volume Growth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR -1.1%

Total CH PY Growth -1.3%

100.

0%

2022 2023 2024 2025

B Non-Medical Device* [l Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

=IQVIA

CONSUMER HEALTH

70



Market Dynarr_ncs & Value Trends ‘ '
Segmentation

France CH Performance by Classes

Patient care segment leads with U 2 . 7 an® eontributes the largest share to the medical devices
category, accounting for 90% of its segment value

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth

0) i i (0)
Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 1.7% Total CH PY Growth 2.7%
I
. - :
OTC 55% 6.6%
4,402
: -1.3%
PAC 37%
2,687 7i] 2,984 -0.4% 0.4%
—
4.6%
PEC
3.7% 5.7%
I
Il Vedical Device M Non- Medical Device
Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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IS Dynarr_ncs & Volume Trends
Segmentation

France CH Performance by Classes

Patient Care leads in medical device sales with volume of 187mn units, corresponding to 91%
within its segment; OTC records strong growth
Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

Classes Share (%) Medical devices Volume Share (%)
Total CH 3Y CAGR -1.1% Total CH PY Growth -1.3%

CH Volume

0,
OoTC 68% 2.3%
PAC 21%
1.9%
PEC 10%
I Vedical Device B Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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Market Dynamics & Packs &
Segmentation Innovation

The majority of the Medical devices new launches come from Patient Care category in last 3 years
Category

France Medical Devices Packs & New Launches

Total Packs *
CH Total

8,434 17,152
OTC

New Launches **

25,586 1,501 3,242 4,743
1,102 7,694 8,796 243 1,608 1,851
Patient Care 7,025 cHeyZ8 10,899 1,195 5fstel 1,863
Personal Care 307 5,584 KR! 63 966 [EEepL
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year
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OoTC

Segmentation

France OTC Performance by CHC 1 Category in 2025

CCR | eads the mar ket n tot al val ue sal es, whi
segment, highlighting its significance
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue L €022r202p S ACR 2024-2025 Growth

Total OTC 3Y CAGR 5.2%

Total OTC PY Growth 6.6%

ey e s T 5 L H
: CCR* 25% 8.1% 9.9% |
R Digestive [ 8% | | T s Y bow
Pain Relief 13% ! 5.2%
Skin Care 13% : 6.9%
i Evecare [ 1% [ L s s
Urinary & Reproductive [ 7% [EXE T now%
Habit Treatment 5% : 7.3% :3».6%
Mouth Treatment 3% ‘ 18.4% ’ 45.3%
Miscellaneous 2% :
Circulatory 2% 9 69 : i-G%
Weight Loss 1% 5 50 -8.9% : :
Ear Care | 1% 10 34 EI.O% i
Other Miscellaneous | 0% 0 3 -26.9% ' E -44.8% :
Source: IQVIA Global CH Insightsi Sal es in Local Cu | Medical Deyice Bll:Non-Medical Device : :
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes %E | Q V I /_\
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L
France OTC Performance by CHC 1 Category in 2025

CCR holds the highest medical device volume, followed by eye care products

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
R S A T Y AR TomloTCPY Crowh 2.8%
i CCR* 28% | 4.8% i
""""" Digestve Iz TR | | om| s
Pain Relief 14% 0.7% ||
Skin Care 14% -0.7% 3.3%
o fececfis e | | e e
Urinary & Reproductive 4% -1.0% :.
Habit Treatment | 2% : 3.2%
Mouth Treatment | 4% ’ 46.2%
Miscellaneous | 2% -5.1% :
Circulatory | 1% 1 8 -1.3% ||
Weight Loss | 1% 0 3 -3.7% :
Ear Care |1% 1 4 -3.6% :
Other Miscellaneous | 0% 0 0 -47.1% -79.1% !
1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term

Categories with <1% share such as Ear care and Habit treatment are excluded —_— | Q V I /\
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Segmentation

France Medical Devices Performance by top CHC 2 Segments
The top 6 categories contribute towards > 95% of values, with eye care as the leading segment

CHC 1 Value share (%) of Medical Device : _ : .
CHC 1 Category* : ; . To 4 CHC 2 Segmebetvsc ei VMd duiec gILC U
gory total Medical Device s sales Value (LCUO Mn) P g &
OoTC- Medlcal 767.6
Device
Eye Care 36% 279.8 Not available
Nasal Saline Cough Other Respiratory  Cold Remedies
CCR 32% 243.1 et
) 203.0 245 1.3
4.8
Antidiarrhoeals Acid & Heartburn Laxatives Digestive
. . N
Digestive 8% 63.6 24.3 16.6 15.4 7.2
Wart/Corn Removal Wound Healing Antifungals Skin Protector/Emollients
i 0
Skin care 8% 604 23.4 14.4 8.7 6.8
Mouth Pain Muscular Pain Joint Care Dysmenorrhea
. . o
Pain relief 8% 58.2 32.9 251 0.2
faWal
_ Urinary Condition Gynaecological Urology Male Condition™
Urinary & 4% 29.4 T
Reproductive ' 19.0 6.2 4.2

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Value Trends

CHC 1 Category*

CHC 1 Value share (%) of

France Medical Devices Performance by top CHC 2 Segments

Ear care, circulatory and mouth treatment make up less than 5% of the medical device value share
total Medical Device s sales
Ear Care

Medical Device . _ . .
. To 4 CHC 2 Segmebetvs’c et VMd diiec ILC U
Value (LCUO Mn) P g &
1% 9.6 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
i 0
Circulatory 1% 9.2 9.1 0.1
0.0
Other Mouth Treatment Mouth Infection Fluoride Products
0
Mouth Treatment 1% 8.8 7.7 1.1 0.0
Weight loss 1% 5.4 Not available
Miscellaneous 0% 0.1 Not available
Other .
. 0% 0.0 Not available
Miscellaneous
Smoking control Nail Biting
rablt Treatment o > S
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

France Medical Devices Performance by top CHC 2 Segments
Nasal saline under CCR leads in volumes

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor : : " To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P g
OTC- Medlcal 106.4
devices
Eye Care 28% 29.7 Not available
Nasal Saline Cough Cold Remedies Other Respiratory
43.7 3.5/0.6
Antidiarrhoeals Laxatives Acid & Heartburn D|gest|\"‘}e'5‘
Digestive 9% 9.6 3.4 3.0 23 1.0
Skin Protector/Emollients  Wound Healing Wart/Corn Removal Hand Skin Wound Disinfect
i 0
Skin care 6% 6.4 2 e e 0.8
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
i i % 6.9
Pain relief 0 w TS 8:8
Urinary Condition Gynaecological Urology Male Condition
Urinary &
. 2% 1.8
Reproductive ° 1.0 0.6 0.1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - | QV I A

CONSUMER HEALTH



Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

total Medical Device s sales
Ear Care

France Medical Devices Performance by top CHC 2 Segments

Products for circulatory, ear, and mouth care make up a very small portion of the total volume
CHC 1 Volume share (%) of

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi c
Volume (Units in Mn)
1% 0.9 Not available
Antihemorrhoids ~ Chloesterol Regulating  Other Circulatory
i 0
Circulatory 1% 0.9 08 00
0.
Other Mouth Treatment Mouth Infection Fluoride Products
0
Mouth Treatment 1% 1.2 10 02 00
Weight loss 0% 0.1 Not available
Miscellaneous 0% 0.0 Not available
Other .
: 0% 0.0 Not available
Miscellaneous
Smoking control Other Habit
i 0% 0.0
Habit Treatment o a6
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Segmentation

France PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instruments leads medical devices values with ~0 1 B Bales and a 34% value share

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022-20256AGR 2024-2025 Growth
Total PAC 3Y CAGR -1.3% Total PAC PY Growth 2.1%
i Test Instrument * 34% 1,011 h .
LRSI eSS oo pespespespesgengeneepepeepespespengengengepep ISR NN /-, — R ... e — !
Advanced Dressings 24% 711 0]
Bandages 6% 186 0] 6.4%
Bladder Problems 6% 113 Y4
Surgical Absorbents 6% 156 10
Injection Devices 4% 64 49
Incontinence 4% 104 5
Plasters 4% 103 2
Medical/Surgical Aids 3% 44 56 5.3%
Traditional Dressings 3% 76 11 4.8%
1

cu IR Medical Deyice BlNon-Medical Device

Prices) based on MAT Q2 2025;

*Test instruments include both test and measuring instruments; L-T i Long term ; S-Ti Short term == I Q \/ I /\
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Market Dynamics &
Segmentation

PAC

Value Trends

Categories like wound care and orthopaedic/ Antirheumatic show a positive L-T growth trend
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue L @022r2025 CACGR 2024-2025 Growth
Total FAC 3Y CAGR -1.3% Total PAC PY Grovvthl2.1%
Stomacare 2% 1.2 54.7
Contraception 1% 33.5 0.0 -0.3%]
Nursing Accessories 1% 13.2 15.0 -0.5%
Fixatives & Tapes 1% 25.2 0.1 -4.4%
Pressure Sore 1% 13.2 6.7
Wound Care 1% 18.3 0.8
Baby Disposables 1% 1.6 15.0
Contact Lens Care 0% 6.8 7.7 -2.1%
Other Patient Care 0% 3.2 1.4 -10.9%
First aid Kits 0% 1.3 0.4
Orthopaedic/
Antirheumatic 0% 0.9 o

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device

Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
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O
France PAC Performance by CHC 1 Category (1/2)

Test instrument accounts for highest volume share in medical devices

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Un|ts in Mn) 2022-2025 CAGR 2024-2025 GrOWth
Total PAC 3Y CAGR -5.3% Tota_ll PAC PY Growth -3.4%
e e e o o e e T T TSR AR e .
1 0 1
i Test Instrument * 20% 411 0.2 18.4% -8.7% " i
Advanced Dressings 13% 25 9 0.0
Bandages 15% 31.1 0.0 -0.
Bladder Problems 2% 292 1.0
Surgical Absorbents 14% 26.6 26 -4.9% ‘
|
Injection Devices 6% 0.8 3.3 -1.9%
Incontinence 3% 6.2 0.3
Plasters 6% 12.6 0.2
Medical/Surgical Aids 5% 5.2 4.7
Traditional Dressings 5% 9.3 0.8 6.9%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device
*Test instruments include both test and measuring instruments
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Market Dynamics &
Segmentation

PAC

France PAC Performance by CHC 1 Category (2/2)

Wound care and orthopedic/antirheumatic products grow L-T even as the overall market declines

Market Trends
Category Volume Share (%) Category Volume (Units in Mn)

Stomacare 1% 0.1 1.6

Contraception 2% 4.0 0.0

Nursing Accessories 1% 1.5 1.0

Fixatives & Tapes 4% 8.5 0.0

Pressure Sore | 0% 0.1 0.0

Wound Care 1% 1.6 0.1

Baby Disposables 1% 0.1 1.0

Contact Lens Care 1% 0.6 0.6

Other Patient Care 0% 0.3 0.1

First aid Kits 0% 0.1 0.1

Orthopaedic/

. ; %
Antirheumatic 0%

0.0 0.0

Tptal PAC 3Y CAGR -5.3%

-2.39

A

Medical Device Growth

2022-2025 CAGR 2024-2025 Growth
Toltal PAC PY Growth -3.4%

5.5%

I Vviedical Device I Non-Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term
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Segmentation

France Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for ~85% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvs’c el VMd duiec gILC U
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical
. 2686.5
Devices
Gluc Measuring Lancets+Sampling Pregnancy Test Blood Press Monitors
Test Instrument 38% 1011.2 844.4 34.9 31.0
31.0
Ad q Base Tech Anti -Infection Hyaluron Collagen
vance
: 26% 710.7
Dressings 684.0 2 0.0
Compression Retention/Fixativ Orthopaedic Casting Other Bandaﬁgsa
Bandages 7% 186.1
153.5 31.5 0.7
0.3
Surgical Swabs & Pads Packs & Patches Cotton wool
urgica
g 6% 155.8
Absorbents 103.5 335 18.8
Urethral Catheters Drainage Bags & Cover Other Bladder Problems  Urinary Sheaths & Access.
0
Bladder Problems 4% 113.3 110.4 1.2 01
1 7 .
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds '
i 4% 103.7
Incontinence 0 03 80.9 17.8
01
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%AE’deer@HeMgeveQ?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

France Medical Devices Performance by top CHC 2 Segments
Test Instrument lead in volume share with 22% of total medical device sales

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor . . e To 4 CHC 2 Segments” 1T Medical Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medlcal 186.8
Devices
Gluc Measuring  Coronavirus Test Pregnancy Test Lancets+Sampling
0
Test Instrument 22% 41.1 29 2 6.4 55 2.8
Ad q Base Tech Anti -Infection Hyaluron Collagen
vance 14% 25.9
Dressings 25.1 LI
Retention/Fixativ Compression Orthopaedic Casting Other Bandages
17% 31.1 e —
Bandages ° 20.5 10.6 0.0
| Swabs & Pads Cotton wool Packs & Patchg's0
Surgica
14% 26.6
Absorbents 20.1 4.2 2.3
Urethral Catheters Drainage Bags & Cover Other Bladder Problems  Urinary Sheatf%:ess.
— = TRl
0
Bladder Problems 1% 2.2 1.6 0.5 0.1 JoK
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds
Incontinence 3% 6.2
3.8 2.2 0.3
0.0

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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L
France PEC Performance by CHC 1 Category

Personal hygiene leads in salesatu 5 9 . 8withvhrthe medical devices category

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z202pAGR 2024-2025 Growth
Total PEC 3Y CAGR 3.1% Total PAC PY Growth 4.6%
|
Oral Hygiene 37% 6.4% ‘
e e e e e e e e e e e e e e e e e e e oo -] ——————————— e —————————— *
H Personal Hygiene 27%
e e e e e e e ] ] e
Oral Care Accessories 25% 3.6%
Baby Accessories 10%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;

=IQVIA
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Segmentation

O
France PEC Performance by CHC 1 Category

Personal hygiene leads in medical device volumes as well with an overall positive growth
PEC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -3.0% Total PAC PY Growth 0.1%
Oral Hygiene 41% | 1.1%
| Personal tygiene | 20 IICEEECEE HEX /N T
Oral Care Accessories 27%

Baby Accessories 8%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2
2025 L-T'i Long term; S-Ti Short term

Il vedical Device I Non-Medical Device
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Market Dynamics &
Segmentation

PEC

Value Trends

CHC 1 Category*

Personal hygiene holds the largest value share led by the intimate hygiene segment
CHC 1 Value share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

France Medical Devices Performance by top CHC 2 Segments

. To 4 CHC 2 Segmebetvs’c el VMd duiiec gILC U
Value (LCUO Mn) P g &
123.9
Intimate Hygiene  Hand Hygeine w/o Soap Foot Hygiene
-
rersenalbygiene o w0 m
Oral C Denture Products Toothbrushes Dental Floss Dental Sticks
ral care
. 26% 32.2
Accessories
1.0
Toothpastes Other Oral Care Mouthwashes
ral Hygien 26% 31.7
Oral Hygiene 31.6 0.1
0.1
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.2
0.2 0.0
Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

PEC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

France Medical Devices Performance by top CHC 2 Segments
Intimate hygiene in the personal hygiene segment leads in volume as well

c

e CHC 2 Segments? Medi c al Devi
Volume (Units in Mn) 9
15.2
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 44% 6.7
5.2 14 0.1
Oral C Denture Products Toothbrushes Dental Floss Dental Sticks
ral care
. 28% 4.3 T
Accessories 4.0 "o
Toothpastes Other Oral Care Mouthwashes
Oral Hygiene 28% 4.2
4.2 0.0
0-0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & .
()

Italy Medical Devices Performance Overview
Medical devices has remained stagnant with OTC showing the highest market penetration

Long-term Growth (Value) 30%

Contribution to total new

OTC value /I] -16% 2% pack launches in last 3

share all PE years; Patient care
PAC C accounts for 88% of new

pack launches
Medical Devices
Innovation

\
Oral Care Accessories Jnf

3/% M

Medical device share of total CH
value in 2025

Long T term Growth

Medical Devices Categories

7~

-6.1% by value
a0l -8.09% by volume

Short T term Growth

Eye Care <{@> Test Instruments &

O Share of total PAC Share of total PEC
2 2 /0 values in 2025: 67% value share in 2022

/ -0.6% by value Dominated by Gluc Dominated by
Measuring Intimate hygiene
- 0
nﬂﬂﬂ 4.6% by volume Long -term Growth Long term Growth
nﬂﬁ m -37.1% by value ﬁ 1.2% by value

Medical Devices 1

=1QVIA
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Market Dynarr_ncs & Value Trends ‘ '
Segmentation

Italy CH Market Size & Growth

Despite an overall flat trend from 2022-2025, overall market saw a growth of 1.5% in 2024-2025
with medical devices accounting for 37% of the market share

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth
N

2022-2025 CAGR 2024-2025 Growth

9,090 8,977 8,863 8,994

@ Total CH 3Y CAGR -0.3% Total CH PY Growth 1.5%
]

B 4

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynarr_ncs & Volume Trends
Segmentation

Italy CH Market Volume & Growth

Medical devices account for 37% of the CH market volume, while the overall volume is showing a

declining growth trend

Market Volume ( Mn Units), and Latest Volume Share (%)

Volume Growth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR -5.9%

Total CH PY Growth -2.5%

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynarr_ncs & Value Trends
Segmentation

Italy CH Performance by Classes

OTC leadswith i 1 . 6in medical device sales and positive growth, while patient care contributes
the highest share of medical device value at 85%

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth
0) i i (0)
SIS (0 HEEEE EEHEES HERE SISt (0
. : |
0,
oTC 71% 7.0% 3.4%
6,395 5.5% 3.204
:
10% ' -16.0% I -5.1%
PAC 0 I
mmg 1519 : 24
I
28% ad !
' 2.0% 2.7%
PEC 10% :
890 2.5% 2.0%
I
Il Vedical Device M Non- Medical Device
Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
=IQVIA
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IS Dynarr_ncs & Volume Trends
Segmentation

Italy CH Performance by Classes

Patient Care leads in medical device volume sales with 191mn units and holds the highest medical
device volume share (85%), while OTC records strong growth

Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%) Medical devices Volume Share (%)
Total CH PY Growth -2.5%

CH Volume

1
oTC 56% '0'3.%
505 0.9%
1
PAC 25%
226 33 494 '
PEC 19% 171

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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Market Dynamics & Packs &
Segmentation Innovation

Most new medical device launches over the past three years have come from the Patient Care
Category

Italy Medical Devices Packs & New Launches

Total Packs *
CH Total

22,459

41,365
OTC

4,613
15,204
1,856 17,060

10,721
Patient Care

New Launches **

63,824

15,334
471 4,007 4,478
20,217 IV 37,673 4,057 4,811 8,868
8,705 1,903
Personal Care 9,091 ar 1,988
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year
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Market Dynamics &
Segmentation

OoTC

Italy OTC Performance by CHC 1 Category in 2025

Eye care leads the medical devices values with 0 0 . 4 salés) while digestive outperforms in L-T

Category Value Share (%)

Urinary &
Reproductive

Skin Care

Circulatory
Miscellaneous

Mouth Treatment
Weight Loss
Ear Care

Other Miscellaneous

Habit Treatment

Market Trends
Category

4%

1%

47

37

1% 12 63

1% 32 38

1% 1 53

0% 0 16

Medical Device Growth

2024-2025 Growth
Total OTC PY Grovx{th 3.4%

L @022:202p CAGR

Total OTC 3Y CAGR 7.OI%

-6.9%

Source: IQVIA Global CH Insightsi Sa |l e s

in Local culll WMedicalDeyice Bll:Non-Medical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded

L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Italy OTC Performance by CHC 1 Category in 2025

Market Trends

CCR holds the highest medical device volume share, while eye care outperforms in S-T and L-T

Category Volume Share (%)

Category Volume (Units in Mn)

2022-2025 CAGR

Medical Device Growth

2024-2025 Growth
Total OTC 3Y CAGR 2.1% Total OTC PY Growth -0.3%
---------------------------- 1--------------------------1-- —— - -
1
CCR* 33% 32 135 2.6% :
Digestive 23% 25 90 2% 0.7%
Pain Relief 10% 9 41 12.0% 0.3%
l ---------------------------------------------------------------------------------------------------------------------------------------------------- '
] Eye Care 8% 26 14 3.1% L3% |
e e e o T i aa e
Urmary & 6% 4 o5 3% 1.0%
Reproductive
Skin Care 9% 7 39 0.6%
Circulatory 4% 2 16 1.2%
Miscellaneous 3% 0 16
Mouth Treatment 2%
Weight Loss 1% 0] 4
Ear Care | 1% 4.3% 0.8%
Other Miscellaneous 1% 0] 4 -12.0% ‘
Habit Treatment | 0% 0 1 -8.4%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded
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Segmentation

Italy Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 90% of values; led by Acid & heartburn in digestive product segment

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* . . . To 4 CHC 2 SegmeDeviecNVal uklediL€aldi Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
OTC- Medical
: 1605.0
Device
Eye Care 26% 418.7 Not available
Acid & Heartburn Laxatives Digestive Antidiarrhoeals
. . o
Digestive 24% 390.5 193.4 131.7 466 188
Nasal Saline Cough  Sore Throat Other Respiratory
0
CCR 24% 386.2 154.4 106.1 49.5 41.9
Muscular Pain Mouth Pain Other Pain Relief Dysmenorrhea
. . o
Pain Relief 7% 115.8 63.1 514 =
0.4
Gynaecological Urinary Condition  Urology Male Condition
Urinary & T
. 5% 81.3
Reproductive 0 63.8 10.1 75
Wound Healing Wart/Corn Removal Skin Irritation  Antifungals
i 0
Skin Care 5% 77.7 e o e 5
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

OoTC

Value Trends

Mouth treatment and circulatory products account for a very small share in values
CHC 1 Category*

Italy Medical Devices Performance by top CHC 2 Segments

CHC 1 Value share (%) of Medical Device : : .
. : . To 4 CHC 2 SegmeDevieNal ubediL€ald Mn
total Medical Device s sales Value (LCUO Mn) P g d )
Mouth Infection Other Mouth Treatment Fluoride Products
Mouth Treatment 3% 46.7
37.4 .
Antihemorrhoids Chloesterol Regulating  Other Circulatory
Circulatory 3% 42.8
30.9 11.9 0.0
Ear Care 2% 32.1 Not available
Weight Loss 1% 12.3 Not available
Other _
. 0% 0.7 Not available
Miscellaneous
Miscellaneous 0% 0.2 Not available
Smoking control Other Habit Anti Alcohol Nail Biting
i 0
Habit Treatment 0% 0.0 oG o5 818
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Segmentation

Italy Medical Devices Performance by top CHC 2 Segments
Acid & Heartburn leads in digestive, alongside Nasal saline in CCR, in terms of volumes

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor : : " To 4 CHC 2 Segments” 1 Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P g
OTC- Medlcal 1125
devices
Eye Care 23% 25.8 Not available
Acid & Heartburn Laxatives Digestive Antidiarrhoeals
Digestive 22% 24.9 10.9 109 50 11
Nasal Saline Cough Sore Throat Cold Remedies
0
CCR 28% 31.6 15.0 7.5 4.0 2.6
Muscular Pain Mouth Pain Dysmenorrhea Other Pain Relief
. . o
Pain Relief 8% 9.1 e X
. Gynaecological Urinary Condition  Urology Male Condition
Urinary & 4% 4.2 T~
Reproductive ' 3.4 0.5 0.4
Hand Skin Wound Disinfect Wound Healing Wart/Corn Removal Skin Irritation
i 0
Skin Care 6% 6.8 o7 2.0 e oI

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

total Medical Device s sales
Mouth Treatment

Medical Device

Italy Medical Devices Performance by top CHC 2 Segments

Mouth treatment and circulatory products account for a very small share in volumes as well
CHC 1 Volume share (%) of

e To 4 CHC 2 Segments”™ 1 Medi cal Devi
Volume (Units in Mn) P g
Mouth Infection ~ Other Mouth Treatment Fluoride Products
—T
4% 4.8 e
4.1 0.6 0.1
Antihemorrhoids Chloesterol Regulating  Other Circulatory
i 0
Circulatory 2% 2.3 19 o 0.0
Ear Care 2% 2.6 Not available
Weight Loss 0% 0.4 Not available
Other _
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Smoking control Other Habit Anti Alcohol Nail Biting
Habit Treatmen 0% 0.0
abit Treatment o a6 818
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Segmentation

Italy PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instruments leads medical devices values with i 0 . 3 salBan
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue L @022r2025 CACGR 2024-2025 Growth
Total PAC 3Y CAGR -16.0% Total PAC PY Growth -5.1%
i Test Instrument * 19% 316 6 -23.2%
Incontinence 11% 194 1 3.1%
Medical/Surgical Aids 9% 136 18
Baby Disposables 7% 3 111 -4.3%
Orthopaedic/
Antirheumatic 6% 2 =
Plasters 6% 92 7 2.6%
Advanced Dressings 5% 80 14 4.0%
Bladder Problems 5% 87
Stomacare 5% 85 6.0%
Injection Devices 4% 76
in Local culll MedicalDeyice Bll:Non-Medical Device
=IQVIA

Source: IQVIA Global CH Insightsi Sa |l e s
CONSUMER HEALTH

Prices) based on MAT Q2 2025;
*Test instruments include both test and measuring instruments; L-T i Long term ; S-T'i Short term
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Segmentation

Italy PAC Performance by CHC 1 Category in 2025 (2/2)

Some smaller categories show positive growth in S-T and L-T despite overall decline in the market

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202pKAGR 2024-2025 Growth
B . Total PAC 3Y CAGR -16.0% , Total PAC PY Growth -5.1%
Tgigfirrwlgls 4% 54.4 11.0 : 6.3% : . 4.9%
Other Patient Care 3% 5.2 47.0 : 6.3% : 0.1%
Surgical Absorbents 3% 51.4 0.2 i _Oil%
Contraception 3% 454 0.0 : -2.9% ' -3,1%:
C°”tai§|;§2§’s 3% 38.6 6.1 E E 5 206
Bandages 2% 40.5 0.0 : : 3.0%
Fixatives & Tapes 2% 39.2 0.0 : : 0.6%
Accglsirc?riirc]ags 1% 11.3 4.9 54.9% ' 269
Wound Care [T 0% 7.3 0.3 ! 11.3% _ 17.4%
Contact Lens Care [ 0% 6.7 0.0 | -1.606
oressure Sore 1 0% 2.1 0.1 ;5.0% o 146%
First aid Kits | 0% 1.3 0.1 : . 5.50%
Source: IQUIA Global CH Insightsi Sal es in Local culllkMedicalDeyice Ell-Non-Medical Device

Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
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Market Dynamics &
Segmentation

Italy PAC Performance by CHC 1 Category (1/2)

Medical/ Surgical Aids hold the highest volume share

Category Volume Share (%)

Test Instrument *

Incontinence

Baby Disposables

Orthopaedic/
Antirheumatic

Plasters

Advanced Dressings

Bladder Problems

Stomacare

Injection Devices

2%

6%

3%

2%

1%

Market Trends

13%

13%

28.6

12.9

5.0

5.2

21

29.7

Category Volume (Units in Mn)

0.8

0.4

1.0

0.0

0.0

0.0

Medical Device Growth

2022-2025 CAGR
Total PAC BY CAGR -13.0%

2024-2025 Growth

Total FI’AC PY Growth -7.5%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*Test instruments include both test and measuring instruments
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()
Italy PAC Performance by CHC 1 Category (2/2)

Small categories like traditional dressings and other PAC products show a positive growth trend

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
! Total PAC 3Y CAGR -13.0% Total PAC PY Growth -7.5%
" |
Traditional 0 !
Dressings 4% 7.3 0.9 : : 4.2%
Other Patient Care 5% 0.2 11.1 : | 1.3%
|
|
Surgical Absorbents 6% 12.5 0.1 | -1.6% : -1.0%
! I
Contraception 2% 4.5 0.0 I -6.2% 1-4.6% ‘
! |
Contact Lens/ o 1 1
Glasses 2% L 1.0 1 I 3.0%
! |
Bandages 3% 6.5 0.0 I -1.3% . 0.3%
! |
Fixatives & Tapes 2% 5.1 0.0 : -1.5% | 0.0%
|
Nursing 1 |
Accessories 1% 1.2 O : “1.7% ' 74.6% ‘
|
Wound Care || 0% 0.5 0.0 I 8.6% . ’ 17.6%
! |
Contact Lens Care 0% 1.0 0.0 : I .0.8%
|
|
Pressure Sore | 0% 0.1 0.0 : 15.3% —
! |
First aid Kits | 0% 0.0 0.0 1 | 2.4%

Source: 1QVIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term %E I Q\/ I /-\
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Segmentation

Italy Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 60% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device . .
CHC 1 Categor : . . To 4 CHC 2 SegmeDetvieNVal uklediL€aldt Mn
gory* total Medical Device s sales Value (LCO Mn) P g d )
PAC- Medical
. 1456.8
Devices
Gluc Measuring Blood Press Monitors  Coronavirus Test Pregnancy Test
0
Test Instrument 22% 315.8 109.3 44.4 40 4 38.
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Incontinence care
Incontinence 13% 194.3
105.4 75.3 13.4 Joll
Medical/ Inhalation & Aerosol Urine test Miscellaneous Hot & Cold Packs
|
edical 9% 136.4
Surgical Aids 46.1 31.3 22.4 16.5
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
Plasters 6% 91.7
48.6 35.9 5.12.0
Urethral Catheters Drainage Bags & Cover Urinary Sheaths & Access.  Other Bladdeiroblems
0
Bladder Problems 6% 87.3 62.4 18.8 491.3
] Curativ/Elastic Stocking  Belts Other Supp Clogs+Orthopaedic Footwear  Equiment for Disabled
Orthopaedic/ 6% 85.0 T
Antirheumatic ' 33.0 24.1 9.0 6.9
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value —_ | Q V I /\
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Segmentation

Italy Medical Devices Performance by top CHC 2 Segments

Urine tests lead in volumes in medical/surgical aids category

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . e To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 1914
Devices
Coronavirus Test Gluc Measuring Lancets+Sampling Thermometers
15% 28.6
Test Instrument 8.1 6.5 4.8 3.7
Light Incontinence  Mod Heav Sev Incont. Bed Sheets/Pads Incontinence care
[ 14% 27.1
Incontinence 17.1 8.9 iBE-0.0
Medical/Suraical Urine test Miscellaneous Hot & Cold Packs Inhalation & Aerosol
edical/surgica
>urg 19% 35.6
Aids 23.3 4.3 23 18
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
7% 12.9
Plasters 0 7.8 45 wo.2
Drainage Bags & Cover Urethral Catheters Other Bladder Problems  Urinary Sheaths & Access.
0
Bladder Problems 3% 5.2 3.0 1.6 0.5 0.1
. Curativ/Elastic Stocking  Belts Other Supp Clogs+Orthopaedic Footwear Equiment for Disabled
Orthopaedic/ 0 O
. . 2% 2.9
Antirheumatic 1.3 0.9 0.3 0.3
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value === | Q V I /\
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Segmentation

Value Trends

Italy PEC Performance by CHC 1 Category

Oral care accessories leads medical devices values; showing positive growth in L-T & S-T
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203pAGR 2024-2025 Growth
Total PEC 3Y CAGR 2.0% Total PAC PY Growth 2.7%
I T oralCare i T ¢ 102 B B T St :
N Accessories_ | [,
Oral Hygiene 33% 3.5%
Personal Hygiene 29% 3.8%
Baby Accessories 2% -10.4%
Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025;
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()
Italy PEC Performance by CHC 1 Category

Oral care accessories continues to lead in volumes as well with 18.5 Mn units

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -2.0% Total PAC PY Growth -0.7%
P T oralCare [ - T xs B R T = it s :
Lommmmem Aol et N reverereerepsereyayepeeyspeeyepe el S VY. ey NV NS
Oral Hygiene 49% 0.1% 0.8%
Personal Hygiene 18% 0.4%
Baby Accessories 1%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Market Dynamics &
Segmentation

PEC

Value Trends

Oral care accessories hold the largest value share led by Denture products
CHC 1 Category* CHC 1 Value share (%) of

total Medical Device s sales
PEC- Medical

Devices

Italy Medical Devices Performance by top CHC 2 Segments

Medical Device

. To 4 CHC 2 SegmeDetieNVal uRlediL€ald Mn
Value (LCUO Mn) P g ¢ )
247.4
oral C Denture Products Other Oral Care Acces. Toothbrushes Interdental Brushes
ral Care
. 67% 165.6
Accessories
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 18% 43.8
43.8 0.1
0.0
Toothpastes Mouthwashes Other Oral Care
i 15% 37.7
Oral Hyglene 32.9 45 0.3
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.3
0.2 0.0
Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

PEC

Volume Trends

Denture product lead in volumes as well
CHC 1 Category*

Italy Medical Devices Performance by top CHC 2 Segments

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

w To 4 CHC 2 Segments? Medi c al Devi c
Volume (Units in Mn) P 9
29.6
Oral C Denture Products Other Oral Care Acces. Toothbrushes Interdental Brushes
ral Care
. 63% 18.5 Wae
Accessories 18.0 u.Z
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Fygiene o =2 ﬁ
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 27% 8.1
7.5 0.6 JJ¢
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & -

Spain Medical Devices Performance Overview
Medical devices account for ~40% of the overall value share, with the PAC being the dominant

category

39%

Medical device share of total CH
value in 2025

o

Long T term Growth

-10.7% by value
-25.2% by volume]

il

Short T term Growth

0.0% by value
-10.4% by volume

Medical Devices 1
Uu2.1 Bn

X

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

68%
PAC value
share

al

Medical Devices Categories

Incontinence

Share of total PAC

4 6 (y values in 2025;

Dominated by Mod
Heav Sev Incont .

Long -term Growth

nﬂl]ﬂ 2.5% by value

PAC (Patient care)

4 -15.9%

32%

Contribution to total new
pack launches in last 3
years; Patient care
accounts for 84% of new

pack launches
Medical Devices
Innovation

Long-term Growth (Value)

5.1%

PAC PEC

Eye care <& [ Oral care accessories m
Share of total PEC
O/~ Vvalue share in 2025
60 /0 Dominated by
Dental products
Long term Growth
m, ﬁ 5.0% by value
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Spain CH Market Size & Growth

Overall market in Spain is experiencing a downturn, although the CH medical devices value growth
has remained stable over the past year

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

@ —

5 9|88 | 2022-2025 CAGR 2024-2025 Growth

5,484

5,246 5,343 2=O% :
4 Total CH 3Y CAGR -2.9% Total CH PY Growth 2.6%

=IQVIA

CONSUMER HEALTH

0.0%

B 4

22 202 2024 202
20 023 0 025 B Non-Medical Device* [l Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynamics & .
L
Spain CH Market Volume & Growth
The overall volume share has decreased significantly over the long term, with medical devices now
representing 36% of the total CH market volume
Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth
2022-2025 CAGR 2024-2025 Growth
:
1
1
I
1
I
2022 2023 2024 2025 '
Bl Non-Medical Device* Il Medical Device
Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynarr_ncs & Value Trends
Segmentation

Spain CH Performance by Classes

Pati ent care sector | eads with dal.4 billion
growth

CH Classes Value ValueSales ( LC U4 Mn) 2022-2025 CAGR 2024-2025 Growth

Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR -2.9% Total CH PY Growth 2.6%

0]
OTC 55% 7.1%

2,997

7.5% 4.9%

6.6%

-2.6%
-0.6%

PAC 32%

’ -15.9%
1,440 <[0VN 1,745 14.4

%

D—

PEC 14% 184 559 742

4.2%
5.0%

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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IS Dynarr_ncs & Volume Trends
Segmentation

Spain CH Performance by Classes

Patient care leads in volume sales as well; withesses decline in L-T and S-T

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%) Medical devices Volume Share (%)
Total CH PY Growth -4.5%
1
1
oTC 529 2.9% | 1.9%
2.6% -0.8%
:
-14.6%
PAC 30%
1
: 0.7%
PEC 18% . W o.9%
I
1

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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Market Dynamics & Packs &
Segmentation Innovation

Spain Medical Devices Packs & New Launches

Most medical device new packs fall within the patient care category
Category

Total Packs *
CH Total

New Launches **
OoTC

31,875 1,830 3,912
6,416

1111 7,527
Patient Care

5,742
235 1,516 1,751
12,324 GNP 18,347 1,542 ISR 2 825
5,688
Personal Care 313 6,001 SXPN N 1,166
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

I Vviedical Device I Non Medical Device

= QVIA
CONSUMER HEALTH




Segmentation

Spain OTC Performance by CHC 1 Category in 2025

Eye care segment leads with value sales of U O . 2, ouBperforming both L-T and S-T growth trends
Medical Device Growth

Market Trends
Category Value Share (%) Category Val ue |( L @022202p&AGR 2024-2025 Growth
Total OTC 3Y CAGR 7.1% Total OTC PY Growth 6.6%
CCR* 32% 116 846 !

Digestive 17%

Pain Relief 13%

Skin Care 8%
Urinary & Reproductive 7%
Circulatory 3%

Mouth Treatment 2% 13 48

Weight Loss | 2% 6 52 9.5% - :
Habit Treatment | 1% 0 38 :

Ear Care | 1% 8 28 ;5,2%
Miscellaneous 1% 0] 23 -5.3% ' :
Other Miscellaneous | 0% 0 1 -0.8% E
1

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes
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Segmentation

Spain OTC Performance by CHC 1 Category in 2025

In terms of volume sales, the eye care segment also leads the category, recording 14Mn units

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR 2.9% Total OTC PY Growth 1.9%
CCR* 40% 14 93 |
Digestive 18% 4 45
Pain Relief 11% 4 26
. Eyecare [M10% | NN | | mmcye 0020202020020 s
""""" sincae J10% ST | | ol W
Urinary & Reproductive 4% 1 9 5.2%
Circulatory 2% 0] 6 -0.7%
Mouth Treatment | 2% 1 5 8.6%
Weight Loss | 1% 0 3 -9.2% - ;
Habit Treatment | 0% 0 1 -3.4% :
Ear Care |1% 1 2 ,%)
Miscellaneous | 1% ) 2 -10.3% - :
Other Miscellaneous | 0% 0 0 -6.5% ' !
1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded
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Segmentation

Spain Medical Devices Performance by top CHC 2 Segments
Nasal saline from the CCR is the leading category in CHC 2 segmentswith 4 7 7 . irbvilunes

CHC 1 Category* toct:;:CMlellli?:lgleDser\]/?crg g)/;;l%fs \I\;Izd:caﬂ eDevic(:eL ca Mn )T op 4 CHC 2 Segmebetvs’c el VMd diiec ILC U
OTCI;-eI://ligglcal 504
Eye Care 43% 2154 Not available
Nasal Saline Cough Cold Remedies Sore Throat
CCR 23% 115.6 77.5 24.8 9.1 2.0
Mouth Pain Muscular Pain  Joint Care Dysmenorrhea
Pain Relief 9% 46.9 T T :
Antidiarrhoeals Acid & Heartburn Laxatives Digestiveo'O
Digestive 8% 42.3 T 54 o =5
Uri 2 Urinary Condition Gynaecological Urology Male Condition
Reprrlggt%tive o% 26.9 20.9 7 0.3
Wart/Corn Removal Skin Protector/Emollients  Wound Healing Psoriasis
Skin Care 4% 21.7 B 4 20 ” 50

Source: IQVIA Global CH Insightsi Sal es i n Local Currency
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - | QV I A
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Market Dynamics &
Segmentation

OoTC

Value Trends

CHC 1 Category*

total Medical Device s sales

Spain Medical Devices Performance by top CHC 2 Segments

Mouth treatment and ear care segments together contribute 5% to total medical device value
CHC 1 Value share (%) of

Medical Device : _ : .
. To 4 CHC 2 SegmeDetvsc el VMd diiec g ILC U
Value (LCUO Mn) P g &
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 3% 13.4
12.9 (081 0.0
Ear Care 2% 8.1 Not available
Antihemorrhoids  Chloesterol Regulating Other Circulatory
I 0,
Circulatory 2% 8.0 =18 o
0.0
Weight Loss 1% 5.6 Not available
Miscellaneous 0% 0.0 Not available
Other .
. 0% 0.0 Not available
Miscellaneous
Smoking control Nail Biting
bl Treatment o > Y S -
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Segmentation

Spain Medical Devices Performance by top CHC 2 Segments
Nasal saline leads in volumes as well; CCR accounts for 34% of the total medical device volumes

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : : e To 4 CHC 2 Segments”™ 1 Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P g
OTC- Medical
. 39.3
devices
Eye Care 36% 14.1 Not available
Nasal Saline Cough Cold Remedies Sore Th{at
T
0
CCR 34% 13.5 10.2 2.1 0.9 0.3
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
. . 0
Pain Relief 9% 3.6 18 18 0.0
0.0
Antidiarrhoeals Acid & Heartburn Laxatives Digestive
. . o
Digestive 9% 3.5 1 o i o
) Urinary Condition Gynaecological Urology Male Condition
Urinary & o
. 3% 1.1
Reproductive 0.8 0.3 0.0
Skin Protector/Emollients ~ Wart/Corn Removal Hand Skin Wound Disinfect  Wound Healing
i 0
Skin Care 4% 1.7 i e e e
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume == | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Volume share (%) of

total Medical Device s sales
Mouth Treatment

Medical Device

Spain Medical Devices Performance by top CHC 2 Segments

Mouth treatment products account for a very small share in volumes as well
CHC 1 Category*

e To 4 CHC 2 Segments”™ 1 Medi cal Devi c
Volume (Units in Mn) P g
Other Mouth Treatment Mouth Infection Fluoride Products
2% 0.8
Ear Care 1% 0.5 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
i 0
Circulatory 1% 0.4 0.4 0900
Weight Loss 0% 0.1 Not available
Miscellaneous 0% 0.0 Not available
Other .
. 0% 0.0 Not available
Miscellaneous
Nail Biting Smoking control
[ %
Habit Treatment 0% 0.0 i o.o
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

*)

Spain PAC Performance by CHC 1 Category in 2025 (1/2)

Incontinence leads medical devices values shares; however records flat growth

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202p&AGR 2024-2025 Growth
Total PAC 3Y CAGR -15.9% Total PAC PY Growth -2.6%
i Incontinence * 38% 660 9
e T L e TS r
Test Instrument 14% 243 1 -20.3%
Stomacare 10% 1 172
Orthopaedic/Antirheumatic 6% 97 3 5.4%
Plasters 5% 85 1 5.6%
Medical/Surgical Aids 4% 30 39
Bladder Problems 4% 44 23
Contraception 4% 63 (0]
Advanced Dressings 4% 61 0]
Traditional Dressings 2% 28 4 10.2%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNQnCMedical Device
Prices) based on MAT Q2 2025;

*Test instruments include both test and measuring instruments; L-T i Long term ; S-T'i Short term
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<
Segmentation -
Spain PAC Performance by CHC 1 Category in 2025 (2/2)
Most of the categories show a positive growth trend
Market Trends Medical Device Growth
Category Value Share (%) Category valup |( L@ TNk 1som ot AC B Grotn-2.6%
Surgical Absorbents 2% 29.2 0.5 :
Injection Devices 2% 16.7 12.4 | 13.0% 12.1%
Wound Care 1% 20.2 0.9 : 12.1% 11.2%
Fixatives & Tapes 1% 19.5 0.1 E 0.6% 0.8%
Other Patient Care 1% 13.5 5.9 —15.5:% 2.4%
Baby Disposables 1% 1.5 14.0 i 5.0% -3.2% ‘
Bandages 1% 13.1 0.3 : 1.1% 2.5%
Contact Lens Care 1% 6.6 6.4 : | 4.5% 2.3%
Nursing Accessories 1% 3.7 6.0 -(i.g% , 11.7%
Contact Lens/Glasses 1% 3.6 5.2 : 9.2% 0.6%
First aid Kits | 0% E 0.1 L 46% 3.0% )
Pressure Sore | 0% 0.1 0.0 E 140.5% _ 27.4%

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded - I Q v I /\
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Segmentation

Volume Trends

Spain PAC Performance by CHC 1 Category (1/2)

Incontinence and test instruments contribute towards 30% of volumes

*)

Market Trends

Category Volume Share (%)

Test Instrument

Stomacare

Orthopaedic/Antirheumatic

Plasters

Medical/Surgical Aids

Bladder Problems

Contraception

Advanced Dressings

Traditional Dressings

16%
13%
3%
5%
9%
16%
1%
5%
3%
4%

Category Volume (Units in Mn)

0.1

7.9

13.9

13.7

15

7.0

4.4

51

0.2

0.1

10.4

0.8

0.0

0.0

0.5

Medical Device Growth

2022-2025 CAGR
Total PAC 3Y,CAGR -30.7%

3.5%

4.8%

1.7%

6.1%

2024-2025 Growth
TotalI PAC PY Growth -14.6%

5.8%

6.8%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*Test instruments include both test and measuring instruments
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PAC

Segmentation

Spain PAC Performance by CHC 1 Category (2/2)

Despite an overall shrinking market, wound care, nursing care and Pressure sore are experiencing

*)

positivegrowth

Category Volume Share (%)

Surgical Absorbents
Injection Devices
Wound Care
Fixatives & Tapes
Other Patient Care
Baby Disposables
Bandages

Contact Lens Care

Nursing Accessories
Contact Lens/Glasses
First aid Kits

Pressure Sore

6%

10%

1%

4%

1%

1% 0.1

2%

2%

0%

0%

0%

0%

Market Trends

Category Volume (Units in Mn)

1.3

0.4

0.3

0.0

0.0

11.7

0.7

3.

8.2

0.8

6.3

13

3

0.5
3.1
0.0
0.0
0.2
0.4
1.2
0.3
0.3
0.0
0.0

Medical Device Growth

2022-2025 CAGR
Totgl PAC 3Y CAGR -30.7%

-49.5%

2024-2025 Growth
Total PAC PY Growth -14.6%

1
: 0.1%
1
| 2.4%
1
I 13.6%
1
: -1.2%
1
" 2.3%
1
-1.1%
| 0.2%
1
I 5.1%
1
: ’ 22.8%
| 0.0%
1
I 1.7%
1
1
1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term

I Vviedical Device I Non-Medical Device
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Segmentation

Spain Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 80% of values; dominated by incontinence products

CHC 1 Value share (%) of Medical Device . . . .
CHC 1 Category* total Medical Device s sales Val ue (LC Mn)TOp 4 CHC 2 Segmebetvs’c el VMd duiec gILC U
PAC- Medlcal 1440.4
Devices

Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds

469
Incontinence 6% 659.9 618.8 32.97.5 0.6

Gluc Measuring  Pregnancy Test Blood Press Monitors  Thermometers

242.9 —

Test Instrument 17%
118.9 39.0 25.0 18.9
orth dic/ Curativ/Elastic Stocking  Belts Other Supp Clogs+Orthopaedic Footwear Corsets
rthopaedic 7% 97.3 I ——
Antirheumatic 42.7 35.4 105 4.4
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
Plasters 6% 85.3
55.5 22.1 53 2.4
Condoms Intra-Uterine Devices Spermicides Other Topical
Contraception 4% 62.9 0.0
Ad q Base Tech Anti -Infection Hyaluron Collagen
\
vance 4% 61.3 s
Dressings 49.8 6.6 4.9 0.0

Source: IQVIA Global CH Insightsi Sal es i n Local Currency Guros (Public Rjdfes Siy In@oﬂt.s:%/IE’deer@HeMSTeveQ?ncoatme%c% products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Spain Medical Devices Performance by top CHC 2 Segments
Incontinence products lead in volumes as well

CHC 1 Volume share (%) of Medical Device

N - . :
CHC 1 Category® total Medical Device s sales Volume (Units in Mn) rep = Che 2 Segment s el el DE VI C
PAC- Medlcal 130.7
Devices

Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds

0,
Incontinence 18% 23.5 17.0 5.9 0.c I

Multipurpose Test Pregnancy Test Gluc Measuring Coronavirus Test

0
Testinstrument 1% 20

Curativ/Elastic Stocking  Belts Other Supp Clogs+Orthopaedic Footwear  Equiment for Disabled

Orthopaedic/ 0 .
. . % 7.
Antirheumatic 6% 9 3.5 3.4 0.6 0.2
Plaster Strip Special Plaster Plaster Spec. Uses Liquid Plaster
=
Plasters 11% 13.9 —

6.7 6.2 0.50.5

Condoms Intra-Uterine Devices Spermicides Other Topical

Contraception 5% 7.0 0.0
Ad q Base Tech Hyaluron Anti-Infection Collagen
vance T
! 3% 4.4 B
Dressings 3.6 0.4 0.4 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products

* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value ] | Q V I /\
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L
Segmentation -
Spain PEC Performance by CHC 1 Category
With medical values at i 0 . 1 d@al care accessories are leading in value
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203p&AGR 2024-2025 Growth
Total PEC 3Y CAGR 5.1% Total PAC PY Growth 4.2%

Oral Hygiene 41%

|

———————————————————————————————————————————————————————————————————————————————————— o —————————————————— - -l———————————————— —————————————— i —————————— -
1
l0Oral Care Accessories 34% J‘S.O%
e o i o ] o e
Personal Hygiene 19% 7%
- 0,
Baby Accessories 6% 2.2%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;
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Segmentation

*)

Spain PEC Performance by CHC 1 Category

Oral care accessories lead in device volumes, while oral hygiene shows impressive S-T and L-T growth

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -0.1% Total PAC PY Growth 0.7%

U R R ooy bori it .
i Oral Hygiene 47% i
iOraI Care Accessories 34% i

Personal Hygiene 14% -4.7%

Baby Accessories 6% -8.3% -

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Market Dynamics &
Segmentation

PEC

Value Trends

CHC 1 Category*

total Medical Device s sales
PEC- Medical

Medical Device
Devices

Spain Medical Devices Performance by top CHC 2 Segments

Oral care accessories holds the largest value share led by the denture products segment
CHC 1 Value share (%) of

- To 4 CHC 2 Segmebetvs’c el VMd diiec ILC U
Value (LCUO Mn) P g &
183.7
Oral C Denture Products Toothbrushes Dental Floss Dental Sticks
ral Care
. 60% 110.0 = K]
Accessories 108.6 Lo 0.1
Intimate Hygiene Hand Hygeine w/o Soap Foot H@
Personal Hygiene 25% 46.1
45.2 04
04
Toothpastes Mouthwashes Other Oral Care
ral Hygien 15% 27.4
Ora ygiene 27.2 0.2
0.0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.2
0.2 0.0
Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Spain Medical Devices Performance by top CHC 2 Segments
Similar to value trends, oral care accessories also dominate in terms of volumes

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Category* : . e To 4 CHC 2 Segments”™ 1 Medi c al Devi c
gory total Medical Device s sales Volume (Units in Mn) P 9
PEC- Medical
C- Medica 16.4
Devices
Oral Care Denture Products Toothbrushes Dental Floss Dental Sticks
. 57% 9.3
Accessories 9.0 0.0
02 0.1
Intimate Hygiene  Hand Hygeine w/o Soap Foot Hygiene
| S
Personal Hygiene 21% 3.4
3.1 0.2 0.1
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 22% 3.6
3.6 0.0
0.0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value e | Q V I /\
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Market Dynamics & -

Poland Medical Devices Performance Overview

Medical devices show overall positive short-term value growth, while OTC and Personal Care
segments demonstrate long-term growth in value

32% ™

Medical device share of total CH
value in 2025

Long T term Growth

5.7% by value
-2.0% by volume

il

Short T term Growth

5.9% by value
-0.8% by volume

Medical Devices 1

ul. 21

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

Bn (2

7~

57%
PAC value
share

/I] 4.0%

alll  pac

Medical Devices Categories

Test Instruments & CCR

Share of total PAC

3 3% values in 2025;

Dominated by Gluc

Measuring
Long -term Growth
m’ -5.5% by value m,

PAC (Patient care)

Long-term Growth (Value)

21%

Contribution to total new
5.6% pack launches in last 3
: Patient care
PEC years;
accounts for 69% of new

pack launches
Medical Devices
Innovation

;
Oral care accessories m

Share of total PEC

84% value share in 2025

Dominated by
Denture products

Long term Growth

ﬁ 5.1% by value

=TQVIA
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Market Dynarr_ncs & Value Trends
Segmentation

long term

Poland CH Market Size & Growth

Mn) ,

and

Latest Value
8.0%
pe e
3

3,743

Medical devices make up 32% of CH market value, growing consistently at ~6% in both short and
CH Market Value (LC

S h ar ¥alud Gmwth

2022-2025 CAGR

2024-2025 Growth
Total CH 3Y CAGR 8.0%

2022 2023

2024
Source: IQVIA Global CH Insightsi Sa | e s

2025

in Local

B Non-Medical Device* Il Medical Device
Cur r e rbasgd o MATQ22025Pu bl i ¢
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Poland CH Market Volume & Growth

Overall market volume share is on the decline with medical devices accounting for 34% of the total
volumes

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth
G

%
<

N
v 0%y

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR -1.4% Total CH PY Growth 0.5%
1 |

=IQVIA

CONSUMER HEALTH

1 1
: |
1 1
: 0.0% :
| |
1 1

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynamics & Value Trends
Segmentation L 4

Poland CH Performance by Classes

With d 0 . 7 in &ales, patient care segment is the top contributor to medical device value, while
OTC segment records strong growth

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth

Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 8.0% Total CH PY Growth 8.0%

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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IS Dynarr_ncs & Volume Trends
Segmentation

W
Poland CH Performance by Classes
Patient Care accounts 99% of its segment volume to medical devices with 171Mn unit sales
CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%) Medical devices Volume Share (%)
Total CH PY Growth -0.5%
: | |
oTC 68% | 0.9%
502 1.8%
-6.0%
PEC 8% 58 6.4%
I Vedical Device B Non- Medical Device
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC 1 Personal care, PAC 1 Patient care
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics & Packs &
Segmentation Innovation

Poland Medical Devices Packs & New Launches
Category

Total Packs *
CH Total

Over the past three years, most new medical device launches have been in the Patient Care category

OTC

New Launches **
637

480 1,309 1,789
5,110
Patient Care

134 1,126 1,260
Personal Care

332 47 K¥e
E 10
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Poland OTC Performance by CHC 1 Category in 2025

CCR surpasses L-T & S-T growth, leads other segments with 4 1 8Mm in medical device values

Category Value Share (%)

i CCR* 39%
T Digestive |IIIN e I |
Pain Relief 12%
Skin Care 12%
Urinary & Reproductive 8%
Eye Care 6%
Circulatory 3% 8 92
Mouth Treatment 2% 4 43
Miscellaneous 1% 1 43
Habit Treatment 1% 0] 42
Ear Care | 1%
Weight Loss | 0% 1 12
Other Miscellaneous | 0% 1 _ 17.9%

Market Trends

Category

Source: IQVIA Global CH Insightsi Sal es i n Local
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded

L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

cu IR Medical Deyice BlNon-Medical Device

Medical Device Growth

2024-2025 Growth
Total OTC PY Growth 7.1% .

L @022:202p CAGR

Total OTC 3Y C)_?\GR 8.4%
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Market Dynamics &

Poland OTC Performance by CHC 1 Category in 2025

CCR holds the leading position in volume share at 40% and in medical device volumes with 28Mn units

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR -0.1% Total OTC PY Growth 0.9%
L core [ - we ISV | | : '1_'502,'{ """"""""""""""""" I
""""" Digesive [Iim16%  ASESECs | | Joss 0 i
Pain Relief 11% 0.5% 1.7%
Skin Care 14% -0.5% 0.9% |
Urinary & Reproductive 6% -0.9% :
Eye Care | 4% 13 8 2.1%
Circulatory 3% 1 13 : 1.2%
Mouth Treatment | 2% 1 7 -2.0% :
Miscellaneous | 2% 0 10 -1.4% :
Habit Treatment | 1% 0 3 :
Ear Care |1% 3 1 -3.8% -7.5% :
Weight Loss | 0% 0 2 -0.5% :
Other Miscellaneous | 0% 0 0 46.4% I 55.6%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded — | Q V I /\

3284310_AESGBSelfCare Medical Device Market IndtfthtsFinal Presentatioet 2025 | IQVIA | Confidential | Faallngernonly / Not for distribution -
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Segmentation

Poland Medical Devices Performance by top CHC 2 Segments
Over 90% of CH market value is concentrated in the top 6 categories with nasal saline leading in CCR

CHC 1 Value share (%) of Medical Device . . : .
CHC 1 Category* : ; . To 4 CHC 2 Segmebetvsc ei VMd duiec gILC U
gory total Medical Device s sales Value (LCUO Mn) P g &
OoTC- Medlcal 4875
Device
Nasal Saline Sore Throat Cough Other Respiratory
0
CCR 38% 185.0 74.3 46.7 354 13.2
Eye Care 23% 110.7 Not available
Skin Protector/Emollients Wound Healing Skin Irritation  Wart/Corn Removal
i 0
Skin Care 14% 66.5 oo T 5 =
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
. . o
Digestive 11% 52.0 iy i i G
] Gynaecological Urinary Condition Urology Male Condition
T
Urinary & 4% 20.8
Reproductive
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
Pain Relief 4% 204
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - | QV I A
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Market Dynamics &

Poland Medical Devices Performance by top CHC 2 Segments
Smaller categories like ear care, circulatory and mouth treatment cover <10% of the value share

CHC 1 Value share (%) of Medical Device

SlS 4L el el total Medical Device s sales Value (LCu

Mn)TOp 4 CHC 2 Segmebetvs’c el VMd diiec ILC U

Ear Care 4% 17.6 Not available

Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Creutator 7 >

8.0 0.7
Other Mouth Treatment Mouth Infection Fluoride Products
0,
Mouth Treatment 1% 4.1 X o Al
Miscellaneous 0% 0.8 Not available
Weight Loss 0% 0.7 Not available
Other 0% 0.6 Not available

Miscellaneous

Nail Biting Smoking control Other Habit
Habit Treatment 0% 0.0

X 0.0 0.0

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

total Medical Device s sales
devices

Poland Medical Devices Performance by top CHC 2 Segments

CCR accounts for 40% of the total medical device volumes and is led by nasal saline here as well
CHC 1 Volume share (%) of
OTC- Medical

Medical Device . . .
e Top 4 CHC 2 Segments” 1 Medi cal Devi c
Volume (Units in Mn)
70.9
Nasal Saline Sore Throat Cough Other Respiratory
0
CCR 40% 28.1 11.4 7.9 51 1.6
Eye Care 19% 13.4 Not available
Skin Protector/Emollients  Wound Healing Hand Skin Wound Disinfect — Skin Irritation
- \ \
0
Skin Care 12% 8.5 3.7 21 0.9 0.9
Digestive Laxatives Acid & Heartburn  Antidiarrhoeals
. . o
Digestive 10% 7.2 26 2.3 1.6 0.6
Uri & Gynaecological Urinary Condition Urology Male Condition
rinal
'y S 3% 2.2
Reproductive
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
Pain Relief 10% 7.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of
Ear Care

Poland Medical Devices Performance by top CHC 2 Segments

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi
Volume (Units in Mn)
4% 2.7 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 1% 0.9 0.9 0.0
: 0.0
Mouth Infection Other Mouth Treatment Fluoride Products
0
Mouth Treatment 1% 0.6 0.3 0.3 0.0
Miscellaneous 0% 0.0 Not available
Weight Loss 0% 0.0 Not available
Other
. 0% 0.2
Miscellaneous
Nail Biting Smoking control  Other Habit
Habit Treatment 0% 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

Ear care, circulatory and mouth treatment products account for a very small share in volumes as well
total Medical Device s sales

c
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Market Dynamics &

Poland PAC Performance by CHC 1 Category in 2025 (1/2)
Mn and

Test Instruments and Incontinence products leads medical devices values witha 2 3 0

In sales respectively
Market Trends Medical Device Growth
Category Value Share (%) Category Val upe |[( L @02Z20%pCAGR 2024-2025 Growth
Total PAC 3Y CAGR 4.0% Total PAC PY Growth 5.1%
| Testnstrument * [ ¢ =+ T |
I ——
Advanced Dressings 7% 50 2
Plasters 6% 38 1
Surgical Absorbents 4% 28 0]
Other Patient Care 4% 26 1
Medical/Surgical Aids 4% 26 0]
Wound Care 3% 17 0]
Traditional Dressings 2% 17 0]
Bandages | 2% 12 0]
Fixatives & Tapes 2% 11 0]
Source: IQVIA Global CH Insightsi Sal es in Local culikMedicalDeyice El:Non-Medical Device
=IQVIA

Prices) based on MAT Q2 2025;
*Test instruments include both test and measuring instruments; L-T i Long term ; S-Ti Short term
CONSUMER HEALTH
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Poland PAC Performance by CHC 1 Category in 2025 (2/2)

Injection devices and contact lenses demonstrated significant growth potential in the previous year

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202p%AGR 2024-2025 Growth
Total PAC 3Y CACIB 4.0% Total PAC PY Gr(I)vvth 5.1%
Baby Disposables 1% 6.8 0.3 ‘ 12.0%
Antheumatic 196 3 B | EE
Contraception 1% 6.1 0.0 -2.9% : -4.2%
Injection Devices 1% 4.9 0.0 . 18.8%
Nursing Accessories 1% 4.5 0.2 -13.3% ‘
Contact Lens Care 0% 11 0.0 3.6%
Stomacare | 0% 0.1 0.1 -29.0% -
Contact Lens/Glasses | 0% 0.0 0.0 ‘ 17.0%
First aid Kits | 0% 0.0 0.0 -34.8% -15.1% ‘
Bladder Problems [ 0% 0.0 0.0 -16.4% .
Pressure Sore | 0% 0.0 0.0

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded ] I Q \/ I /\

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution 150
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Market Dynamics &
Segmentation

PAC

Poland PAC Performance by CHC 1 Category (1/2)

While test instruments brought in sales value, surgical absorbents had the largest sales volume

Category Volume Share (%)

Test Instrument *
Incontinence
Advanced Dressings
Plasters
Other Patient Care
Medical/Surgical Aids
Wound Care
Traditional Dressings
Bandages

Fixatives & Tapes

Market Trends
17%
12%
6%
8%
27%
0%
3%
1%
10%
9%
4%

29.3

20.5

1.6

17.0

15.8

6.2

Category Volume (Units in Mn)

0.0

(U

0.0

0.0

0.0

0X0)

Medical Device Growth

2022-2025 CAGR 2024-2025 Growth
Total PAC, 3Y CAGR -2.5% Total PAC PY Growth -0.9%

-7.9%

-1.7%

-11.0%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*Test instruments include both test and measuring instruments

3284310_AESGS8elfCare Medical Device Market IndightsFinal Presentatioet 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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-
Poland PAC Performance by CHC 1 Category (2/2)

Despite the overall market downturn, categories such as orthopaedic/antirheumatic products,
Injection devices, and contact lenses continue to experience growth

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR -2.5% Total PAC PY IGrovvth -0.9%
Baby Disposables 0% 0.5 0.0
Contraception 1% 1.2 0.0
Injection Devices 2% 2.7 0.0 ’ 16.6%
Nursing Accessories 0% 0.6 0.0
Contact Lens Care 0% 0.2 0.0
Stomacare | 0% 0.0 0.0 34.8% -
Contact Lens/Glasses | 0% 0.0 0.0 ’ 16.5%
First aid Kits | 0% 0.0 0.0
Bladder Problems | 0% 0.0 0.0
Pressure Sore | 0% 0.0 0.0 1.0%

Source: 1QVIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term = I QV I /\
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - -
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Segmentation

Poland Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 80% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvs c el VMd duiec ILC
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical
. 689.1
Devices
Gluc Measuring Coronavirus Test Blood Press Monitors ~ Thermometers
Test Instrument 33% 230.1 155.2 24.8 280 122
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Incontinence care
Incontinence 29% 203.0
137.3 48.8 17.00.0
Ad q Anti -Infection Base Tech  Hyaluron Other
vance
. 7% 49.8 o
Dressings 25.6 22.5 1.6}
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
Plasters 6% 38.3 04
20.9 16.0 1.1
Suraical Swabs & Pads Cotton wool Packs & Patches
urgica
4% 28.3
Absorbents 17.9 8.6 1.7
Other Patient Care 4% 25.8 Not Available
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics &

Poland Medical Devices Performance by top CHC 2 Segments
Test instruments lead in volume share with 17% of total medical device sales

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . e To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medlcal 171.3
Devices
Gluc Measuring Coronavirus Test Pregnancy Test Thermometers
0
Test Instrument 17% 29.3 153 6.7 3.9 13
Mod Heav Sev Incont. Light Incontinence  Bed Sheets/Pads Incontinence care
[ 12% 20.5
Incontinence 0 G 83 oE 00
q q Base Tech Anti -Infection Hyaluron Other
Advance 6% 9.7
Dressings e 4.4 0.0
Plaster Strip  Special Plaster Liquid Plaster Plaster Spec. Uses
0
Plasters 8% 13.1 10.0 2.8 0.2 01
| Swabs & Pads Cotton wool Packs & Patches
Surgica
27% 46.9
Absorbents 37.0 9.3 (03
Other Patient Care 0% 0.4 Not available

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Poland PEC Performance by CHC 1 Category

Oral hygiene products and accessories account for over 70% of value sales, with oral hygiene
products showing rapid growth in both the short and long term

Market Trends Medical Device Growth

Category Value Share (%) Category Val ug |( L @02Z-202pKAGR 2024-2025 Growth
Total PEC 3Y,CAGR 5.6% Total PAC PY Growth 3.3%

1
i Oral Care Accessories 41% 3.4% |
) RN ey onpsonpesesppenppenpepene P
Oral Hygiene 30% ‘ 7.2%

Personal Hygiene 29% 1.4%

Baby Accessories | 0%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;

=IQVIA

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Poland PEC Performance by CHC 1 Category

Oral hygiene continues to experience steady long-term growth even as other segments decline

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -6.0 % Total PAC PY Growth -15.4%
Oral Care Accessories 80%
15 e
] Oral Hygiene 10% 1.9% i
L e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e o o e o o e
Personal Hygiene 9%
Baby Accessories | 0%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Poland Medical Devices Performance by top CHC 2 Segments

Denture products in oral care accessories represent the highest value segment of the market

CHC 1 Value share (%) of
k
e total Medical Device s sales

Medical Device

Val ue (Lca Mn) 2P 4 CHC 2Segmebsivsi‘c el

VMd diiec IL C 0
PEC- Medlcal 334
Devices
Oral C Denture Products Other Oral Care Acces. Toothbrushes Dental Floss
ral-are 84% 28.2 e
Accessories 26.6 i 0-1
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 11% 3.7
3.7 0.0
0.0
Mouthwashes Toothpastes Other Oral Care
i % 1.
Oral Hygiene 5% 5 e 0.7 50
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0

Source: IQVIA Global CH Insightsi L o ¢ a | Currency Uuros (Public¢ Prices)
* All categories based on their Medical devices value sales (in descending order)

based on MAT Q2 2025
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PEC

Volume Trends

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Devices

Poland Medical Devices Performance by top CHC 2 Segments

Denture products in Oral care accessories leads in volume as well
CHC 1 Category*

Medical Device

w To 4 CHC 2 Segments? Medi c al Devi c
Volume (Units in Mn) P 9
55
Oral C Denture Products Other Oral Care Acces. Toothbrushes Dental Floss
ral Care
. 85% 4.7 )
Accessories 4.4 01 Y
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
personal Fygiene e > ﬁ
Mouthwashes Toothpastes Other Oral Care
Oral Hygiene 4% 0.2
0.1 0.1 0.0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
00
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &

Key Findings

Segmentation

Belgium Medical Devices Performance Overview

Medi c al devi

ces record

a f |l at

growth over the

o

Medical device share of total CH
value in 2025

30% R

Long i term Growth

-7.2% by value

Unﬁ -12.7% by

Short T term Growth

1.7% by value
-2.3% by volume

Medical Devices 1
Mn( 202

us8e6?7

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

59%

of value held
by PAC

il

Medical Devices Categories

Test Instruments &

Share of total PAC

1 8% values in 2025;

Dominated by
Glucose measuring

Long -term Growth

m’ -39.1% by value

PAC (Patient care)

Long-term Growth (Value)

////3 -12.9%

PAC

Eye Care <@

il

all

4 7%

Contribution to total new
pack launches in last 3
years; Patient care
accounts for 94% of new

pack launches
Medical Devices
Innovation

\
Oral Care Accessories W

Share of total PEC

5 2% value share in 2025

Dominated by
Denture products

5.2%
PEC

7~

Long term Growth

il

- 4.1% by value

=TQVIA
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Market Dynarr_ncs & Value Trends
Segmentation

Belgium CH Market Size & Growth

The CH mar ket 2.9 bdlionvira2025;880P6 ohvihichlis represented by medical devices

CH Market Value (LCU Mn), and Latest

—0.8%)- =
2,940 2.854 2,863 2,868

B 4

2022 2023 2024 2025

2022-2025 CAGR

Total CH 3Y CAGR -0.8%

Val ue ShanguelGtewth

2024-2025 Growth

Total CH PY Growth 0.1%

B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)

* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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IS Dynarr_ncs & Volume Trends
Segmentation

Belgium CH Market Volume & Growth

Medical devices represent 31% of the volume share, declining both in L-T and S-T
Market Volume ( Mn Units), and Latest Volume Share (%)

257 |

Volume Growth

2022-2025 CAGR

2024-2025 Growth

2022

2023 2024

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025

2025

Total CH PY Growth -3.2%

1
1
1
100.0%
1
1

B Non-Medical Device* [l Medical Device

* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynarr_ncs & Value Trends ‘ '
Segmentation

Belgium CH Performance by Classes
Patient care segment contributes the most to medical device segment; valuedatu 51 0 Mn

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth

Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR -0.8% Total CH PY Growth 0.1%
1
. 1

2.5%

oTC 73%

- - -

2,089

' -12.9%'
Z8 603 1.2%

510 9
23%
' 5.2%
PEC 6% 175
5.9%
|

I Vviedical Device I Non- Medical Device

PAC 21%

7.3%

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & Volume Trends ‘ '
Segmentation

Belgium CH Performance by Classes
Patient Care leads in medical device volume sales with 44 Mn units

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%) Medical devices Volume Share (%)
Total CH 3Y CAGR -5.0% Total CH PY Growth -3.2%
1
1
oTC 68% - Q-7%
-0.9% |
1
1
1
-17.4% ' -
PAC 23% 50 !
015%
1
|
-3.1% I
0
PEC 9% 20 1.8%
1
Il Vedical Device [ Non- Medical Device
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC 1 Personal care, PAC 1 Patient care
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Market Dynamics & Packs &
Segmentation Innovation

Belgium Medical Devices Packs & New Launches
Category

Total Packs *
CH Total

The majority of Medical devices new launches came from Patient Care category in last three years

New Launches **
17,120 17,904
OoTC

35,024 3,670 4,160 7,830
6,298 1,466
Patient Care 16,004 SWAVIRSEN 22,452 3,444 WIS 4,907
5,158 1,231
Personal Care 5,376 52 1,283
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year
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Value Trends ‘ '

Belgium OTC Performance by CHC 1 Category in 2025

Eyecare represents the largest value share under medical devices; valuedatu 1 1 2

Mn

Medical Device Growth

Market Trends
Category Value Share (%) Category Val u L €022-202p 6 AGR 2024-2025 Growth
Total OTC 3Y CAGR 4.5% Total OTC PY Grolvvth 2.5%
CCR* 31% 102 539
Digestive 20% 37 391
Pain Relief 13% 15 259
Skin Care 10% 17 183
] e =—— e e e e e e e e ———— H
i Eye Care 9% 112 80 6.8%
Urinary & 6% 21 97
reproductive
Habit Treatment 3% 69 5.9%
Circulatory 3% 2 54
Miscellaneous 2% 0 42
Mouth Treatment 1% 5 22 7.3%
Weight Loss 1% 3 24 -17.1%
Ear Care | 1% 3 10
Other Miscellaneous | 0% 0 2 4.8%
|
. . . . 1
Source: IQVIA Global CH Insightsi Sal es in Local Cu | Medical Deyice Bll:Non-Medical Device
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes == | QV I /\
CONSUMER HEALTH 1oe

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution



Segmentation

Belgium OTC Performance by CHC 1 Category in 2025

CCR leads in medical devices volume sales followed by Eye care

Market Trends
Category Volume Share (%) Category Volume (Units in Mn)
e e e e e e e e . e e e e e
] CCR* 43%
I Digesive [t 18% |
Pain Relief 7%
Skin Care 13%
i Eye Care 7%
B F . -}
Habit Treatment | 1% 0 2
Circulatory 2% 0 2
Miscellaneous 2% 0 3
Mouth Treatment 2% 0 3
Weight Loss | 1% 0 1
Ear Care | 1% 0 1
Other Miscellaneous | 0% 0 0

Medical Device Growth

-8.7%

-Z‘I.O.9%

2022-2025 CAGR 2024-2025 Growth

Total OTC 3Y CAGR 0.7% Total OTC PY Growth 0.4%

..................... S R ————

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*CCR i Cough Cold & Other Respiratory Products
Categories with <1% share such as Ear care and Habit treatment are excluded

3284310_AESGBSelfCare Medical Device Market IndtfthtsFinal Presentatioet 2025 | IQVIA | Confidential | Faallngernonly / Not for distribution
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Segmentation

Belgium Medical Devices Performance by top CHC 2 Segments
The top 6 categories represent > 95% of the values, leading with Eye Care

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Categor . ; . To 4 CHC 2 SegmeDetieNVal uRlediL€aldt Mn
gory* total Medical Device s sales Value (LCUO Mn) P g d )
OTC-Medical
. 316.8
device
Eye Care 35% 111.6 Not available
Nasal Saline Cough Cold Remedies Sore Throat
0
CCR 32% 102.1 79.2 15.2 4.9
1-A4
Antidiarrhoeals Laxatives Digestive Acid & Heartburn
Digestive 12% 37.0
9 0 17.3 7.7 6.4 5.5
] Urinary Condition ~ Gynaecological Urology Male Condition
Urinary & ——
. 7% 21.3
Reproductive 18.4 24 [05
Wart/Corn Removal Antifungals Wound Healing Hand Skin Wound Disinfect
Skin care 5% 17.1
0 53 4.2 3714
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
. . o
Pain Relief 5% 14.9 o o =
0:0
P AR RS DINFIRRhetical dBvites vdlue LaRC(if descéntlifigloidhc y UGur os based on MAT Q2 2025
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value —_ | Q V I /\
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution == -
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Market Dynamics &
Segmentation

OoTC

Value Trends

CHC 1 Category*

Mouth treatment and Circulatory products represent a minor portion of the total value
CHC 1 Value share (%) of

Belgium Medical Devices Performance by top CHC 2 Segments

Medical Device : : -
. : . To 4 CHC 2 SegmeDetvieNal uklediL€ali Mn
total Medical Device s sales Value (LCUO Mn) P g d )
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 2% 5.0
4.8 0.0
0.2
Ear Care 1% 2.7 Not available
Weight Loss 1% 2.6 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
i 0
Circulatory 1% 2.5 23 0.0
0.1
Miscellaneous 0% 0.0 Not Available
Other Miscellaneous 0% 0.0 Not available
Smoking control Nail Biting Other Habit
Habit Treatment 0% 0.0 _
° 0.0 0.0
0:0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Belgium Medical Devices Performance by top CHC 2 Segments
Nasal saline under CCR leads in terms of volume

CHC 1 Volume share (%) of Medical Device . . :
CHC 1 Categor : : e To 4 CHC 2 Segments? Medi c al Devi c
gory* total Medical Device s sales  Volume (Units in Mn) P g
OTC-Medical
| 19.8
device
Eye Care 29% 5.7 Not available
Nasal Saline Sore Throat Cough Other Respiratory
CCR 45% 8.9
26.1 21.4 8.7 1.9
Digestive Laxatives Acid & Heartburn Antidiarrhoeals
. . o
Digestive 10% 2.1 76 6.5 25 0.2
. Wound Healing Wart/Corn Removal Hand Skin Wound Disinfect ~ Scar & Keloid
Urinary &
. 3% 0.6
Reproductive 5.6 1.5 1.4 0.7
Muscular Pain Mouth Pain Dysmenorrhea
kin 9 .
Skin Care 5% 0.9 B =
0.5
Urinary Condition Gynaecological Urology Male Condition
Pain Relief 4% 0.9
2.9 2.9 0.1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume == | QV I /\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

Mouth treatment and circulatory products lead to a very small share in volumes as well
CHC 1 Volume share (%) of

total Medical Device s sales
Mouth Treatment

Medical Device

Belgium Medical Devices Performance by top CHC 2 Segments

e To 4 CHC 2 Segments”™ 1T Medical Devi c
Volume (Units in Mn) P g
Other Mouth Treatment  Mouth Infection Fluoride Products
1% 0.3
0.3
Ear Care 1% 0.2 Not available
Weight Loss 0.1% 0 Not available
Antihemorrhoids Chloesterol Regulating  Other Circulatory
Circulatory 1% 0.1
0.0
U.U
Miscellaneous 0% 0 Not available
Other .
. 0% 0 Not available
Miscellaneous
Smoking control Nail Biting Other Habit
rebit Treatment o ° I S > ©
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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PAC

Segmentation

Belgium PAC Performance by CHC 1 Category in 2025 (1/2)

While Test Instruments contribute to highest value, other categories in PAC offer L-T and S-T gains

(

Market Trends

Medical Device Growth
2024-2025 Growth

Category Value Share (%) Category Val ue L €022r20RpCAGR
Total PAC 3Y CAGR -12.9% Total PAC PY Growth 1.0%
Test Instrument 15% 91 1 -39.1% "F’/ -10.5%
Medical/Surgical Aids 12% 26 44 -11.3"}) '
 Bladder Problems | N 4 .00 5B T 1: """""""""" 81%
i Advanced Dressings 10% 63 0] i-
Incontinence 7% 42 1 : 8.2%
Plasters 7% 41 1 i
Drthopaedic/Antirheumatic 7% :
Other Patient Care 5% 21 9 E
Bandages 5% 28 0] i
An(t?rrgr}]zzﬁ:tiiz/ 5% 24 4 : 8.1%
Injection Devices 4% 12 10 E
Source: IOVIA Global CH Insightsi Sal es in Local culEMedicalDeyice BllNon-Medical Device !

Prices) based on MAT Q2 2025;
*Test instruments include both test and measuring instruments; L-T i Long term ; S-T'i Short term
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Belgium PAC Performance by CHC 1 Category in 2025 (2/2)

Medical devices experienced favorable growth in most categories except few like stomacare and
pressure sore

Market Trends Medical Device Growth
Category Value Share (%) Category Val u L €022-202p 6 AGR 2024-2025 Growth
Total PAC 3Y CAGR -12.9% Total PAC PY Growth 1.0%
Surgical Absorbents 4% 20.2 1.7 : 2.9% : 1.1%
Fixatives & Tapes 3% 17.3 0.0 E 4.3%
Contraception 2% 9.8 0.0 : 1.8%
Contact Lens/Glasses 1% 3.8 3.1 i 8.2% ’ 8.8%
Wound Care 1% 6.3 0.3 : 7.5% 2.3%
Contact Lens Care 1% 2.6 2.8 i 4.8%
Stomacare 1% 0.1 4.9 -10.3(:/0 -8.4% ‘
1
Nursing Accessories 1% 1.7 2.4 : 10.5% - 19.8%
First aid Kits 0% 0.7 0.2 : -3.5%
1
Pressure Sore 0% 0.4 0.6 : -12.0% ‘
Baby Disposables | 0% 0.0 0.2 E 3.0%

Source: IQVIA Global CH Insightsi Sal es i n Local

Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

cu IR Medical Deyice BlNon-Medical Device
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Segmentation

()
Belgium PAC Performance by CHC 1 Category (1/2)

Test instruments and medical/ surgical aids dominate in terms of volume

Market Trends Medical Device Growth

0 its i 2022-2025 CAGR 2024-2025 Growth
Category Volume - Share (%) Category Volume (Units in Mn) Total PAC 3Y CAGR -17.4% Total PAC PY Growth -3.7%

Medical/Surgical Aids 12%

Bladder Problems 3%

Advanced Dressings 8%

Incontinence 4%

2.0 0.1

Plasters 9% 4.6 0.1

Orthopaedic/Antirheumatic 3% 1.2 0.1

Other Patient Care 6%

2.2 0.6 8.9%

Bandages 10% 4.8 0.1

Traditional Dressings 7% 3.4 0.3

Injection Devices 5% 2.1 0.5

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
*Test instruments include both test and measuring instruments

I Vviedical Device [ Non-Medical Device
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()
Belgium PAC Performance by CHC 1 Category (2/2)

Sales of categories like Stomacare and pressure sore have been declining in growth

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR -17.4% Total PAC PY Growth -3.7%
1 |
Surgical Absorbents 10% 4.6 | -0.7% -18%
1 |
Fixatives & Tapes 6% 3.1 : -1.1% : 1.6%
1 |
Contraception 1% 0.6 0.0 1 0.4% _qlg%
|
Contact Lens/Glasses || 1% 0.2 0.2 : B 6.2 : ’ 7.8%
1 |
Wound Care | 1% 0.3 0.0 ' 0.2% D.3%
: .
1 |
Contact Lens Care 1% 0.2 0.2 I -0.2% 1 2.7%
1 |
Stomacare || 0% 0.0 0.2 -15.c9) [N, 8.2%
. . |
Nursing Accessories 1% 0.1 0.1 1 10.0% w 26.8%
I
First aid Kits | 0% 0.0 0.0 : -1.2% 2.8%
|
Pressure Sore | 0% 0.0 0.0 :9.9% ' -9.1%
. |
Baby Disposables | 0% 0.0 0.0 I -7.8%'
1 1

Source: 1QVIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term = I QV I /\
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Segmentation

Belgium Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for ~65% of values; dominated by Glucose measuring in Test Instrument

CHC 1 Value share (%) of Medical Device . :
CHC 1 Categor . : . To 4 CHC 2 SegmeDetiecNVal uRlediL€ald Mn
gory* total Medical Device s sales Value (LCUO Mn) P g d )
PAC-Medical
. 509.6
Devices
Gluc Measuring  Blood Press Monitors  Coronavirus Test Pregnancy Test
0
Test Instrument 18% 91.4 391 13.0 115 111
Ad q Base Tech Anti -Infection Hyaluron Other
vance
. 12% 62.6
Dressings 42.8 19.7 0.1
Urethral Catheters Other Bladder Problems Drainage Bags & Cover Urinary Sheaths & AcCess.
0
Bladder Problems 12% 60.6 =615 '
0.10.0
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds
Incontinence 8% 41.5 o
26.7 12.3 1.3 gl
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
0
Plasters 8% 41.1 JiE e E 16
Orthopaedic / Belts Other Supp Curativ/Elastic Stocking Clogs+Orthopaedic Footwear  Corsets
Antirheumatic 7% 38.2
17.0 13.3 3.5 2.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Belgium Medical Devices Performance by top CHC 2 Segments
Test instruments and advanced dressings lead in sales volume

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . " To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC-Medical
. 44.2
Devices
Coronavirus Test Gluc Measuring Pregnancy Test Thermometers
Test Instruments 14% 6.0
2.3 1.6 1.0 0.6
Ad q Base Tech Anti -Infection Hyaluron Other
vance
. 9% 4.0
Dressings 3.3 0.7 0.0
Urethral Catheters Drainage Bags & Cover Other Bladder Problems  Urinary Sheat@ess.
— =
0
Bladder Problems 3% 1.2 10 oL N
faWa)
Light Incontinence Mod Heav Sev Incont. Bed Sheets/Pads Other Incontinence Prds"™
Incontinence 5% 2.0 11 0.9
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
Plasters 10% 4.6
2.3 1.8 0.3 0.2
h dic / Belts Other Supp Curativ/Elastic Stocking Clogs+Orthopaedic Footwear Equiment for Disabled
Orthopaedic S
nopaedic 3% 1.2
Antirheumatic 0.5 0.4 0.2 0.1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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()
Belgium PEC Performance by CHC 1 Category

All categories of PEC except baby accessories record strong both L-T and S-T

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203p&AGR 2024-2025 Growth
Total PEC 3Y CAGR 5.2% Total PAC PY Growth 4.6%
B e e e e e e e e e e e e e e e e e e e e e e ity il it ) st A s i
EOraI Care Accessories 34% 1 0.3% !
M sy NN poeepoepsenpospospospesposposposeespespesesgespespespsgespespespesenpespespespegespespespesenpeepuepe e e _ | ——_ b e e —————————
Oral Hygiene 33% ‘ 11.7% _ 14.2%
Personal Hygiene 23% 1%
Baby Accessories 11% -0.4% -0.7%

-————————————————————,—h—

Source: IQVIA Global CH Insightsi Sal es in Local Cu . M@dicaluDngce( -bNQmMedical Device
Prices) based on MAT Q2 2025;

=IQVIA
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()
Belgium PEC Performance by CHC 1 Category

Oral care accessories hold the major share; while oral hygiene leads in volumes in both L-T and S-

| . .
OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 3.3% Total PAC PY Growth -1.6%
1
Oral Care Accessories 35% 2.8% :
1
Oral Hygiene 38% ‘ 5.9% _ 8.9%
|
Personal Hygiene 18% ‘ 4.:8%
|
Baby Accessories 9% -6.0% -4.7% :
1 1
| |
| |
| |
1 1
| |
| |
| |
1 1
| |
| |
| |
1 1
| |
| |
| |
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Segmentation

Belgium Medical Devices Performance by top CHC 2 Segments
Denture products in oral care accessories account for ~52% of medical device value shares

CHC 1 Value share (%) of Medical Device : : .
k
CHC 1 Category total Medical Device s sales Val ue (LCu Mn)TOp 4 CHC 2 SegmeDetvieNVal uklediL€ali Mn)
PEC-MedlcaI 40.0
Devices
Denture Products Toothbrushes Dental Floss Dental Sticks
Oral Care e ———
. 52% 20.7
Accessories 20.4 0.2
0100
Intimate Hygiene Hand Hygeine w/o Soap Foot Hw
Personal Hygiene 32% 12.8 ——
11.4 1.3 0.0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 16% 6.5 6.4 00
0.0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0.2% 0.1
0.1 0.0

Source: IQVIA Global CH Insightsi L o ¢ a | Currency Uuros (Publi¢ Prices) based
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= | QV I A
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Segmentation

Belgium Medical Devices Performance by top CHC 2 Segments
Denture products in oral care accessories continues to lead in volumes as well

CHC 1 Volume share (%) of Medical Device . . .
3 N
CHC 1 Category total Medical Device s sales Volume (Units in Mn) ren A GhE 2 Seghent s ' G CIEE CH De VI C
PEC-MedlcaI 38
Devices
Oral C Denture Products Toothbrushes Dental Floss Dental Sticks
ral Care 0 S
Accessories S5% 2.1 2.1 0.0
0.00.0
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 25% 1.0 — V\
0.7 0.3 0.0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 19% 0.7 T
0.7 0.0
0.0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0.1% 0.0 —_
0.02 5.3%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics



Market Dynamics & . A
Segmentation Key Findings 1 1S

UK Medical Devices Performance Overview

Medi c al device segment i1 s valued a#44%ilor. 65 Bn |
Long-term Growth (Value
25% [M ] =)
Medical device _share of total CH OTC value share #PEC and PAC data
value in 2025 nﬂﬁ not covered in UK
Long T term Growth

4.4% by value Medical Devices Categories

aall 0.4% by volume

Digestive <@
Short 7 term Growth 1 7%
/ 6.2% by value Contribution to total new
0 pack launches in last 3
nﬂl]ﬂ 1.6% by volume Jears

il . .
Medical Devices i d Medical Devices
u6s51 Mn (20 Innovation
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Market Dynamics & AQr
Segmentation =1 1S
UK CH Market Size & Growth
The CH market has grown at 4.6% between 2022 and 2025, with the medical devices segment
reaching a value of u651 Mn i n 2025
CH Market Value (LCU Mn) , and Latest Val ue Shar ¢alud Gmwth
2022-2025 CAGR 2024-2025 Growth
6.2%
. 1
i :
1
4.7% :
R / : :
2022 2023 2024 2025 B Non-Medical Device* Il Medical Device
Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution %_E | QV I /-\ 184
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Market Dynamics & A
Segmentation <

UK CH Market Volume & Growth

Medical devices account for 22% of the CH market volume, with a L-T growth of 0.4% while the
overall market has shown a flat trend between 2022 and 2025

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth
oon) (Aon)
I DS DS

264 272 265 266

2022-2025 CAGR

Total CH 3Y CAGR 0.3%
1

0.4%

2024-2025 Growth

Total CH PY Growth 0.3%
]

100.0% 0.0%

2022 2023 2024 2025

B Non-Medical Device* [l Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynamlcs & Value Trends
Segmentation

UK CH Performance by Classes
Medical devices records a growth in both the S-T and L-T
CH Classes

Value
Share (%)

Value Sales ( L C

bn)
oTC

u
Medical devices Value Share (%)

2022-2025 CAGR 2024-2025 Growth
I
6.2%
100%
2,613 4.7%
|
I Vedical Device B Non- Medical Device

Source: IQVIA Global CH Insightsi Sa |l e s

in Local Currency Uuros (Public Prices)
OTC: Over the counter, PEC 1 Personal care, PAC 1 Patient care
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamlcs & Volume Trends
Segmentation

UK CH Performance by Classes

CH

Volumes are lower than the value growth both in S-T and L-T
Volume
Classes

Share (%)

Volume Sales (Mn Units)
Medical devices Volume Share

OTC

2022-2025 CAGR
(%)
100%

Total CH 3Y CAGR 0.3%

2024-2025 Growth
266

Total CH PY Growth 0.3%

Il vedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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Market Dynamics & Packs &
Segmentation Innovation

Medical devices new launches account for 17% of the overall launches over the past 3 years
Category

UK Medical Devices Packs & New Launches

Total Packs *
CH Total

2,040 2,451
OTC )

4 2,040 2,451

New Launches **
411
11

83 414 497
83 414 497

I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market

*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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‘A
\ 4

Segmentation

<
Digestive contributes to the highest value under medical devices segmentat U 2 3 4 fdaowed by
Eyecareatu 22 6 Mn
Market Trends Medical Device Growth

Category Value Share (%) Category Val ue |( L @02Z202p&AGR 2024-2025 Growth
e e e e e e e |- Totl OTC 3Y CAGR4.4% ___________ TotalOTCPY Growth6.2%_,
. Digestive * 29% i
e e —— N S |

Skin Care 24%
CCR 16%
= e e I I —— [ b iyl R e 1
i Eye Care 13% : i
Pain Relief 6%
Urinary & Reproductive 5%
Habit Treatment 4% -2 7%
Ear Care | 1%
Circulatory 1% 4 17
Mouth Treatment | 1% 13 7 -12.4%
Miscellaneous | 0% 0 11

Other Miscellaneous | 0% 0 1

Weight Loss | 0% 0 1 -13.0% ’ 52.0%
Source: IQVIA Global CH Insightsi Sal es in Local Cu l MedicaliDevice( bNon=Medical Device
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes == | QV I /\

== B 189
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Market Dynamics &
Segmentation

OoTC

K
<
UK OTC Performance by CHC 1 Category in 2025
Eye care holds the largest volume share in the medical devices category with 22 Mn unit sales
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR 0.4% Total OTC PY Growth 1.6%
E.----------Piqe_s_ti_v_e_* _____________________ T s N S 1 it
Skin Care 23% 4 57
CCR 23% 6 54 -4.5%
i Eye Care 13% 22 12
Pain Relief 6% 5 12 -1.2% |,
Urinary & Reproductive 3% 6
Habit Treatment 1% 0 K] -7.4% -10.8%
Ear Care | 1% 2 -2.3%
Circulatory 1% 0 1 -0.4%
Mouth Treatment 1% 2 1 -11.2% -7.6%
Miscellaneous | 0% 0 1
Other Miscellaneous 0% 0] 0] -4.0%
Weight Loss | 0% 0 0 22.4% I
Source: IQVIA Globa) Ot st Saes 1 unis besed on T Q2 20zs ol Medlical Device Il Non-Medical Device |
Categories with <1% share su?h as Ea.r care and Habit treétment are exc?luded . . - %E | Q V I /_\
3284310_AESGBSelfCare Medical Device Market IndtfthtsFinal Presentatioet 2025 | IQVIA | Confidential | Faallngernonly / Not for distribution
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. Ajr
Segmentation <>

UK Medical Devices Performance by top CHC 2 Segments

Top 6 categories account for > 90% of values; led by Digestive with 36% value share, followed by
Eyecare

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* . . . To 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
TC- Medical
OTC _ed ca 650.6
Device
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
Digestive 36% 233.9
124.8 83.7 16.4 9.0
Eye Care 35% 226.3 Not available
Skin Protector/Emollients Psoriasis Wart/Corn Removal Skin Irritation
Skin Care 8% 53.8
25.7 6.6 54 5.0
Nasal Saline Cough  Sore Throat Cold Remedies
0
CCR 8% 2.1 23.8 13.2 6.5
Mouth Pain Muscular Pain  Other Pain Relief Dysmenorrhea
Pain relief 5% 37.7
20.1 17.5 .
. Gynaecological Urology Male Condition  Urinary Conditiofi
Urinary &
. 3% 19.2
Reproductive 15.1 : 15
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= -
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Market Dynamics &
Segmentation

OoTC

Value Trends

UK Medical Devices Performance by top CHC 2 Segments

Mouth treatment, circulatory and habit treatment products account for a very small share in values
CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* total Medical Device s sales Val ue (LC Mn)TOp 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn)
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 2% 12.7
7.8 0.0
4.9
Ear Care 2% 10.2 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulaﬂ
-
credeer - * o B
Weight Loss 0% 0.2 Not available
. Other 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Smoking control Nail Biting
i 0
Habit Treatment 0% 0.0 0.0 00
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of
total Medical Device s sales
OTC- Medical

devices

UK Medical Devices Performance by top CHC 2 Segments
Eyecare leads in highest volume share

c

Medical Device . .

e Top 4 CHC 2 Segments?”® Medi cal Devi

Volume (Units in Mn)
57.7
Laxatives Acid & Heartburn Antidiarrhoeals Digestive
Digestive 27% 15.4
8.1 5.3 1.4 0.6
Eye Care 39% 22.3 Not available
Skin Protector/Emollients  Antifungals Wart/Corn Removal Hand Skin Wom@nfect
- \
0
Skin Care 8% 4.5 18 06 05 0.4
Nasal Saline Cough Sore Throat Cold Remedies
0
CCR 11% 6.2 26 0.5
1.7 s
Mouth Pain Muscular Pain  Other Pain Relief” Dysmenorrhea
o . — T
Pain relief 8% 4.7 o e 0.0 0.
Gynaecological Urology Male Condition  Urinary Condition
Urinary &
Y e 2% 1.0
Reproductive 0.8 0.1 0.1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

UK Medical Devices Performance by top CHC 2 Segments

Ajr
<
Mouth treatment, circulatory and habit treatment products account for a small share in volumes too
CHC 1 Volume share (%) of Medical Device A - . .
S & (el total Medical Device s sales Volume (Units in Mn) VP s Shle 2 = SE g e e < ' UE CH G G SR
Other Mouth Treatment Mouth Infection Fluoride Products
0
Mouth Treatment 3% 1.6 0.8 08 00
Ear Care 3% 1.6 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Cireatory 1 08
0.0
Weight Loss 0% 0.0 Not available
. Other 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Smoking control Nail Biting
rabit Treamen o o0 oo o
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics & -
Segmentation Key Findings

Portugal Medical Devices Performance Overview
Medi c al devices segment 1 s valued at 00.53 Bn,

Long-term Growth (Value) 44%

Contribution to total new
59% -6.2% 8.8% pack launches in last 3

PAC value share ﬂﬂ |] PAC PEC years; Patient care
accounts for 91% of new

pack launches
Medical Devices
Innovation

3/% M

Medical device share of total CH
value in 2025

Long T term Growth

-1.4% by value Medical Devices Categories

aill - 1819 by
- Test Instruments < CCR Q [ Oral Care Accessories m
Short T term Growth Share of total PAC Share of total PEC
5 1(y values in 2025; 45% value share in 2022
/ 65% by Value Dominated by Gluc Dominated by
_ 0 measuring Denture products
nﬂﬂﬂ 2.6% by volume Long -term Growth Long term Growth
Medical Devices i Al -13.6% by value m, ﬁ 7.3% by value

G529 Mn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

l]
PAC (Patient care) PEC (Personal Care)
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Market Dynarr_ncs & Value Trends
Segmentation

Portugal CH Market Size & Growth

The CH market has grown by 4.1% between 2022 and 2025, with medical devices making up 37%
of the market shares

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth
7

N

| I1’431 2022-2025 CAGR 2024-2025 Growth

1358 """ A

@ Total CH 3Y CAGR 4 .1% Total CH PY Growth 5.4%
|

1,269 1,260

6.5%

B 4

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Portugal CH Market Volume & Growth

Medical devices account for 34% of the CH market volume, while overall market has had a
negative volume trend between 2022 and 2025

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR -7.7% Total CH PY Growth -1.1%

100.0%

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynarr_ncs & Value Trends
Segmentation

Portugal CH Performance by Classes

PAC leads with 0 3 1Mh in medical device sales and positive growth in the recent year

CH Classes Value ValueSales ( LC U bn)
Share (%) Medical devices Value Share (%)

2022-2025 CAGR

Total CH 3Y CAGR 4.1%

2024-2025 Growth

Total CH PY Growth 5.4%

a

PAC 23%

Xl 334 _19.7%'

-6.2%

11.9%

PEC 10% 142

I
8.8% 7.3%
6.3% 6.4%
]

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices)

OTC: Over the counter, PEC 1 Personal care, PAC 1 Patient care

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

based on MAT Q2 2025

=IQVIA

CONSUMER HEALTH



IS Dynarr_ncs & Volume Trends
Segmentation

Bulgaria CH Performance by Classes

Patient Care leads in medical device volume sales with 26 Mn units and holds the highest medical
device volume share (87%), while OTC dominates overall CH volume

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

Classes Share (%) Medical devices Volume Share (%)
Total CH 3Y CAGR -7.7% Total CH PY Growth -1.1%
oTC 66% 6%
4.0%
-25.6%
PAC 23%
-28.8% 8.4%
3.9% 2. 7%
PEC 11%
2.3%
I Vedical Device B Non- Medical Device
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

The majority of the Medical devices new launches come from Patient Care category in last 3 years
Category

Portugal Medical Devices Packs & New Launches

Total Packs *
CH Total

13,095

New Launches **
10,963 24,058 2,668 3,332 6,000
3,385 1,102
Patient Care 12,265 ey 15,820 2,433 (RSO 3,583
Personal Care 2064’023 4,229 671,080 pmE:yy
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Portugal OTC Performance by CHC 1 Category in 2025

CCR leads in total medical devices value salesatu 4 6 fdllowed by Eyecareatiu 4 0 Mn

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |[( L @022-202pAGR 2024-2025 Growth
= e e e e e e e o -T2l OTC 3Y CAGR 74% - Total QTC PY Growth 4.9%
] CCR* 33%
I Digestive | e RS
Pain Relief 16%
Skin Care 12%
L Eyecare 7% I |
Urnary & Reproductve. [ 5% A S |
Weight Loss 3%
Mouth Treatment 2%
Circulatory 2%
Habit Treatment 2% 0 17
Ear Care | 1% 3 3
Miscellaneous | 0% 0 4
Other Miscellaneous | 0% 0 2

Source: IQVIA Global CH Insightsi Sal es in Local Cu | Medical Deyice Bll:Non-Medical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes === | Q V I /\
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution -
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Segmentation

Portugal OTC Performance by CHC 1 Category in 2025

CCR holds the highest medical device sales in terms of volume share, followed by eye care

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) Tiglzg{ggéscgégzi% To%g%igggg S\Xg}v\_léhes%
i CCR* 39% ;.2% E
""""" Dgesive U5 20200 02 EENEEEEEETEESEESS | |0 e e
Pain Relief 11% ¢_9% 0.9%
____________ Suncae |WNMIe R | | ol 0%
i Eye Care 5% 6.8% 5.0% i
Urinary & Reproductive  [13% IS | T o 65%
Weight Loss 1% 12.0% 2.2%
Mouth Treatment 2% 4.4% 5.3%
Circulatory 1% 3.4% 2.7%
Habit Treatment | 0% 0 0
Ear Care | 1% 0 0 6.2% 7.1%
Miscellaneous | 0% 0 0 -4.0%
Other Miscellaneous | 0% 0 0 25.2% 7.5%

1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term

Categories with <1% share such as Ear care and Habit treatment are excluded —_— | Q V I /\
3284310_AESGBSelfCare Medical Device Market IndtfthtsFinal Presentatioet 2025 | IQVIA | Confidential | Faallngernonly / Not for distribution -

203
CONSUMER HEALTH



Segmentation

Portugal Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 90% of values; led by Nasal saline in CCR product segment

CHC 1 Value share (%) of Medical Device : : .
k
CHC 1 Category total Medical Device s sales Val ue (LCu Mn)TOp 4 CHC 2 SegmeDevieNal uklediL€ali Mn)
OTC- Medlcal 163.7
Device
Nasal Saline Sore Throat COW
0,
CeR 2% 163
Eye Care 24% 40.1 Not available
Laxatives Digestive Acid & Heartburn Antidiarrhoeals
Digestive 16% 25.6 L
Weight Loss 10% 15.6 Not available
Muscular Pain Mouth Pain Dysmenorrhea Joint Care
. . .
0,
Pain Relie o e
Wound Healing Wart/Corn Removal Hand Skin Wound Disinfect ~ Skin Protector/Emollients
Skin Care 7% 11.5 ____
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= -
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Market Dynamics &
Segmentation

OoTC

Value Trends

Mouth treatment and circulatory products account for a very small share in values
CHC 1 Value share (%) of
SIS o el total Medical Device s sales
Urinary &

Portugal Medical Devices Performance by top CHC 2 Segments

Medical Device . : .
. To 4 CHC 2 SegmeDevieNal ubediL€ald Mn
Value (LCUO Mn) P g ¢ )
Gynaecological Urinary Condition Urology Male Condition
0 T
. 4% 7.0
Reproductive 5.3 0.1 16
Ear Care 2% 2.7 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circula&
-
0
Circulatory 1% 1.2 o =
0.2
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 0% 0.5 —
0.3 0.0
0.2
Other .
. 0% 0.2 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Smoking control  Nail Biting
Habit Treatment 0% 0.0
0.0}
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros on
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

MAT Q2 2025

based
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Volume share (%) of
total Medical Device s sales
OTC- Medical
devices

Portugal Medical Devices Performance by top CHC 2 Segments
CCR makes up about 42% of all volume sales of medical devices
CHC 1 Category*

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi c
Volume (Units in Mn)
13.7
Nasal Saline Sore Throat Cough Cold Remedies
CCR 42% 5.8
3.4 2.1 0.2
01
Eye Care 19% 2.6 Not available
Laxatives Digestive Acid & Heartburn —Antidiarrhoeals
- - 0 \
Digestive 13% 1.7 12 03 02 00
Weight Loss 5% 0.6 Not available
Muscular Pain Mouth Pain Dysmenorrhea Joint Care
. . 0 N
Pain Relief 7% 0.9 i 01 1KY
Wound Healing Hand Skin Wound Disinfect Wart/Corn Removal Skin Protectow
0
Skin Care 8% 1.1 e _ N
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Portugal Medical Devices Performance by top CHC 2 Segments
Urinary and reproductive, Mouth treatment and circulatory products account for a very small share in

volumes as well

CHC 1 Category*

CHC 1 Volume share (%) of
total Medical Device s sales

Medical Device
Volume (Units in Mn)

Top 4 CHC 2 Segments?

Medi c al Devi c

Urinary &
ye 3% 0.4 .
Reproductive 00
Ear Care 2% 0.2 Not available
Antihemorrhoids — Chloesterol Rpgulnting QOther (‘irr‘lllatnry
- T
Circulatory 1% 0.1 0.1 0.000
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 0% 0.0 0.0 0.0 0.0
her .
Misc‘gﬁaﬁeous 0% 0.0 Not available
Miscellaneous 0% 0.0 Not available
Cranlina ~Anmntral Nail-Ritmaas
TTTONTT CoOTrTaor Nain l)ll.llly
A
Habit Treatment 0% 0.0 0.0 0.0

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume = | Q V I /\
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Value Trends

PAC

Portugal PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instrument leads medical devices values with i 1 6 0 sdks

Medical Device Growth

Category Va

Test Instrument *
Orthopaedic/Antirheumatic
Stomacare
Medical/Surgical Aids
Plasters
Nursing Accessories
Surgical Absorbents
Bladder Problems
Incontinence

Baby Disposables

Traditional Dressings

Market Trends
lue Share (%) Category Val ue
W
8% 25 0
6% 11 7
4% 11 2
3% 5 3
3% 8 (0]
2% 8
2% 7
2% 5
2% 7

L @022-2025/CAGR 2024-2025 Growth
Total PAC 3Y CAGR -6.2% Total PAC PY Growth 7.2%

9.0%

11.0%

-6.0%

‘ 33.5%

‘ 27.1%

*Test instruments include both

test and measuring instruments; L-T T Long term ; S-T 1 Short term
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Portugal PAC Performance by CHC 1 Category in 2025 (2/2)

Multiple other categories lead both S-T and L-T value growth in the medical devices segment

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202p&AGR 2024-2025 Growth
Total PAC 3Y CAGR -6.2% Total PAG PY Growth 7.2%
Other Patient Care 2% 6.1 0.6
Contact Lens Care 2% 5.8 0.0 4.7%
Advanced Dressings 2% 5.6 0.0 9.3%
Injection Devices 2% 5.3 0.0 10.7%
Fixatives & Tapes 1% 5.0 0.0
Contraception 1% 4.2 0.0
Wound Care 1% 4.2 0.0 10.9% -7.9%
Contact Lens/Glasses 1% 0.2 23 -14.0%
Bandages 1% ] 0.0
Pressure Sore 0% 0.1 05 14.0%
First aid Kits | 0% 0.3 0.0 8.8% -0.9% :

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded = I Q v I /\
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Market Dynamics &
Segmentation

PAC

Portugal PAC Performance by CHC 1 Category (1/2)

Test Instruments hold the highest volume share in medical devices segment as well

<

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
e e | ToalPACIYCAGR-256% ______ Tola|PACPY Growth 4.3%
i_ Test Instrument * 27% 8.0 0.0 -16.7% " i
Orthopaedic/Antirheumatic 5% 1.2 0.2 i
Stomacare 3% 0.9 0.0
Medical/Surgical Aids 10%
Plasters 7% 2.0 0.2
Nursing Accessories 2% 0.3 0.3 ’ 16.4%
Surgical Absorbents 12% 3.1 0.4
Bladder Problems 1% 0.4 0.0
Incontinence 2% 0.7 0.1 6.7%
Baby Disposables 3% 05 0.3 -8.7% ‘
Traditional Dressings 2% 0.7 0.0 8.2%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
*Test instruments include both test and measuring instruments
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Portugal PAC Performance by CHC 1 Category (2/2)

Most small categories show both S-T and L-T growth in terms of volume as well

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
| Total PAC 3Y CAGR -25.6% Total PAIC PY Growth -4.3%
Other Patient Care 1% 0.2 0.0 :
1
Contact Lens Care 2% 0.5 0.0 1 -18.7%
1
1
Advanced Dressings 1% 0.2 0.0 |
I
4 .
Injection Devices 11% 3 g :
1.0 0.0 :
Fixatives & Tapes 3% :
0.4 0.0 1
Contraception 1% |
I
0.6 0.0 -
Orthopaedic/ 20t ! 24.8% ‘
. . (o 1
Antirheumatic
0.0 0.3 -14}.
Contact Lens/Glasses 1% I
0.8 (0K0) 1
Bandages 3% :
0.0 0.0 " 17.4%
Pressure Sore | 0% 1
0.0 0.0 1
1
First aid Kit: 0% . . . .
Source: IQVIKSGlgl!)aI CII-|SInsights'? Sales in Units based on MAT Q2 2025 Il Vedical Device Ml Non-Medical Device

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term %E I Q\/ I /-\
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Segmentation

Portugal Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 75% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device . .
CHC 1 Categor : . . To 4 CHC 2 SegmeDetvieNVal uklediL€aldt Mn
gory* total Medical Device s sales Value (LCO Mn) P g d )
PAC- Medical
. 313.1
Devices
Gluc Measuring Pregnancy Test Blood Press Monitors ~ Thermometers
0
Test Instrument 51% 159.6 1211 138 191 6.0
. Curativ/Elastic Stocking  Belts Other Supp Equiment for Disabled Clogs+Orthopaedic Footwear
Orthopaedic/ 0
. . 9% 27.0
Antirheumatic 8.9 7.7 5.4 3.0
lleo-Colo+Urostomy  Stomacare Acces. Stomacare Protectives
Stomacare 8% 25.2
21.0 25 1.7
Medical/ Surgical Inhalation & Aerosol Gloves Hot & Cold Packs Electric Instruments
edica urgica
~urg 4% 11.3
Aids 6.8 1.1 1.0 1.0
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
0
Plasters 3% 10.9 5.3 3.9 1.0 06
Suraical Swabs & Pads Packs & Patches Cotton wool
urgica
3% 8.3
Absorbents 7.4 0.6 0.3
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Portugal Medical Devices Performance by top CHC 2 Segments
Gluc measuring under Test Instrument lead in medical device volumes as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . e To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical o5 3
Devices '
Gluc Measuring Coronavirus Test Pregnancy Test Thermometers
0
Test Instrument 31% 8.0 0 T e 0.6
orth dic/ Belts Other Supp Curativ/Elastic Stocking Equiment for Disabled Clogs+Orthopaedic Footwear
rthopaedic 4% 1.2
Antirheumatic 0.5 0.3 0.2 0.1
lleo-Colo+Urostomy Stomacare Protectives Stomacare Acces.
4% .
Stomacare d 0.9 0.6 0.2 0.2
dicall al Gloves Hot & Cold Packs Inhalation & Aerosol  Urine test
Medica _Surglca 4% 1.0
Aids 0.3 0.2 0.2 0.1
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
0
Plasters 8% 2.0 1.1 0.7 0.10.1
Surgical Swabs & Pads Cotton wool Packs & Patches
12% 3.1
Absorbents 2.8 0.2 0.1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution == | QV I A 213
CONSUMER HEALTH

Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings



Segmentation

Portugal PEC Performance by CHC 1 Category

Oral care accessories leads medical devices values; showing positive growth in L-T & S-T

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z202pAGR 2024-2025 Growth
Total PEC 3Y CAGR 8.8% Total PAC PY Growth 7.3%
..................................................................................... ISP PSSyt s
iOraI Care Accessories 31% 4.7% :- i
I
Oral Hygiene 27% ‘ 4.2% :
1
personal Hygiene 269% [ RE
1
Baby Accessories 16% - 7.6%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;
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Segmentation

Portugal PEC Performance by CHC 1 Category

Oral care accessories continues to lead in volumes within the medical devices segment as well

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 3.9% Total PAC PY Growth 2.7%
] i - S e e e ttntntetels e o .
I Oral Care Accessories 32% !
Oral Hygiene 31%
Personal Hygiene 21%
Baby Accessories 15% -1.9% -0.7%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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PEC

Market Dynamics &
Segmentation

Value Trends

Portugal Medical Devices Performance by top CHC 2 Segments
Oral care accessories hold the largest value share led by Denture products

CHC 1 Category*

CHC 1 Value share (%) of
total Medical Device s sales

Medical Device

- To 4 CHC 2 SegmeDetieNVal uRlediL€ald Mn
Value (LCUO Mn) P g ¢ )
PEC- Medlcal 50 5

Devices
oral C Denture Products Other Oral Care Acces. Toothbrushes Dental Sticks
ral Lare 45% 23.6
Accessories 23.2 0.0 00
0.4 :
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 43% 22.7
22.7 0.0
0.0
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
i % .
Baby Accessories 0 3.8 Py T
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 4% 2.3
2.2 0.1
0-0

Source: IQVIA Global CH Insightsi L o ¢ a |

(Publi¢ Prices)
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

Currency UGuros

based on MAT Q2 2025
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Segmentation

Portugal Medical Devices Performance by top CHC 2 Segments
Oral Care Accessories share the largest volume of medical devices as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Category* . . e To 4 CHC 2 Segments? Medi cal Devi c
gory total Medical Device s sales Volume (Units in Mn) P 9
PEC- Medical
. 3.9
Devices
Denture Products Other Oral Care Acces. Toothbrushes Dental Sticks
Oral Care 0
. 49% 1.9
Accessories 1.9
0.0 0.0
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 37% 15
15 0.0
0.0
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 8% 0.3
0.3 0.0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 5% 0.2 T
0.2 0.0
0.0

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Switzerland Medical
Devices 1 Mar ket
Dynamics



Market Dynamics &

Key Findings

Segmentation

Switzerland Medical Devices Performance Overview

Medical devices show overall positive S-T value growth, while OTC and Personal Care segments
demonstrate long-term growth in value

29% M

Medical device share of total CH
value in 2025

Long T term Growth

-8.1% by value
-15.5% by volume]

il

Short T term Growth

2.0% by value
-0.5% by volume

Medical Devices 1
U514 Mn

X

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

7~

70%

PAC value share,

Medical Devices Categories

Test Instruments &

Share of total PAC

2 7(y values in 2025;

Dominated by Gluc
Measuring

Long -term Growth

aa0ll -26.6% by value

I]
PAC (Patient care)

/I] -11.3%

all

Long-term Growth (Value)

2%

PAC PEC

45%

Contribution to total new
pack launches in last 3
years; Patient care
accounts for 91% of new

pack launches
Medical Devices
Innovation

CCR

il

all

Personal Hygiene &

7 1% value share in 2025

Long term Growth

il

a

N

Share of total PEC

Dominated by
Intimate hygiene

2.9% by value
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()
Switzerland CH Market Size & Growth

Medi c al devices account f or 29% of Swi

tzerl and
positive year-on-year growth from 2024 to 2025

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth
1,912 .@ 1 2022-2025 CAGR 2024-2025 Growth

1,792 1,795

Total CH 3Y CAGR -2.1% Total CH PY Growth 2.5%

B 4

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Switzerland CH Market Volume & Growth

Medical devices volume declines impact the overall segment growth

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth

—

(“50 )

= —(E0— 10—,

95

2022-2025 CAGR 2024-2025 Growth

Y
. 4 I
S !
|
|
|
I |
17% ! I
|
|
A 4 : 1
2022 2023 2024 2025 . |

B Non-Medical Device* [l Medical Device
Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynarr_ncs & Value Trends
Segmentation

Switzerland CH Performance by Classes

PAC segment leads with i 0 . 3 @ndlzontributes the largest share to the medical devices
category, accounting for 94% of its segment value

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth

Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR -2.1% Total CH PY Growth 2.5%

]
1
1
OoTC 75% :
1,339 | 1.2%
1
-11.3%'
PAC 21%
pie] 383 -4.8% -1.2%
2.0%
PEC
-2.7% -1.3%

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & Volume Trends
Segmentation

Switzerland CH Performance by Classes

PAC leads in medical device volume sales with 14mn units, while the overall market shows a
positive S-T growth

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%)  Medical devices Volume Share (%)
Total CH 3Y CAGR -5.1% Total CH PY Growth 1.3%
I
|
0
OTC 76% 019%
2.3%
1
|
|
|
PAC 17% :
|
|
:1.2%
PEC 7% |
|
|
Il Vedical Device Ml Non- Medical Device
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC 1 Personal care, PAC 1 Patient care
=|QVIA
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Market Dynamics & Packs &
Segmentation Innovation

Switzerland Medical Devices Packs & New Launches
Category

Total Packs *
CH Total

In the past three years, most new medical device launches have originated from the PAC category

OTC

New Launches **

24,263 1,548 1,898 3,446
1,141 9,087 10,228 118 898 1,016
Patient Care 9,012 easrire] 11,560 1,409 SeliaN 1,943
466
Personal Care H 2,475 1 487
I Vedical Device M Non Medical Device

Source: IQVIA Global CH Insights i Units based on MAT Q2 2025

*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year
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O
Segmentation

Switzerland OTC Performance by CHC 1 Category in 2025

CCR dominates with value sales of u0uU54 Mn, foll:
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue L €022r202p £ AGR 2024-2025 Growth
|mmmmmm e mmmmmmmmmmmmmm e mmmm g mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm e m e e | Totl OTC3Y CAGR14% ___________ToalOTCPY Growth23%
S cor ., s A !
Skin Care 17%
Digestive 14%
Pain Relief 13%
Eye Care 7%
Urinary & Reproductive 6% 17 70
Miscellaneous 5% 0 70 -1.6%
Habit Treatment 2% 0 32 -0.8%
Circulatory 2% 0 26 3.9%
Other Miscellaneous 1% 0 17 '
Mouth Treatment | 1% 1 10
Ear Care | 0% 3 2 :
Weight Loss | 0% 2 2 17.3% il ! -10.9% _
1

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded

L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes
225
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O
Segmentation

Switzerland OTC Performance by CHC 1 Category in 2025

CCR holds the highest medical device volume share as well

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR -0.5% Total OTC PY Growth 0.9%

1

i CCR* 39% 0.3%
Skin Care 18%
Digestive 13%

Pain Relief 10%

Eye Care | 7% 0.2%
Urinary & Reproductive 3% 0 2
Miscellaneous | 5% 0 3
Habit Treatment | 1% 0 0]
Circulatory 1% 0 1
Other Miscellaneous | 2% 0 1 -3.9%
Mouth Treatment | 1% 0] 1
Ear Care |0% 0 0]
Weight Loss | 0% 0] 0 -4.8%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded

3284310_AESGBSelfCare Medical Device Market IndtfthtsFinal Presentatioet 2025 | IQVIA | Confidential | Faallngernonly / Not for distribution

226

CONSUMER HEALTH



O
Segmentation

Switzerland Medical Devices Performance by top CHC 2 Segments
The top 6 categories contribute towards > 95% of values, with nasal saline leading in CCR segment

CHC 1 Value share (%) of Medical Device : _ : .
k
CHC 1 Category total Medical Device s sales Val ue (LCu Mn)TOp 4 CHC 2 SegmeDetvs c el VMd diiec g ILC U
OTC- Medlcal 142 8
Device
Nasal Saline Sore Throat Cough Cold Remedies
0
CCR 38% 54.0 26.0 11.0 9.7 3.8
Eye Care 22% 31.7 Not available
. Urinary Condition Gynaecological Urology Male Condition
Urinary & o
. 12% 17.1
Reproductive 12.2 4.9 0.0
Muscular Pain Dysmenorrhea Joint Care Mouth Pain
. .
Pain Rele! e o === 1%
Wart/Corn Removal Wound Healing Antifungals Hand Skin Wound Disinfect
i 0
Skin Care 9% 12.6 e oI 5% e
Laxatives Antidiarrhoeals Acid & Heartburn Digestive
. . o
Digestive 4% 5.5 T i T o

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= | QV I A

227
CONSUMER HEALTH



Market Dynamics &
Segmentation

OoTC

Value Trends

Ear care, weight loss, and mouth treatment make up less than 5% of the medical device value share
CHC 1 Value share (%) of

total Medical Device s sales

Ear Care

Medical Device

Switzerland Medical Devices Performance by top CHC 2 Segments
CHC 1 Category*

. To 4 CHC 2 Segmebetvs’c el VMd duiec ILC

Value (LCUO Mn) P g &

2% 2.8 Not available

Weight Loss 1% 1.7 Not available
Other Mouth Treatment Mouth Infection Fluoride Products
0
Mouth Treatment 1% 0.8 0.7 0.1 oKy
Other .
. 0% 0.2 Not available
Miscellaneous
Miscellaneous 0% 0.2 Not available
Antihemorrhoids  Other Circulatory Chloesterol Regulating
Circulatory () o T
0.
Smoking control Nail Biting
rablt Treatment o > S
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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O
Segmentation

Switzerland Medical Devices Performance by top CHC 2 Segments
Nasal saline leads in volumes as well; CCR accounts for ~50% of the total medical device volumes

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : : e To 4 CHC 2 Segments”™ 1 Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P g
OTC- Medical
: 6.4
devices
Nasal Saline Sore Throat Cough Cold Remedies
0
CCR 48% 3.1 1.4 0.7 0.6 0.2
Eye Care 21% 1.4 Not available
_ Urinary Condition Gynaecological Urology Male Condition
rn
urinary & 7% 0.4
Reproductive 0.2 0.2 0.0
Muscular Pain Dysmenorrhea Mouth Pain Joint Ca<
in Rell % -
Pain Relief 9% 0.6 05 0.00.0
0.0
Wound Healing Wart/Corn Removal Hand Skin Wound Disinfect  Antifungals
i 8% 0.5
Skin Care 0.1 0.1 0.1 0.1
Laxatives Acid & Heartburn  Antidiarrhoeals Digestive
[ i % 2
Digestive 3% 0 0.1 0.1 0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume == | Q V I /\
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Market Dynamics &
Segmentation

OoTC

total Medical Device s sales

Volume Trends

Switzerland Medical Devices Performance by top CHC 2 Segments
Mouth treatment and ear care products account for a very small share in volumes as well
CHC 1 Category* CHC 1 Volume share (%) of

Medical Device . . .
e Top 4 CHC 2 Segments” 1 Medi cal Devi
Volume (Units in Mn)
Ear Care 3% 0.2 Not available
Weight Loss 0% 0.0 Not available
Other Mouth Treatment Mouth Infection  Fluoride Products
P
0
Mouth Treatment 1% 0.0 88 00 0.0
Other .
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Antihemorrhoids  Other Circulatory Chloesterol Regulating
i 0
Circulatory 0% 0.0 0.0 =0
0.0
Smoking control Nail Biting
Habit Treatment 0% 0.0 —_
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Switzerland PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instruments leads medical devices values witha 9 7

IMigales and a 25% value share

Category Value Share (%)

: Test Instrument *

Incontinence

Orthopaedic/Antirheumatic
Plasters 7%
Advanced Dressings 5%
Medical/Surgical Aids 5%
Surgical Absorbents 5%
Other Patient Care 4%
Injection Devices 4%

Bandages 3%

Market Trends

Category

25

20

15

18

13

13

0]

Medical Device Growth

L @022-2025/CAGR 2024-2025 Growth
Total PAC 3Y CAGR -11.3% Total PAC PY Growth 1.9%

4.9%

-3.2%

-2.2%

Source: IQVIA Global CH Insightsi Sa |l e s
Prices) based on MAT Q2 2025;

n

Local cu R MedicalDeyice EllNon-Medical Device

*Test instruments include both test and measuring instruments; L-T i Long term ; S-T'i Short term
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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()
Switzerland PAC Performance by CHC 1 Category in 2025 (2/2)

Categories like traditional dressings and fixatives and tapes show a positive growth trend

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202pKAGR 2024-2025 Growth
;I'otal PAC 3Y CAGR -11.3% Total PAC PY Grlovvth 1.9%
Traditional Dressings 3% 9.7 0.8 :
Fixatives & Tapes 3% 10.1 0.0 :
Bladder Problems 3% 9.6 0.4 : -2.50% 2.3%
Contact Lens Care 2% 5.9 0.0 5-6.7% ' 7.7% ‘
Nursing Accessories 1% 2.8 1.5 :
Stomacare 1% 3.9 (0K0) E -2.1% -5.204
Contraception 1% 2.4 0.0 -8 :7% . 12.4% -
Wound Care 0% 1.5 0.0 :
Contact Lens/Glasses 0% 1.2 0.2 E -5.9% -3.6%
First aid Kits || 0% 0.0 0.8 0.3% - -9.2% .
Baby Disposables 0% 0.0 0.5 : -3.1% -4.6%
Pressure Sore | 0% 0.2 0.1 i -2.6%

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded = I Q v I /\
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O
Switzerland PAC Performance by CHC 1 Category (1/2)

Plasters account for the largest volume share and show a 2.9% growth in a declining market

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Un|ts in Mn) 2022-2025 CAGR 2024-2025 GrOWth
Total PA]C 3Y CAGR -20.2% Total P‘AC PY Growth -1.2%
Test Instrument * 12% 1.9 0.0 -13.6% "’
Incontinence 13% 2.1 0.0 2.4%
Orthopaedic/Antirheumatic 4% 0.6 0.0
[ e e e ——————
1 0
I Plasters 14% 21 0.1
L e e e e e o ] et Tl IRLE R By
Advanced Dressings 2% 0.3 0.0 -0.02% 1
1
1
Medical/Surgical Aids 7% 0.9 03 0.8%
1
Surgical Absorbents 12% 1.6 0.3 :
I
Other Patient Care 5% 0.3 0.4 -4.0% ‘,
Injection Devices 4% 0.5 0.1 3.2% ‘
Bandages 9% 1.4 (0K0)
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device
*Test instruments include both test and measuring instruments
3284310_AESGS8elfCare Medical Device Market IndightsFinal Presentatioet 2025 | IQVIA | Confidential | Faallageronly / Not for distribution == I Q v I /'\ 233
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()
Switzerland PAC Performance by CHC 1 Category (2/2)

Traditional dressings and wound care products show growth despite the overall market decline

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
; Total PAC 3Y CAGR -20.2% Total PAC E’Y Growth -1.2%
Traditional Dressings 5% 0.7 0.0 : 6.4%
Fixatives & Tapes 7% 1.1 0.0 :
Bladder Problems 1% 0.2 0.0 i -8.2%
Contact Lens Care 2% 0.3 0.0 |
Nursing Accessories 1% 0.1 0.0 :
Stomacare 0% 0.1 (0X0) i 4.5%
Contraception 1% 0.1 0.0 .:11_5%
Wound Care | 0% 0.0 0.0 i
Contact Lens/Glasses || 0% 0.0 0.0 : 7.7%
First aid Kits | 0% 0.0 0.0 : -8.9%
Baby Disposables 0% 0.0 0.0 E -7.9%
Pressure Sore | 0% 0.0 0.0 :

Source: 1QVIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-T1 Short term =: I QV I /-\
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Segmentation

Switzerland Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 70% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvs’c el VMd duiec gILC U
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical
. 360.6
Devices
Gluc Measuring Blood Press Monitors  Thermometers Pregnancy Test
Test Instrument 27% 97.2 63.9 115 | 72 59
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Incontinence care
Incontinence 17% 62.9
49.8 10.6 2.1 gops}
) Curativ/Elastic Stocking  Belts Other Supp Equiment for Disabled Clogs+Orthopaedic Footwear
Orthopaedic/ 0 -
. . 12% 42.2
Antirheumatic 22.1 16.0 1.7 Nl
Special Plaster Plaster Strip  Plaster Spec. Uses Liquid Plaster
Plasters 7% 24.6
12.7 8.7 1.8 14
d q Base Tech Anti -Infection Hyaluron Collagen
Advance T ————
: 5% 19.6
Dressings 17.7 1.9 0.0/
Suraical Swabs & Pads Cotton wool Packs & Patches
urgica
5% 17.9
Absorbents 15.9 1.4 (0.6
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
- B 235
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Segmentation

Switzerland Medical Devices Performance by top CHC 2 Segments
Plasters lead in volume share with 15% of total medical device sales

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : . e To 4 CHC 2 Segments”™ 1 Medical Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 14.4
Devices
Gluc Measuring Thermometers Pregnancy Test Coronavirus Test
13% 1.
Test Instrument 3% 9 e e e 02
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Incontinence care
[ 14% 2.1
Incontinence W 0.6 0.1
0.0
) Belts Other Supp Curativ/Elastic Stocking Equiment for Disabled Clogs+Orthopaedic Footwear
Orthopaedic/ 4% 0.6
Antirheumatic ' 0.3 0.2 0.0 0.0
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
0
Plasters 15% 2.1 1.9 0.8 0.1 oK
Base Tech Anti -Infection Hyaluron Collagen
Advanced
. 2% 0.3 0.0
Dressings 0.3 0.0 el
S ical Swabs & Pads Cotton wool Packs & Patches
rgi
urgica 11% 1.6
Absorbents 1.4 01 01
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value === | Q V I /\

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution 236

CONSUMER HEALTH



Segmentation

+
Switzerland PEC Performance by CHC 1 Category

Personal hygiene leads in sales atu 7 . 7, Mitperforming both L-T and S-T growth benchmarks

Market Trends
Category Value Share (%)

Medical Device Growth

ue |[( L @022-2025CAGR 2024-2025 Growth
Total PEC 3Y CAGR 2.0% Total PAC PY Growth 2.3%

37% . .

Category Val
Oral Hygiene

Oral Care Accessories 34%

25%

Baby Accessories 4%

Source: IQVIA Global CH Insightsi Sal es i n Local
Prices) based on MAT Q2 2025;

cu IR Medical Deyice BlNon-Medical Device

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

= |QVIA

237
CONSUMER HEALTH



()
Switzerland PEC Performance by CHC 1 Category

Personal hygiene leads in medical device volumes as well with an overall positive growth

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -2.4% Total PAC PY Growth -1.2%
|

Oral Hygiene 40%
Oral Care Accessories 37%
i Personal Hygiene 20%

Baby Accessories 4%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Market Dynamics &
Segmentation

PEC

Value Trends

Switzerland Medical Devices Performance by top CHC 2 Segments
Personal hygiene holds the largest value share led by the intimate hygiene segment

CHC 1 Category*

CHC 1 Value share (%) of
total Medical Device s sales

Medical Device

+

. To 4 CHC 2 Segmebetvs’c el VMd duiec 1L C U
Value (LCUO Mn) P g &
PEC- Medlcal 10.8
Devices
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Fygiene e o ﬁ
Oral C Denture Products Toothbrushes Other Oral Care Acces. Interdental Brushes
ral ~are 25% 2.7 —
Accessories 2.2 0.2
Toothpastes Mouthwashes Other Oral Care
i % .
Oral Hygiene 3% 0.3 o ™ ™
Dummies/Pacifiers/Teeth
Baby Accessories 1% 0.1

Feeding Bottles &Acces.

0.1 0.0

Source: IQVIA Global CH Insightsi L o ¢ a | Currency Uuros (Public¢ Prices)
* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PEC

Volume Trends

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Intimate hygiene in the personal hygiene segment leads in volume as well

Switzerland Medical Devices Performance by top CHC 2 Segments

c

Medical Device . .
" Top 4 CHC 2 Segments? Medi cal Devi
Volume (Units in Mn)
. 0.6
Devices
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 54% 0.3
0.3 0.0
0.0
Oral C Denture Products Toothbrushes Other Oral Care Acces. Interdental Brushes
ral care
. 41% 0.2 O 0"0 O
Accessories 0.2 y -
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 4% 0.0
0.0 0.0 0.0
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 1% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

240
CONSUMER HEALTH

+



= [OAVA WA

CONSUMER HEALTH

Romania Medical
Devices 1 Mar ket
Dynamics



Market Dynamics & -

Romania Medical Devices Performance Overview

Medical devices has beengrowingL-T at 15. 5% by value; currently

29%

Contribution to total new
pack launches in last 3
years; Patient care
accounts for 72% of new

pack launches
Medical Devices
Innovation

Long-term Growth (Value)

23% M

Medical device share of total CH
value in 2025

15.3%
PAC

25.1%
PEC

Medical Devices Categories

OTC value

share a n

Long T term Growth

15.5% by value

il

8.5% by volume r _ N
CCR Q Test Instruments < Oral Care Accessories
Short T term Growth e of ol pAC Share of total PEC
0 values in 2025: O value share in 2022
14.8% 0 ’ 0
/ . 0 by Value Dominated by Gluc Dominated ?jy
0 measuring Denture products
nﬂﬂﬂ 9.9% by volume Long -term Growth Long term Growth
: : . 5% by value 24.7% by value
Medical Devices i sl gl ° DY il Y

u3g?2

Mn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025
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Romania CH Market Size & Growth
The CH market has grown by 14.3% between 2022 and 2025, with medical devices making up
23% of the market

CH Market Value (LCU Mn) , and Latest Val

ue Sh ar alud Gmwth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 14 .3% Total CH PY Growth 14.4%

|
14.8%
|
“
|

)

B 4

2022 2023 2024 2025

B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution | Q V I /-\
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Romania CH Market Volume & Growth

Medical devices account for 22% of the CH market volume, while overall market has grown by 4%
In terms of volume between 2022 and 2025

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth

E:_‘Ha!’__lr__‘lil,__1| ‘Haz’ 211

200
187 196

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 4.2% Total CH PY Growth 5.7%

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynarr_ncs & Value Trends
Segmentation

Romania CH Performance by Classes

OTC leads with U 2 OMi in medical device sales and positive growth, while patient care
contributes highest (99%) in the medical devices segment

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth

0) 1 1 0)
Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 1 4.3% Total CH PY Growth 14.4%

99%

38%

1

I Vviedical Device I Non- Medical Device

PAC 10%

47.8%

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynarr_ncs & Volume Trends
Segmentation

Romania CH Performance by Classes

Over the counter and Patient Care lead in medical device volume sales with 22 Mn units each;
medical devices segment holds the highest volume share (99%) within PAC

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%) Medical devices Volume Share (%)
Total CH PY Growth 5.7%

7%
3%

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

The majority of the Medical devices new launches come from Patient Care category in last 3 years
Category

Romania Medical Devices Packs & New Launches

Total Packs *
CH Total

OTC

New Launches **
6,315
507

3,014

790 1,931 2,721
3,521
Patient Care

187 1,269 1,456
YN is(s) 1,588 568 |64 ee¥4
Personal Care Py ey 1,206 35/ 598 633
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Value Trends

Segmentation

Romania OTC Performance by CHC 1 Category in 2025

CCR leads in total medical devices value salesatu 8 O fdllowed by Eyecareatu 4 8 Mn

Category Value Share (%)

Digestive
Pain Relief

Urinary & Reproductive

Skin Care
T -
H Eye Care
e e s e e -

Circulatory

Miscellaneous
Ear Care

Habit Treatment
Mouth Treatment
Weight Loss

Other Miscellaneous

Market Trends
Category Val ue

1% 0 8
1% 2 6
0% 0 4

0% 0 0

Medical Device Growth
L @022-202%AGR

- TorRlOTC 3V CAGR 14.6% __________ [0 0 L& 2 Y Srowin 10.9%

2024-2025 Growth

116.2%

31.6%

Total OTC PY Growth 16.5%

’ 42.3%

’ 42.1%

Source: IQVIA Global CH Insi

ghtsi Sal es in Local Cu | Medical Deyice Bll:Non-Medical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded

L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes

3284310_AESGBSelfCare Medi
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Segmentation

Romania OTC Performance by CHC 1 Category in 2025

CCR holds the highest medical device sales in terms of volume share, followed by eye care
Medical Device Growth

Market Trends
0 Category Volume (Units in Mn 2022-2025 CAGR 2024-2025 Growth
Category Volume  Share (/o) gory ( ) Total OTC 3Y CAGR 3.6% Total OTC PY Growth 6.7%
B B o o e ———— b
i CCR* 44%
L e e e e e o e e e e e e e o e 1
Digestive 20%
Pain Relief 11%
Urinary & Reproductive 6%
Skin Care 8%
------------------------------------------------------------------------------------- o o o e o
L Beowe i R I ... A B
Circulatory 5%

Miscellaneous 1%

Ear Care | 1%

Habit Treatment | 0% 0 0
Mouth Treatment | 1% 0 2
Weight Loss | 0% 0 0]
Other Miscellaneous | 0% 0 0] -12.1% -25.0%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded
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Segmentation

Romania Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for ~95% of values; led by Sore throat in CCR product segment

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* : : - To 4 CHC 2 SegmebetvieVal uklediL€ald Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
OTC- Medical
) 205.9
Device
Sore Throat Nasal Saline Other Respiratory Cough
0
CCR 39% 80.2 25.0 19.8 16.1 13.7
Eye Care 24% 48.4 Not available
Digestive Laxatives Acid & Heartburn  Antidiarrhoeals
. . o
Digestive 14% 28.7 e o = oG
Wound Healing Skin Protector/Emollients  Antifungals Hand Skin Wound Disinfect
Skin Care 9% 18.0
7.5 3.3 2.5 1.7
Gynaecological Urinary Condition Urology Male Condition
Urinary & T
. 5% 11.0
Reproductive 0 10.0 0.9 0.1
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
Pain Relief 4% 8.3
4.8 3.5 0.0
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency

Gur os based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Segmentation

Romania Medical Devices Performance by top CHC 2 Segments
Mouth treatment and circulatory products account for a very small share in values

CHC 1 Value share (%) of Medical Device

SlS 4L el el total Medical Device s sales Value (LCu

Mn)TOp 4 CHC 2 SegmeDetieNVal uklediL€ald Mn)

Ear Care 3% 55 Not available

Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 2% 3.5

3.3 0.0 o1
Other Mouth Treatment Mouth Infection Fluoride Products
0,
Mouth Treatment 1% 1.5 i 0.0

0.3
Miscellaneous 0% 04 Not available
Weight Loss 0% 0.2 Not available
Other 0% 0.2 Not available

Miscellaneous

Smoking control  Other Habit Anti Alcohol Nail Biting

Habit Treatment 0% 0.0

0.0.0-0
Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Romania Medical Devices Performance by top CHC 2 Segments
CCR makes up about 43% of all volume sales of medical devices
CHC 1 Category*

CHC 1 Volume share (%) of Medical Device . .
: : e To 4 CHC 2 Segments?® Medi cal Devi c
total Medical Device s sales Volume (Units in Mn) P g
OTC- Medical
. 22.4
devices
Sore Throat Nasal Saline Other Respiratory Cough
CCR 43% 9.7
3.5 25 1.7 1.3
Eye Care 17% 3.9 Not available
Digestive Laxatives Acid & Heartburn —Antidiarrhoeals
. . o
Digestive 15% 3.3 15 10 05 03
Wound Healing Skin Protector/Emollients  Hand Skin Wound Disinfect ~ Antifungals
i 0
Skin Care 6% 1.4 05 03 0.2 0.1
. Gynaecological Urinary Condition Urology Male Condition
Urinary & 3% 08 T
Reproductive ' 0.7 Ko} 0.0
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
. . o
Pain Relief 9% 2.1 I 0.0
0:0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Mouth treatment and circulatory products account for a very small share in volumes as well
CHC 1 Category* CHC 1 Volume share (%) of

total Medical Device s sales
Ear Care

Romania Medical Devices Performance by top CHC 2 Segments

Medical Device . . :
" Top 4 CHC 2 Segments” 1 Medi c al Devic
Volume (Units in Mn)
4% 0.8 Not available
_ Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 1% 0.3 s _——
0.3 0.0
Other Mouth Treatment Mouth Infection Fluoride Produc?
0
Mouth Treatment 1% 0.2 01 01 00
Miscellaneous 0% 0.0 Not available
Weight Loss 0% 0.0 Not available
Other .
. 0% 0.0 Not available
Miscellaneous
Crnnliina ~antrAl OtherHabit—Anti-Aleahol Nail-Ritinar
TTTONITT coOTaon T 1T TAaoit AU AAcuorton Namoar Ig
Habit Treatment 0% 0.0 o.of
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Segmentation

Romania PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instrument leads medical devices values with U 6 3 ddlas

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202pKAGR 2024-2025 Growth

___________________________________________________________________________________ Total PAC 3Y_ CAGR_15.3% Total PAC PY Growth 12.0%_ |_

! 1

i Test Instrument * 39% i

S K
Advanced Dressings 19% 30 0
Incontinence 10% 16 0
Plasters 6% 10 0

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNanMedical Device
Prices) based on MAT Q2 2025;

*Test instruments include both test and measuring instruments; L-T i Long term ; S-Ti Short term == I Q v I /\

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution 254

CONSUMER HEALTH



Segmentation

Romania PAC Performance by CHC 1 Category in 2025 (2/2)

Most other categories lead to both S-T and L-T value growth in the medical devices segment

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |(L 2022r202% AGR 2024-2025 Growth
Total PA'C 3Y CAGR 15.3% Total PAG PY Growth 12.0%
Injection Devices 3%
Bandages 3% ‘ 28.9% _I’ 34.7%
Wound Care 3% ‘ 32.9% -0.9% :
Fixatives & Tapes 2% h1.9% ’ 7.3% i
Medical/Surgical Aids 1% 1.4% :
1
Nursing Accessories 1% _ 51.4% _- 40.6%
Contact Lens Care | 0% 16.4% — 28.5%

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded —_ I Q v I /\
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Segmentation

Romania PAC Performance by CHC 1 Category (1/2)

Test Instruments hold the highest volume share in medical devices segment as well

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3y CAGR 14.2% Total PAC P‘{ Growth 13.1%
e B -
1
H Test Instrument * 32%
S
Advanced Dressings 8%
Incontinence 7%
Plasters 9%
Traditional Dressings 10% 2.2 0.0
Surgical Absorbents 15% 3.3 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device

*Test instruments include both test and measuring instruments

3284310_AESGS8elfCare Medical Device Market IndightsFinal Presentatioet 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= I Q v I /'\ 256
CONSUMER HEALTH



Segmentation

Romania PAC Performance by CHC 1 Category (2/2)

Most small categories show both S-T and L-T growth in terms of volume as well

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR 14.2% Total PAC PY Growth 13.1%

Injection Devices 1%

|

| |
|

Wound Care 1% 0.2 0]

|0

0.6%

Fixatives & Tapes 5% 11 0.0 I 3.5%
Medical/Surgical Aids 1% 0.1 0.0
Nursing Accessories 0% 0.0 0.0 ’ 42.3%
Orthopaedic/

0% 0.0 0.0 25.8%

Antirheumatic

Source: 1QVIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term %E I Q\/ I /-\
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Segmentation

Romania Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 80% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor : . . To 4 CHC 2 SegmeDetieNal uklediL€ali Mn
gory* total Medical Device s sales Value (LCO Mn) P g d )
PAC- Medlcal 160.0
Devices
Gluc Measuring Blood Press Monitors  Pregnancy Test Thermometers
[
Test Instrument 39% 63.2 45.6 24 5.0 28
Ad q Hyaluron Base Tech Anti-Infection
vance 19% 30.1
Dressings 25.2 3.3 1.6
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads
Incontinence 10% 15.6
12.3 1.7 1.7
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
Plasters 6% 9.8
6.2 3.0 0.
01
Tradltlpnal 5% 8.7 Not available
Dressings
Suraical Packs & Patches Swabs & Pads
urgica
5% 7.8
Absorbents 0 5.9 1.9

Source: IQVIA Global CH Insightsi Sal es i n Local Currency Guros (Public Rjdfes Siy In@oﬂt.s:%/IE’deer@HeMSTeveQ?ncoatme%c% products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value ] | Q V I /\
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Segmentation

Romania Medical Devices Performance by top CHC 2 Segments
Gluc measuring under Test Instrument lead in medical device volumes as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor : . e To 4 CHC 2 Segment s”® Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 22.1
Devices
Gluc Measuring Pregnancy Test Lancets+Sampling Thermometers
2% 7.2
Test Instrument 32% X s o 0.3
q q Hyaluron Base Tech Anti-Infection
Advance
. 8% 1.7
Dressings 1.6 0.1 0.1
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads
Incontinence 7% 15
0.9 0.4 0.2
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
9% 2.0
Plasters 1.2 0.7 (0fE-0.0
Traditional .
) 10% 2.2 Not available
Dressings
S ical Packs & Patches Swabs & Pads
urgica
g 15% 3.3
Absorbents 2.9 0.3
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics &
Segmentation

PEC

Romania PEC Performance by CHC 1 Category

Oral care accessories leads medical devices values; showing positive growth in L-T & S-T

Market Trends Medical Device Growth
Category Value Share (%) Category valup (L8 g ek s el PAC P Grouh 16.9%
{Oral Care Accessores [IUL _— . 000 51 B
Oral Hygiene 24%
Personal Hygiene 16%

Baby Accessories 5%

Source: IQVIA Global CH Insightsi Sal es i n Local
Prices) based on MAT Q2 2025;

c v R Meglical Deyice Bll:-Non-Medical Device
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PEC

Volume Trends

Romania PEC Performance by CHC 1 Category

Category Volume Share (%)

OTC Market Trends

Oral care accessories continues to lead in volumes within the medical devices segment as well

Personal Hygiene

Baby Accessories 5%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2

2025 L-T'i Long term; S-Ti Short term

14%

29%

Category Volume (Units in Mn)

52% .

Oral Hygiene

Il vedical Device I Non-Medical Device

Medical Device Growth
2022-2025 CAGR

2024-2025 Growth
Total PEC 3Y CAGR 17.1% Total PAC PY Growth 17.7%

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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PEC

Market Dynamics &
Segmentation

Value Trends

Romania Medical Devices Performance by top CHC 2 Segments
Oral care accessories hold the largest value share led by Denture products

CHC 1 Category*

CHC 1 Value share (%) of
total Medical Device s sales

Medical Device

- To 4 CHC 2 SegmeDetieNVal uRlediL€ald Mn
Value (LCUO Mn) P g ¢ )
PEC- Medlcal 26.3

Devices
Oral C Denture Products Toothbrushes Dental Floss Interdental Brushes
ral Lare 89% 23.4
Accessories 21.8 (0X0) 00
1.5 i
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 8% 2.2
2.2 0.0
0.0
Toothpastes Mouthwashes Other Oral Care
i % .
Oral Hygiene 3% 0.8 T o 0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0

=

0O
J

Source: IQVIA Global CH Insightsi L o ¢ a |

Currency UGuros

(Publi¢ Prices) based on
* All categories based on their Medical devices value sales (in descending order)

MAT Q2
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

2
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Market Dynamics &
Segmentation

PEC

Volume Trends

Oral Care Accessories share the largest volume of medical devices as well
CHC 1 Category* CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

Romania Medical Devices Performance by top CHC 2 Segments

e To 4 CHC 2 Segments”™ 1 Medi c al Devi c
Volume (Units in Mn) P 9
0.9
Oral C Denture Products Toothbrushes Dental Floss Interdental Brushes
ral Care
. 62% 0.6
Accessories 0.4 0.1 0.0
0.0
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 27% 0.2
0.2 0.0
0.0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 11% 0.1 —
0.1 0.0 0.0
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0:0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics & Kev Findings Al
Segmentation y 9 upy

Norway Medical Devices Performance Overview

Medical devices represent over 50% of CH value share, with the PAC segment contributing 78% of
the total

4 N
5 1% i Long-term Growth (Value) 44%
- Contribution to total new
Medical device share of total CH / -3.6% 4.7% pack launches in last 3
value in 2025 ﬂl]l]l] PAC PEC years; Patient care
accounts for 86% of new
Long T term Growth

pack launches
Medical Devices
Innovation

-1.8% by value
il -2.7% by volume

Medical Devices Categories
;

\
Incontinence  GyD Eye care <& Personal Hygiene &
Short i term Growth 0 Share of total PAC Share of total PEC
28 /0 values in 2025; 540/ value share in 2025
/ 5.2% by value Dominated by Mod 0 Dominated by
Heav Sev Incont . Intimate hygiene
0)
nﬂﬂﬂ 1.3% by volume Long -term Growth Long term Growth
ﬁ 7.8% by value il ﬁ 3.9% by value

Medical Devices 1
=1QVIA
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Norway CH Market Size & Growth

Growth in CH market value has remained nearly flat, with a 4.6% increase observed in the last
year, 2024-2025

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

G
% 2022-2025 CAGR 2024-2025 Growth
622 631

580 603 oy '

Total CH 3Y CAGR 0.5% Total CH PY Growth 4.6%

2022 202 2024 202
0 023 0 02> Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution == | Q V I /-\
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=
Norway CH Market Volume & Growth

Market volume has grown slightly over the past year and medical device volumes now represent
45% of the overall market

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR -2.3% Total CH PY Growth 1.4%

2022 2023 2024 2025 '

B Non-Medical Device* [l Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynarr_ncs & Value Trends
Segmentation

Norway CH Performance by Classes
PAC segment

has

A|
uy
contributed the most to medical
CH Classes Value ValueSales ( LC U4 Mn) 2022-2025 CAGR 2024-2025 Growth
0) i i (0)
Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 0.5% Total CH PY Growth 4.6%
]
. I
0
oTC 51% 6.1% 8.0%
3.9%
PAC 42%
5.4%
1
4.7% 7.4%
PEC 7%
2.6% 7.0%
Il Vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025

OTC: Over the counter, PEC 1 Personal care, PAC 1 Patient care
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

= QVIA
CONSUMER HEALTH



IS Dynarr_ncs & Volume Trends
Segmentation

Norway CH Performance by Classes

CH

Patient Care leads in volumes as well with >20Mn units in sales
Volume
Classes

Share (%)

Volume Sales (Mn Units)
Medical devices Volume Share

2022-2025 CAGR 2024-2025 Growth
%
b Total GH PY Growth 143
|
OoTC 48% 0.4%
PAC 39%
PEC 13%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

Il Vedical Device M Non- Medical Device
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics & Packs &
Segmentation Innovation

Patient care medical device segments leads in both total packs and new pack launches
Category

Norway Medical Devices Packs & New Launches

Total Packs *
CH Total

New Launches **
3,341 5,206 8,547 1,257 1,596
oTC 619 4,201 4,820 169 1,344 1,513
Patient Care 2,687 409 EXeEE 1,085 1510) 1,245
Personal Care g 631 3 95
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Al
uy

Norway OTC Performance by CHC 1 Category in 2025

Eye care leads the medical device value sales, while the skin care category has the largest value share

Market Trends
Category Value Share (%)

Medical Device Growth

Category Val ue |( L @022-20256AGR 2024-2025 Growth

Total OTC 3Y CAGR 6.1% Totg.l OTC PY Growth 8.0%
------------------ *---------------------- -

9.5%

9.1%
Habit Treatment 10%

Urinary & Reproductive 8%
Pain Relief 5%

Mouth Treatment 3%

9.3%
Circulatory 2%

9.2%
Ear Care 1%

-51.1% "

-1.8%

Other Miscellaneous 0%
Miscellaneous | 0%

Weight Loss | 0%

0 0 -46.2%

-79.7%
Source: IQVIA Global CH Insightsi Sa |l e s

in Local culll MedicalDeyice Bll:Non-Medical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded

L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes
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=
Norway OTC Performance by CHC 1 Category in 2025
Eye care along with CCR leads in volumes
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR 0.4% Total OTC PY Growth 4.0%
Skin Care * 20% 1 1.5% : 10.2%
Digestive 18% 1 5.2% 5.9%
 co [mmmm 0% E A Y e | 68% |
i_ Eye Care 10% 2 1 2.4% 0.0% : i
" HabitTreatment fla% I | T T HE
Urinary & Reproductive 4% 0] 0.4% 0.0% :
Pain Relief | 5% 0] -3.2% 52.7%
Mouth Treatment | 5% 0 0.5% :2.4%
Circulatory 2% 0] 1.7% 0.0% :
Ear Care |1% 0 0.0% :1.9%
Other Miscellaneous | 0% 0 -52.1% — ’ 74.6%
Miscellaneous | 0% 0 -13.7% 27.2%
Weight Loss | 0% 0 0 -47.8% I -80.6% !
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q22025 [} Medical Device [ Non-Medical Device ! :
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share Su?h as Ear care and Habit treétment are exc?IUded . . - %E | Q V I /-\
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Market Dynamics & Al

Norway Medical Devices Performance by top CHC 2 Segments
Top 6 categories account more than 90% of total medical device values

CHC 1 Value share (%) of Medical Device : _ : .
k
CHC 1 Category total Medical Device s sales Val ue (LCu Mn)TOp 4 CHC 2 SegmeDetvs c el VMd diiec g ILC U
OoTC- Medlcal 611
Device
Eye Care 37% 22.7 Not available
Laxatives Digestive Acid & Heartburn  Antidiarrhoeals
Digestive 19% 11.9
9.2 1.5 1.0 0.1
Nasal Saline Sore Throat Cough Cold Remedies
0
CCR 17% 10.4 6.6 2.6 0.9 0.2
Wart/Corn Removal Psoriasis Skin Protector/Emollients  Hand Skin Wound Disinfect
i 0
Skin Care 13% 7.8 5 o e 55
Gynaecological Urinary Condition Urology Male Condition
Urinary &
. 4% 2.
Reproductive 0 > 1.8 0.4 0.2
Ear Care 3% 2.0 Not available

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics & Al

Norway Medical Devices Performance by top CHC 2 Segments
Muscular pain and mouth treatment products stand out in smaller categories

CHC 1 Value share (%) of Medical Device

SlS 4L el el total Medical Device s sales Value (LCu

Mn)TOp 4 CHC 2 Segmebetvs’c el VMd diiec ILC U

Muscular Pain Mouth Pain Dysmenorrhea Joint Care
i i 3% 15
Pain Relief 0 12 01,00
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 2% 1.5
Antihemorrhoids Chloesterol Regulating
i 0
Circulatory 1% 0.8 0.8 0.0
Miscglltgr?(raous 0% 0.1 Not available
Weight Loss 0% 0.1 Not available
Miscellaneous 0% 0.0 Not available
Nail Biting Smoking control Other Habit
Habit Treatment 0% 0.0 00 M

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics & A1

Norway Medical Devices Performance by top CHC 2 Segments
Nasal saline leads within the CHC 2 segments

CHC 1 Volume share (%) of Medical Device A - . .
S & (el total Medical Device s sales Volume (Units in Mn) VP s Shle 2 = SE g e e < UE CH G G SIS
OTC- Medical
. 5.6
devices
Eye Care 33% 1.9 Not available
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
. . 0 A\
plgestive e o
Nasal Saline Sore Throat Cough Cold Remedies
\
CCR 33% L9
Psoriasis Wart/Corn Removal Skin Protector/Emollients  Hand Skin Wound Disinfect
- \
0
Skin Care L% o
) Gynaecological  Urinary Condition Urology Male Condition
Urinary & 3% 0.2 T T
Reproducive -
Ear Care 3% 0.2 Not available

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume == | Q V I /_\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Smaller categories includes pain relief and mouth treatment products
CHC 1 Category*

CHC 1 Volume share (%) of

total Medical Device s sales
Pain Relief

Norway Medical Devices Performance by top CHC 2 Segments

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi c
Volume (Units in Mn)
Muscular Pain Mouth Pain Dysmenorrhea Joint Ca{
3% 0.2 e S
0.1 0.0 0.0
00
Other Mouth Treatment Mouth Infection Fluoride Products
_— T
Mouth Treatment 2% 0.1 0.0
Antihemorrhoids Chloesterol Regulating
Circulatory 1% 0.1 I ——
0.1 0.0
Other .
. 0% 0.0 Not available
Miscellaneous
Weight Loss 0% 0.0 Not available
Miscellaneous 0% 0.0 Not available
Nail Biting Smoking control Other Habit
Habit Treatment 0% 0.0 M
0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

Norway PAC Performance by CHC 1 Category in 2025 (1/2)

Incontinence occupies the highest value share with 0 70Mn in medical device values

PAC

Value Trends

Market Trends
Category Value Share (%)

Category

Medical Device Growth
2024-2025 Growth

L @022-2025/CAGR

Total PAC 3Y CAG

-3.6%

Total PAC PY Growth 4.4%

r
1
i Incontinence * 27% 70 .
e e e e e e e e e e e o e e e e e e L m e ————————— i
1
Test Instrument 22% 58 I
1
Bladder Problems 12% 32 _ 11.4%
1
Stomacare 7% 18 _ 8.7%
1
Plasters 5% 12 2 Y.1%
1
Orthopaedic/Antirheumatic 5% 12 _ 8.5%
1
Medical/Surgical Aids 4% 6 4 1.0%
1
Injection Devices 3% 9 - 7.4%
1
. 1
Advanced Dressings 3% 8 I
1
Other Patient Care 2% 5 0] :
|
Source: IQVIA Global CH Insightsi Sal es in Local Cu . M@dicahDay'Lce( -bNQnCMedical Device !

Prices) based on MAT Q2 2025;

*Test instruments include both test and measuring instruments;
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L
Norway PAC Performance by CHC 1 Category in 2025 (2/2)
Majority of categories within the PAC segment have experienced positive growth
Market Trends Medical Device Growth
Category Value Share (%) Category Val u L 2022r202% ¢AGR 2024-2025 Growth
Total PAC 3Y CAGR -3.6% Toltal PAC PY Growth 4.4%
Fixatives & Tapes 2% 4.6 0.0 12.7%
Baby Disposables 2% 2.8 1.3 -10.1% ‘
Nursing Accessories 1% 2.8 0.3 15.3%
Bandages 1% yA) 0.0 20.3%
Surgical Absorbents 1% 2.3 0.1 5.204
Contact Lens/Glasses 1% 1.0 1.4 7.5%
Traditional Dressings 1% 1.9 0.0 7.2%
Wound Care 1% 1.7 0.0 71.3% 87.0%
Contact Lens Care 1% 1.6 0.0 11.9%
Contraception 0% 13 0.0 12.9%
First aid Kits 0% 1.0 0.1 14.4%
Pressure Sore | 0% 0.0 0.0 -54.1% " :
Source: IQUIA Global CH Insightsi Sal es in Local culllkMedicalDeyice Ell-Non-Medical Device
Prices) based on MAT Q2 2025; S-T i Short term
*Categories with <19 share such as wound care, stomacare, contraception, first aid ki, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded =i Q VIA
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[ A
HEINEL Dy”a”?'cs & PAC Volume Trends
Segmentation |

Norway PAC Performance by CHC 1 Category (1/2)

Incontinence products are leading in volumes; bladder problem subcategory records highest

PR N
TOVVL . ;
J Market Trends Medical Device Growth
Total PAC 3Y CAGR -3.4% Total PAC PY Growth 0.8%
I ------------------------------------------------------------------------------------- el el e e -
1 H *
; Incontinence 35% 8.4 0.1
e o o o o o o e e o ] o e e
Test Instrument 13% 31 00 -6.9% -
Bladder Problems 2% 0.5 0.0 10.0%
Stomacare 4% 0.9 0.0 -2.9% ‘
Plasters 10% 292 0.2
Orthopaedic/Antirheumatic 3% 0.5 0.1
Medical/Surgical Aids 8% 0.6 1.4
Injection Devices 2% 0.6 0.0 -2.9% ‘
Advanced Dressings 2% 0.5 (0K0) -4.8% .
Other Patient Care || 2% 0.4 0.1 -14.9% ‘-
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device

*Test instruments include both test and measuring instruments

CONSUMER HEALTH
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[ A
HEINEL Dy”a”?'cs & PAC Volume Trends
Segmentation |
Smaller segments within the PAC category have shown positive growth in both short and long term
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR -3.4% Toti:ll PAC PY Growth 0.8%
Fixatives & Tapes 5% 1.3 0.0
Baby Disposables 2% 0.3 0.2 9.1%
Nursing Accessories 0% 0.1 0.0
Bandages 2% 0.6 (0] -0.8%
Surgical Absorbents 5% 1.1 0.1
Contact Lens/Glasses 1% 0.0 0.1
Traditional Dressings 1% 0.3 0.0 -19.4%
Wound Care 0% 0.1 0.0
Contact Lens Care 1% 0.2 0.0
Contraception 0% 0.1 (0K0)
First aid Kits 0% 0.1 0.0 -6.0%
Pressure Sore |0% 0.0 0.0 -44.7% -51.9% ‘
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
S-Ti Short term - I QV I /\
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=
Norway Medical Devices Performance by top CHC 2 Segments
Moderate heavy severe incontinence products hold the highest share among CHC 2 segments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvs’c el VMd duiec gILC U
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical 253 2
Devices '
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds
i 0
Incontinence 28% 69.8 46.5 18.7 4.20,4
Gluc Measuring Lancets+Sampling Thermometers Pregnancy Test
Test Instrument 23% 57.8
38.8 5.0 3.9 3.7
Urethral Catheters Drainage Bags & Cover Urinary Sheaths & Access.  Other Bladder Problems
— "
Bladder Problems 13% 32.5 10
lleo-Colo+Urostomy Stomacare Acces. Stomacare Protectives
Stomacare 7% 18.4
7.9 5.8 4.7
h dic/ Belts Other Supp Curativ/Elastic Stocking  Equiment for Disabled Clogs+Orthopaedic Footwear
Orthopaedic 5% 12.0
Antirheumatic 5.5 5.0 0.6 0.5
Special Plaster Plaster Strip  Plaster Spec. Uses Liquid Plaster
% 12.
Plasters 5% 0 5.5 4.3 21 0.1

Source: IQVIA Global CH Insightsi Sal es i n Local Currency Guros (Public Rjdfes Siy In@oﬂt.s:%/IE’deer@HeMSTeve@?ncoatme%c% products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value ] | Q V I /\
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Market Dynamics & A1

Norway Medical Devices Performance by top CHC 2 Segments
Similarly, moderate heavy severe incontinence products lead in volumes

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . e To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 22.0
Devices
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Other Incontinence Prds
[ 38% 8.4
Incontinence 50 3.1 00
Gluc Measuring Coronavirus Test Lancets+Sampling Pregnancy Test
Test Instrument 14% 3.1
1.3 0.5 0.4 0.4
Urethral Catheters Drainage Bags & Cover Other Bladder Problems  Urinary Sheaths & Access.
— e
Bladder Problems 2% 0.5 0.4 0.1 0
Stomacare Protectives Stomacare Acces. lleo-Colo+Urostomy
Stomacare 4% 0.9 0.4 0.3 0.2
h dic/ Belts Other Supp Curativ/Elastic Stocking Equiment for Disabled Clogs+Orthopaedic Footwear
Orthopaedic
nopaedic 2% 0.5
Antirheumatic 0.3 0.2 0.0 0.0
Plaster Strip Special Plaster Plaster Spec. Uses Liquid Plaster
Pl r 10% 2.2
asters 1.4 0.8 g0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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=
No PEC Performance by CHC 1 Category

In terms of value, personal hygiene products lead the CH medical device market

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203pAGR 2024-2025 Growth
Total PEC 3Y CAGR 4.7% Total PAC PY Growth 7.4%

|

Oral Hygiene 43% . b 5%
1
1

Oral Care Accessories 27% _ 5.8%

..................................................................................... I I N S RIRIVN) EESVI SR B
1

i Personal Hygiene 23% , , ‘ 3.9°/:>

1

Baby Accessories 7%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;
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Market Dynamics & Al
>
Norway PEC Performance by CHC 1 Category
Personal hygiene also leads in terms of volume
OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -2.3% Total PAC PY Growth -1.0%
Oral Hygiene 41% -1.6%
Oral Care Accessories 30% -1.2%

Baby Accessories

3%

26%

-1.5%

‘ 14.5%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device

2025 L-T'i Long term; S-Ti Short term

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PEC

Value Trends

CHC 1 Category*

total Medical Device s sales
PEC- Medical

Medical Device
Devices

Norway Medical Devices Performance by top CHC 2 Segments

Intimate hygiene from the personal hygiene category, is the leading segment within CHC 2
CHC 1 Value share (%) of

- To 4 CHC 2 Segmebetvs’c el VMd diiec ILC U
Value (LCUO Mn) P g &
8.5
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 54% 4.6 T 0.0
. U.U
Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
Oral Care 0
. 32% 2.7 =
Accessories oI5 0-48-8
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 9% 0.7 T
0.6 0.1 0.1
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 6% 0.5
0.3 0.2
Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

PEC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

Norway Medical Devices Performance by top CHC 2 Segments
Intimate hygiene also leads in terms of volume

c

e To 4 CHC 2 Segments? Medi c al Devi
Volume (Units in Mn) P 9
1.2
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
i 0,
Personal Hygiene 54% 0.6 06 0.0
. U.U
Oral C Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
ral care
. 35% 0.4 oI
Accessories 0.4 oy~ 0-0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 8% 0.1 —
0.1 0.0 0.0
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 3% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & .

Czech Medical Devices Performance Overview

Medical devices has grown in values both L-T and S-T with PAC showing the highest market
penetration

4 N
33% i Long-term Growth (Value) 36%
} 57% Contribution to total new
Medical device share of total CH PAC value share |] 1.3% 4.9% pack launches in last 3
value in 2025 years; Patient care
ﬂl]l] PAC PEC accounts for 73% of new
Long T term Growth

pack launches
Medical Devices
Innovation

4.0% by value Medical Devices Categories

Unl]l] -0.4% by volume _ r _ \
Incontinence & CCR Ss:Q Oral Care Accessories {p}
Short 7 term Growth Share Qf’tota. PAC Share of total PEC
4 1%value_s in 2025; 82% value share in 2025
/ 5.5% by value aomlnated by Mod Dominated by
eav incontinence Denture products
0
nﬂﬂﬂ 2.4% by volume Long -term Growth Long term Growth
o 9.7% by value il e 4.3% by value
Medical Devices i gilll_9-7% by il il 4-3% by

G303 Mn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

PAC (Patient care) PEC (Personal Care) OVIA
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-
Czech CH Market Size & Growth

The CH market has grown at 5.9% between 2022 and 2025, with the medical devices segment
reaching a value of u0.303 Bn in 2025

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 5 .9% Total CH PY Growth 4.7%

i

B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

5.5%

2022 2023 2024 2025

=IQVIA
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-
Czech CH Market Volume & Growth

Medical devices account for 37% of the CH market volume, while the overall market has shown a
flat trend between 2022 and 2025

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 0.4% Total CH PY Growth 1.4%

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=QVIA
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Market Dynarr_ncs & Value Trends
Segmentation

Czech CH Performance by Classes

PAC leads with 1174 Mn in medical device sales and positive growth, records strong growth in the
S-T

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth

0) i i (0)
Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 5.9% Total CH PY Growth 4.7%
I
, | I
| 6%
oTC 75% 8.6%
694 6.8%
|
1.3%
11.0% 12.0%
I
e I
i I
4.9% -2.9%
PEC 5%
S0 8.7%
I
Il Vedical Device M Non- Medical Device
Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
=IQVIA
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Market Dynamics & Volume Trends
Segmentation

Czech CH Performance by Classes

Patient Care leads in medical device volume sales with 34mn units and holds the highest medical
device volume share (99%), while OTC dominates overall CH volume

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 0.4% Total CH PY Growth 1.4%

Classes Share (%) Medical devices Volume Share (%)

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

The majority of the Medical devices new launches come from Patient Care category in last 3 years
Category

Czech Medical Devices Packs & New Launches

Total Packs *
CH Total

5,163 7,290
OTC

New Launches **

12,453 1,510 2,660 4,170
Patient Care 4,535
Personal Care

556 2,872 [CRAYAS

1,106 [145 pwixs

I Vedical Device [ Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025

226/ 1,173 1,399
*Total Packs represent the unique number of pack available in the market

*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Czech OTC Performance by CHC 1 Category in 2025

CCR leads the medical devices values with U 4 6 iMgales followed by Eye careatd 3 2 Mn

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022202p&AGR 2024-2025 Growth
e e e e e e e e e e e e e e e e e e e e e e e e e e e L Total OTC 3Y CAGR8.6% ____________Total OTC PY Growth 4.6%
i CCR* 38% i
T hankrelet 4% S N S e
Digestive 12% 7.9%
Skin Care 10%
Urinary & Reproductive 8%
L Eecae 7 [N R | ——lrl

Miscellaneous 3%

Circulatory 3%

Mouth Treatment 1% -0.04%
Habit Treatment 1% 0] 9
Ear Care | 1% 4 2
Weight Loss | 1% 0 4
Other Miscellaneous 0% 1 2
Source: IQVIA Global CH Insightsi Sal es in Local Cu | Medical Deyice Bll:Non-Medical Device
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes == | QV I /\
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Czech OTC Performance by CHC 1 Category in 2025

CCR holds the highest medical device volume share, followed by Eye care

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
U N R Tow OTCSYCAGR21% _ ToalOTCPY Growth 03%
o COR [T . _____} I L 2% |
Pain Relief 11% -1.5%
Digestive 14% 2.1%
Skin Care 10% -0.7% 1.1%
Urinary & Reproductive 5%
i Eye Care 6% “0-.;;/0 ------ E
Miscellaneous 4%
Circulatory 2%
Mouth Treatment | 1% 11.7% 2.3%
Habit Treatment | 0% 0 0
Ear Care | 1% 1 0
Weight Loss | 0% 0 0]
Other Miscellaneous | 0% 0 0 -4.0%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device :
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share sut?h as Ear care and Habit treétment are exc.luded . . o %E | Q V I /_\
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Segmentation

Czech Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 90% of values; led by Nasal saline in CCR segment

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* . . . To 4 CHC 2 SegmeDeviecNVal uklediL€aldi Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
OoTC- Medlcal 1185
Device
Nasal Saline Sore Throat Cough Other Respiratory
CCR 39% 45.9
16.4 10.6 9.9 5.9
Eye Care 27% 31.7 Not available
Skin Protector/Emollients Wound Healing Wart/Corn Removal  Antifungals
i 0
Skin Care 10% 12.1 =5 oY 7 17
Laxatives Digestive Acid & Heartburn  Antidiarrhoeals
. . o
Digestive 8% 9.4 3.2 25 51 16
Gynaecological Urinary Condition Urology Male Condition
Urinary & T T
. 5% 6.4
Reproductive 0 6.1 0.3
faWal
Muscular Pain Mouth Pain Joint Care Other Pain Relief’
. . o
Pain Relief 4% 5.2 0 ia =
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local

Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Czech Medical Devices Performance by top CHC 2 Segments
Mouth treatment and circulatory products account for a very small share in values

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* total Medical Device s sales Val ue (LC Mn)TOp 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn)
Ear Care 3% 3.5 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 2% 1.8
1.8 0.0
0.0
Other Mouth Treatment Mouth Infection Fluoride Products
0
Mouth Treatment 1% 0.9 T =
0.3
. Other 1% 0.8 Not available
Miscellaneous
Miscellaneous 0% 0.3 Not available
Weight Loss 0% 0.3 Not available
Anti Alcohol  Smoking control  Nail Biting
Habit Treatment 0% 0.0 M
0.0

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Nasal saline leads in CCR, alongside Sore throat in CCR, in terms of volumes
CHC 1 Category*

Czech Medical Devices Performance by top CHC 2 Segments

CHC 1 Volume share (%) of Medical Device . .
: : e To 4 CHC 2 Segment s? Medi cal Devi c
total Medical Device s sales Volume (Units in Mn) P g
OTC- Medical
. 14.4
devices
Nasal Saline Sore Throat Cough Other Respiratory
0
CCR 43% 6.2 2.4 1.7 1.0 0.8
Eye Care 23% 3.3 Not available
Skin Protector/Emollients Wound Healing Antifungals  Skin Irritation
i 0
Skin Care 7% 1.0 04 02 01 01
Digestive Laxatives Acid & Heartburn  Antidiarrhoeals
. . o
Digestive % 1.0 0.3 0.1
0.3 s
_ Gynaecological Urinary Condition  Urol8gy Male Condition
Urinary & o -
: 3% 0.5
Reproductive 0.5 0.0 0.0
Muscular Pain Mouth Pain Joint Care Other Pain Relief
0
Pain Relief 10% 15 13 02 BB
0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

total Medical Device s sales
Ear Care

Czech Medical Devices Performance by top CHC 2 Segments

Mouth treatment and circulatory products account for a very small share in volumes as well
CHC 1 Volume share (%) of

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi c
Volume (Units in Mn)
4% 0.5 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
H 0, \
Circulatory 2% 0.2 0.2 0.0
. - 0.0
Other Mouth Treatment Mouth Infection Fluoride Products
0
Mouth Treatment 1% 0.1 00 0.0 00
Other .
. 0% 0.1 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Weight Loss 0% 0.0 Not available
Anti Alcohol  Smoking control  Nail Biting
Habit Treatment 0% 0.0 00 M
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

= QVIA
CONSUMER HEALTH



Value Trends

PAC

Czech PAC Performance by CHC 1 Category in 2025 (1/2)

Incontinence leads medical devices values with i 7 Mn sales; while advanced dressings and wound
care show good L-T and S-T growth

Market Trends

Medical Device Growth
| @022r2025/CAGR 2024-2025 Growth

Category Value Share (%) Category Val ue
Total Pl,_AC 3Y CAGR 1.3% Total PAC PY Growth 6.6%
e S S e e e T e ——————— -
1
i Incontinence * 40% 71 (0] !
e - - S ] o o - 1
Test Instrument 21% 37 0
Advanced Dressings 9% 16 (0] 24.7% 41.6%
Plasters % 12 (0]
Bandages 5% 9 0]
Surgical Absorbents 3% 5 0]
Traditional Dressings 3% 5 0]
Orthopaedic/Antirheumatic 3% 5
Medical/Surgical Aids 2% 4
Wound Care | 2% 4 48.5% ‘ 80.5%
Source: IQVIA Global CH Insightsi Sal es i n Local Cu g ncy. auros ( bl ic i . 1 |
Prices) based on MAT Q2 2025; i Medical Device Non-Medical Device I
*Test instruments include both test and measuring instruments; L-T i Long term ; S-T i Short term P
=IQVIA
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Segmentation

Czech PAC Performance by CHC 1 Category in 2025 (2/2)

Categories like Baby disposables and Stomacare show positive growth in S-T and L-T despite overall

decline in the market

w

Market Trends Medical Device Growth
Category Value Share (%) Category Val ug L @022-20%bCAGR 2024-2025 Growth
Total P‘AC 3Y CAGR 1.3% Total PAC,PY Growth 6.6%
1
Fixatives & Tapes 2% 3.1 0.0 I
1
) ) I
Nursing Accessories 1% 1.6 0.3 -6.3% -6.6% |
1
1
Contact Lens Care 1% 15 0.0 -5.204 1
1
1
Injection Devices 1% 1.0 0.0 -39.5% “ 1
I
1
Baby Disposables 0% 0.6 0.0 ll,_g%
I
First aid Kits 0% 0.4 0.0 -6.7% -23.3% ‘ :
1
. I
Contraception 0% 0.0 0.4 I
1
1
Other Patient Care | 0% 0.1 0.0 -2.1% -2.9% 1
1
Stomacare | 0% 0.0 0.0 28.7%
Source: IQVIA Global CH Insightsi Sal es i n Local Cu cy. U os ( bl i c . .
Prices) based on MAT Q2 2025; S-T 1 Short term W Vedical Device ' Ml ™Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded == I Q \/ I /\
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PAC

Volume Trends

Market Dynamics &
Segmentation

Czech PAC Performance by CHC 1 Category (1/2)

Incontinence hold the highest volume share as well

Category Volume Share (%)

Test Instrument

Advanced Dressings

Plasters

Bandages

Surgical Absorbents

Traditional Dressings

Orthopaedic/Antirheumatic

Medical/Surgical Aids

Wound Care

Market Trends
Category Volume (Units in Mn)

26% 8.7 0.0

""""" W% e
2% 0.8 0.0
12% =

14% 4.8 0.0

11% 3.6 0.0

12% 3.9 0.0

1% 0.3 0.0
1% 0.4 0.0
0% 0.1 0.0

Medical Device Growth

2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR -1.4% Total PAC PY Growth 3.2%

-8.3% ‘

16.9%

20.1%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

*Test instruments include both test and measuring instruments

3284310_AESGS8elfCare Medical Device Market IndightsFinal Presentatioet 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PAC

Volume Trends

Czech PAC Performance by CHC 1 Category (2/2)

Small categories like Baby disposables and other stomacare show a positive growth trend
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PA(; 3Y CAGR -1.4% Total PAC PY Glrovvth 3.2%
Fixatives & Tapes 4% 15 0.0 11 0.1%
Nursing Accessories 0% 0.1 0.0 -11.0%
Contact Lens Care 1% 0.2 0.0
Injection Devices 0% 0.1 0.0 9.5% -39.6% ‘
Baby Disposables 0% 0.1 0.0 ‘ 24.8%
First aid Kits | 0% 0.1 0.0 -11.9% -21.0%
Contraception | 0% 0.0 0.0
Other Patient Care | 0% 0.0 0.0 -22.1% -20.5%
Stomacare | 0% 0.0 0.0 . 38.2%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
S-T1 Short term
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Czech Medical Devices Performance by top CHC 2 Segments

Top 6 categories account for > 85% of values; dominated by moderate, heavy and severe
Incontinence products

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* : : . CHC 2 SegmeDevieNVal ublediL€Cali Mn
gory total Medical Device s sales Val ue (LCu g d )
PAC- Medical
: 174.5
Devices
Med-Heav-Sevincont
Incontinence 41% 70.9 43.4
Giuc Measuring Blood Press Monitors T hermometers Coronavirus Test
Test Instrument 21% 36.7 145 6.6 4.7 4.7
Base Tech Anti-infection Hyafuron Coltagen
Advanced
. 9% 15.7
Dressings 11.0 3.6 1.10.0
Plaster-Strip SpecialPlaster —tLiguid Ptaster —Plaster Spec. Uses
Plasters 7% 12.2 6.3 50 08 TN
RetentionfFixativ—Compression—Orthopaedic Casting—Other Bandages
A
Bandages 5% 8.9 5.7 3.1 0.LJFN
Packs & Patches Swabs & Pads—Cottornrwoot
Surgical i
3% 4.8
Absorbents =0 0.6 N
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Czech Medical Devices Performance by top CHC 2 Segments
Light incontinence under Incontinence lead in volumes as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor : . e To 4 CHC 2 Segment s”® Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 33.5
Devices
Light Incontinence  Mod Heav Sev Incont. Bed Sheets/Pads Incontinence care
[ 26% 8.7
Incontinence 5.0 3.3 0.0
Coronavirus Test Gluc Measuring Pregnancy Test Thermometers
14% 4.8
Test Instrument e % 1.0 0.6
Base Tech Anti -Infection Hyaluron Collagen
Advanced N
. 2% 0.8
Dressings 0.5 0.2 0.1 00
Plaster Strip  Special Plaster Liquid Plaster Plaster Spec. Uses
0
Plasters 12% 4.1 3.2 0.8 0.1
0.0
Retention/Fixativ.  Compression Orthopaedic Casting Other Bandages
0
Bandages 14% 4.8 4.3 0.5 0.0
0.0
S ical Packs & Patches Swabs & Pads Cotton wool
urgica
g 11% 3.6
Absorbents 2.3 1.3 0.1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value === | Q V I /\
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Market Dynamics &
Segmentation

PEC

Value Trends

Czech PEC Performance by CHC 1 Category

Oral care accessories leads medical devices values

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203pAGR 2024-2025 Growth
Total PEC 3Y CAGR 4.9% Total PAC PY Growth -2.9%
i Oral Care Accessories 60% .
e
Oral Hygiene 25%
Personal Hygiene 15%
Baby Accessories | 0%
Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025;
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PEC

Volume Trends

Czech PEC Performance by CHC 1 Category

OTC Market Trends
Category Volume Share (%)

Oral care accessories continues to lead in volumes as well

Category Volume (Units in Mn)
56%

28%

Personal Hygiene 15%

Baby Accessories | 0%

Oral Hygiene

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2
2025 L-T'i Long term; S-Ti Short term

Il vedical Device I Non-Medical Device

Medical Device Growth
2022-2025 CAGR

2024-2025 Growth
Total PEC 3Y CAGR 0.7% Total PAC PY Growth -5.4%
------------------ T--------------------r----------_-_ ———————

0.6%

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Czech Medical Devices Performance by top CHC 2 Segments
Oral care accessories hold the largest value share led by Denture products

0 . .
CHC 1 Category* CHC 1 Value share (%) of Medical Device

. : . T 4 H 2 m vieVall iL 0 Mn
total Medical Device s sales Value (LCO Mn) oPp Slalle 8 @ MeEvanesay el WEE oL Ee )
PEC- Medlcal 10.5
Devices
oral C Denture Products Interdental Brushes Toothbrushes Dental Sticks
ral Lare 82% 8.6
Accessories 4.4 2.1 2.0 0.1
Intimate Hygiene Foot HW
Personal Hygiene 12% 1.2
1.2 0.0
0.0
Toothpastes Mouthwashes Other Oral Care
i 0
Oral Hygiene 6% 0.7 S 5 o
Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0

0.0

Source: IQVIA Global CH Insightsi Local Currency UGuros (Public

Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

=IQVIA

308
CONSUMER HEALTH




Market Dynamics &
Segmentation

PEC

Volume Trends

CHC 1 Volume share (%) of

total Medical Device s sales

Oral Care Accessories with interdental brushes leading in volumes
CHC 1 Category*
PEC- Medical

Medical Device

Devices

Czech Medical Devices Performance by top CHC 2 Segments

e To 4 CHC 2 Segments”™ 1 Medi c al Devi c
Volume (Units in Mn) P 9
0.9
Oral C Interdental Brushes Toothbrushes Denture Products Dental Sticks
ral Care \
. 76% 0.7
Accessories 0.4 0.2 0.1 0.0
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 16% 0.1
0.1 0.0
0.0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 8% 0.1
0.0 0.0
Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & -

Greece Medical Devices Performance Overview

Medi c al

devi

ces

represent

349% of

t he over all

34% [

Medical device share of total CH
value in 2025

Long T term Growth

-4.9% by value
-6.7 by volume

il

Short T term Growth

-2.7% by value
-5.1% by volume

Medical Devices 1

uz92

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

Mn (20

all

/ -9.7%

I eac

Long-term Growth (Value)

4.8%
PEC

Medical Devices Categories

Test Instruments E

Share of total PAC

6 7 % values in 2025;

Dominated by Gluc
Measuring

Long -term Growth

ﬁ -11.4% by value

PAC (Patient care)

39%

Contribution to total new
pack launches in last 3
years; Patient care
accounts for 86% of new

7~

Eye care (o>

il

all

49% value share in 2025

\
. S
Oral Care Accessories >

Share of total PEC

Dominated by
Denture products

Long term Growth

il

a

5.3% by value

=TQVIA

CONSUMER HEALTH

pack launches
Medical Devices
Innovation
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t=
Greece CH Market Size & Growth

In general, the CH market has seen expansion, demonstrating strong long-term and short-term
growth; however we witness the medical device segment shrinking

CH Market Value (LCU Mn) , and Latest Val ue Shar ¢alud Gmwth
| . ‘ 2022-2025 CAGR 2024-2025 Growth
812 867 838 853

Total CH 3Y CAGR 1.7% Total CH PY Growth 1.9%

v | |
- 1 1

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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IS Dynarr_ncs & Volume Trends
Segmentation

Greece CH Market Volume & Growth

Declining volumes impact the overall market

Market Volume ( Mn Units), and Latest Volume Share (%)

Volume Growth

2022-2025 CAGR

Total CH 3Y CAGR -2.2%

2024-2025 Growth

Total CH PY Growth -1.9%

2022

2023 2024

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025

B Non-Medical Device* [l Medical Device

* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynamics & Value Trends ==
Segmentation

Greece CH Performance by Classes

Medi cal devices account for 90% of the patient

CH Classes Value ValueSales ( LC U4 Mn) 2022-2025 CAGR 2024-2025 Growth

Share (%) Medical devices Value Share (%)

Total CH 3Y CAGR 1.7% Total CH PY Growth 1.9%

1
! I
oTC 67% % 1.2%
572 7.2% 4.6%
1
1
PAC 239 9. 1% -5.4% :
0
198 10.5% 03%1
1
1
4.0%
PEC 10%
’ 84 '4.7%
I 1 ]

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency

Guros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - | Q V I /-\
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IS Dynarr_ncs & Volume Trends
Segmentation

Greece CH Performance by Classes

CH

Patient Care leads in medical device volume sales as well
Volume
Classes

Share (%)

Volume Sales (Mn Units)
Medical devices Volume Share

OTC

(%)

2022-2025 CAGR
62%

Total CH 3Y CAGR -2.2%

S

2024-2025 Growth

PAC

26%

v

Total CH PY Growth -1.9%

—2.8%'

-0.7%

PEC

-10.0%
12%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

Il Vedical Device M Non- Medical Device
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics & Packs &
Segmentation Innovation

Patient care segment contributes the highest towards new medical device launches
Category

Greece Medical Devices Packs & New Launches

Total Packs *
CH Total

4,706

7,077
OTC

599 2,826 [ERAYAS

New Launches **

11,783

Patient Care

94 536 630
3,946 (Y 5 080
Personal Care

161 3,117 3,278

763 ike[s] 959

I Vedical Device [ Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025

29 640 669
*Total Packs represent the unique number of pack available in the market

*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation —

Greece OTC Performance by CHC 1 Category in 2025

OTC medical devices have overall experienced growth led by eye care segment

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |[( L @022-202pAGR 2024-2025 Growth
Total OTC 3Y CASSR 5.5% Totelll OTC PY Growth 1.2%
CCR* 35% 31 169 " L
Pain Relief 14%
Digestive 14%
| Eyecae [ TIOR3 . % B N N e =P
T skincare 0% - R | TR T e
Urinary & Reproductive 6%
Circulatory 3% -0.9%
Mouth Treatment 3% 1 15
Habit Treatment | 2% 0 10 30.5%
Miscellaneous | 1% 0 5 ) }% 34.0%
Weight Loss | 1% 0 4 -0.2% :
Ear Care | 0% 1 2 al_7% -1.3% i
Other Miscellaneous | 0% 0 1 -20.1% ' E -14.0% ‘ :
1 1

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-T7 Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes ] | Q V I /\
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Segmentation -

Greece OTC Performance by CHC 1 Category in 2025

Eye care along with CCR segment leads in volumes

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR 0.6% Total OTC PY Growth -2.8%

[ N e Em——————— g ————— 1
i CCR* 39% -7.6% :
e e O e e e e e )
Pain Relief 14%
Digestive 16%

Skin Care 13%

Urinary & Reproductive 3% 0 2

Circulatory 3% 0 2

Mouth Treatment | 3% 0] 2
Habit Treatment | 1% 0 1
Miscellaneous | 1% 0 0
Weight Loss | 0% 0 0

Ear Care |1% 0 0
Other Miscellaneous | 0% 0] 0] -16.2% -13.4%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded — | Q V I /\
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Segmentation

Greece Medical Devices Performance by top CHC 2 Segments
Nasal saline from CCR category is the leading CHC 2 segment

CHC 1 Category* toct:;:CMlellli?:lsleDser\]/?crg S/;;I(:s \I\;Izd:caﬂ eDevic(:eL ca  Mn )T op 4 CHC 2 Segmebetvsc el VMd duiiec IL C
OTCIZD-eI://Ii(zglcaI 94.7
Eye Care 38% 35.9 Not available
Nasal Saline Cough Cold Remedies Sore Throat
CCR 32% 30.6 - .
Wound Healing Antifungals Scar & Keloid Wart/Corn Removal
Skin Care 7% 6.8 e T ~ T
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
Pain Relief % 6.6 4.4 2.2 ke
Laxatives Antidiarrhoeals Acid & Heartburn  Digestive
Digestive 6% 5.9 5l o e s
Uri 2 Urinary Condition Gynaecological Urology Male Condition
Reprrlggl?(/:tive 6% >4 4.5 7 0.2

Source: IQVIA Global CH Insightsi Sal es i n Local Currency
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - | QV I A
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Market Dynamics &
Segmentation

OoTC

Value Trends

CHC 1 Value share (%) of

Greece Medical Devices Performance by top CHC 2 Segments
Small categories contribute to <5% of the total medical device values
CHC 1 Category*

Medical Device : _ : .
. : . To 4 CHC 2 SegmeDetvsc el VMd diiec g ILC U
total Medical Device s sales Value (LCUO Mn) P g &
Other Mouth Treatment Mouth Infection
Mouth Treatment 1% 1.3
1.1 0.2
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 1% 1.2
Ear Care 1% 0.5 Not available
Weight Loss 0% 0.4 Not available
Other .
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Smoking control Nail Biting
Habit Treatment 0% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Greece Medical Devices Performance by top CHC 2 Segments
Nasal saline leads in volumes as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor : : e To 4 CHC 2 Segment s? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P g
OTC- Medical
. 8.5
devices
Eye Care 33% 2.8 Not available
Nasal Saline Cough Cold Remedies Sore T@t
o
0,
CCR 36% 3.0 2.4 0.3 0.3 0.1
Wound Healing Antifungals Skin Protector/Emollients  Hand Skin Wound Disinfect
. 0 \\
Skin Care 7% 0.6 0.3 00 0.0 0.0
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
. . 0 \ _
Pain Relie % >
Antidiarrhoeals Laxatives Acid & Heartburn Digestive
. . 0
Digestive 9% 0.7 R E e a6
. Urinary Condition Gynaecological Urology Male Condition
Urinary & 3% 0.2 v / g\gy\
Reproductive ' 0.2 0.0 0.0

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume == | Q V I /_\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of Medical Device
total Medical Device s sales
Mouth Treatment

Volume (Units in Mn)
1%

Greece Medical Devices Performance by top CHC 2 Segments
Mouth treatment, circulatory and ear care segment contributes to <5% of volumes

Top 4 CHC 2 Segments” 1 Medical Devi c
Other Mouth Treatment Mouth Infection
0.1
0.1 0.0
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
clreutatory e . T Y
Ear Care 1% 0.1 Not available
Weight Loss 0% 0.0 Not available
Other _
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Smoking control Nail Biting
' 0% 0.0
Habit Treatment o I
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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PAC

Value Trends

Greece PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instruments account for the majority of category values, representing a 61% share

Category Va

Test Instrument *
Medical/Surgical Aids

Plasters

Injection Devices
Traditional Dressings
Orthopaedic/Antirheumatic
Surgical Absorbents

Contact Lens Care

Advanced Dressings

Medical Device Growth

L @022-2025/CAGR 2024-2025 Growth
Total PAC 3Y CAGR -9.7% Total PAC PY Growth -5.4%

6.5%

13.9% 17.2%

Fixatives & Tapes

Source: IQVIA Global CH Insightsi Sal es i

Market Trends
lue Share (%) Category Val ue
""""""""" s IR |
6% 6 7
5% 10 0]
4% ) 4
4% 6 1
3% 6 1
3% ) 0]
3% 3 3
2% 5 (0]
2% 4 0
n Local cu il WMedicalDeyice Ell;Nan-Medical Device

Prices) based on MAT Q2 2025;

*Test instruments include both

test and measuring instruments;

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PAC

Value Trends

Wound care, bandages, and bladder-related products have experienced positive growth
Market Trends Medical Device Growth
Category Value Share (%) Category Val ug L @022:202p CAGR 2024-2025 Growth
Total PAC 3YI CAGR -9.7% Total PAC FI’Y Growth -5.4%
Contraception 1% 2.7 (0]
Nursing Accessories 1% 15 0.9
Baby Disposables 1% 0.2 1.9
Wound Care 1% 1.7 0.1 14.6%
Bandages 1% 1.3 0.0 4.7%
Bladder Problems 1% 0.1 0.9 8.3%
Incontinence 0% 0.6 0.1
Other Patient Care 0% 0.2 0.1
Pressure Sore 0% 0.1 0.0
Stomacare | 0% 0.0 0.1 4.6% -46.7% ‘
First aid Kits 0% 0.1 0.0
Contact Lens/Glasses | 0% 0.0 0.0 -34.1%
Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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PAC

Volume Trends

Market Dynamics &
Segmentation

Greece PAC Performance by CHC 1 Category (1/2)

Test instruments lead in volumes with 10.4Mn units

Market Trends

Category Volume Share (%)

H Test Instrument * 37%
Ly S By S ———
Medical/Surgical Aids 16%
Plasters 6%
Injection Devices 6%
Traditional Dressings 10%

Orthopaedic/Antirheumatic 1%

Surgical Absorbents 9%
Contact Lens Care 2%

Advanced Dressings 1%

Fixatives & Tapes 3%

Category Volume (Units in Mn)
10.4 0.1
2.2 2.4 -33.6%
1.7 0.0
1.3 0.3
2.6 0.2
0.4 0.1
2.4 0.2
03 0.3
0.3 0.0
0.8 (0]

Medical Device Growth

2022-2025 CAGR

Totall PAC 3Y CAGR -9.4%

7.4%

2024-2025 Growth
Total PAC PY Growth -6.6%

0.5%

-2.9%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
*Test instruments include both test and measuring instruments

I Vviedical Device [ Non-Medical Device
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=
Greece PAC Performance by CHC 1 Category (2/2)

Overall, the medical devices have declined in L-T and S-T

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAE 3Y CAGR -9.4% Total P,IAC PY Growth -6.6%
Contraception 1% 0.3 0.0 _2_4%
Nursing Accessories 1% 0.2 0.1 ! 1.1%
Baby Disposables 0% 0.0 0.1 -18.8% -6.4%]
Wound Care 0% 0.1 0.0 ’ 154.8%
Bandages 2% 0.6 0.0 6.9%
Bladder Problems 2% 0.3 0.2 1.4%
Incontinence 0% 0.0 0.0 -13.1%
Other Patient Care | 0% 0.0 0.0 -18.4% ‘
Pressure Sore | 0% 0.0 0.0 -8.1%
Stomacare | 0% 0.0 0.0 -24.7% -
First aid Kits | 0% 0.0 0.0
Contact Lens/Glasses | 0% 0.0 0.0 -19.9% 22.2% '

Source: 1QVIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term %:5 I Q\/ I /-\
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Segmentation —

Greece Medical Devices Performance by top CHC 2 Segments
Gluc measuring is leading category in medical device values among CHC 2 segments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvsc el VMd diiec g IL C
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical
. 178.0
Devices
Gluc Measuring Coronavirus Test Multipurpose Test Blood Press Monitors
Test Instrument 67% 119.7 69.2 17.8 B -
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
Plasters 6% 10.0 0.2
5.9 3.4 05
Traditional .
ad t_o a 4% 6.4 Not available
Dressings
Medical/Suraical Masks Hot & Cold Packs Gloves Inhalation & Aerosol
edical/surgical
Uy 3% 6.1
Aids 2.2 1.6 0.8 0.6
) Belts Other Supp Clogs+Orthopaedic Footwear Equiment for Disabled  Curativ/Elastic Stocking
Orthopaedic/ 304 58
Antirheumatic ' 2.3 1.7 0.7 0.6
Suraical Swabs & Pads Cotton wool Packs & Patches
urgica
3% 54
Absorbents 4.4 0.6 0.5
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value —_ | Q V I /\
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Segmentation —

Greece Medical Devices Performance by top CHC 2 Segments
Gluc measuring accounts for the highest medical device volumes as well

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : . e To 4 CHC 2 Segments”™ 1 Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 24.1
Devices
Gluc Measuring Coronavirus Test Multipurpose Test Lancets+Sampling
43% 10.4
Test Instrument 3% 0 o o= 575 o
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
Plasters 7% 1.7
0.9 0.8 (0H0)R-0.0
Traditional .
) 11% 2.6 Not available
Dressings
dicall | Urine test Masks Miscellaneous Gloves
Medical/Surgica
=urg 9% 2.2
Aids 0.8 0.8 0.2 0.2
h dic/ Belts Other Supp Clogs+Orthopaedic Footwear Equiment for Disabled Curativ/Elastic Stocking
Orthopaedic
nopaedic 2% 0.4
Antirheumatic 0.2 0.1 0.1 0.0
Surgical Swabs & Pads Cotton wool Packs & Patches
urgica
10% 2.4
Absorbents 2.0 02 01
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Greece PEC Performance by CHC 1 Category

Oral care accessories lead in category values with a 38% share and U 9 . 4nvedical device value

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203p&AGR 2024-2025 Growth
Total PEC 3Y CAGR 4.8% Total PAC PY Growth 4.0%
------------------------------------------------------------------------------------- 1 I [ |
i Oral Care Accessories 38% 5.3% 1.9% i
) etV oo ooyt S S . SN PSS
1
Oral Hygiene 319% . [
Personal Hygiene 25% ‘ ‘ 5.9%
I
Baby Accessories 6% -1.9% -0.5% :
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
Source: IQVIA Global CH Insightsi Sal es in Local Cu . M@dicahDayLCG( -bl\lon,-MedicaI Device

Prices) based on MAT Q2 2025;
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S
Greece PEC Performance by CHC 1 Category

Oral care accessories lead the volumes as well with a 41% share

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 0.6% Total PAC PY Growth 3.1%
------------------------------------------------------------------------------------------------------------------------------------- r-----------------l
i Oral Care Accessories 41% '
Y e
Oral Hygiene 32% 6.0% 9.5%
Personal Hygiene 20% -5.9%
Baby Accessories 7% -8.7% -
1
|
|
|
1
|
|
|
1
|
|
|
1
|
|
|
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Market Dynamics &
Segmentation

PEC

Value Trends

CHC 1 Value share (%) of

total Medical Device s sales
PEC- Medical

Devices

Dental products is the leading CHC 2 segmentwith i 9 . 2 in Wafue
CHC 1 Category*

Medical Device

Greece Medical Devices Performance by top CHC 2 Segments

. To 4 CHC 2 Segmebetvs c el VMd duiiec L C
Value (LCUO Mn) P g &
19.3
Oral C Denture Products Toothbrushes Dental Floss Dental Sticks
ral Care
Accessories 9.2 UL
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Fygiene S - ﬂ
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene L >3 e ——""
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

PEC

Volume Trends

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

Greece Medical Devices Performance by top CHC 2 Segments
Similar to values, dental products also dominate in terms of volume
CHC 1 Category*

e CHC 2 Segments? Medi c al Devi
Volume (Units in Mn) 9
2.4
Oral C Denture Products Toothbrushes Dental Floss Dental Sticks
ral Care
. 55% 14
Accessories
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 27% 0.7
0.5 0.1 0.0
Toothpastes Mouthwashes Other Oral Care
i 0,
Oral Hygiene 17% 0.4 0.4 0.0
. U.U
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & Kev Findings AR
Segmentation y 9 A\l 4

Sweden Medical Devices Performance Overview

Medical devices represent 30% of the CH value share, with PAC leading among the three
categories

29% M

Long-term Growth (Value) 3 8%

Contribution to total new

Medical device share of total CH 94% / -12.7% 5.8% pack launches in last 3
value in 2025 PASCh ;iue ﬂl]l]l] PAC PEC years; Patient care

accounts for 91% of new

pack launches
Medical Devices
Innovation

Long T term Growth

Medical Devices Categories

-5.6% by value
Uﬂﬂl] -7.0% by volume

4 N
Test Instruments A Eye Care O Personal Hygiene 5
Short T term Growth Share of total PAC Share of total PEC
0.8% b | 2 7% values in 2025; 68% value share in 2025
.00 by value Dominated by Dominated by
/ Thermometers Intimate Hygiene
-2 20
nnﬂl] 2.2% by volume Long -term Growth Long term Growth
et B T m' -31.5% by value m’ ﬁ 5.0% by value

G246 Mn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

PAC (Patient care) PEC (Personal Care)
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&
Sweden CH Market Size & Growth

Over the past year, medical devices have experienced flat growth, and the overall CH market has
shown positive trends both in the short and long term

CH MarketValue(LCuU Mn), and Latest Val ue Shar alud Gwth
I ‘ v @ | . v 2022-2025 CAGR 2024-2025 Growth
832 820 833 853

Total CH 3Y CAGR 0.8% Total CH PY Growth 2.4%

B 4

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
CONSUMER HEALTH

335



Sweden CH Market Volume & Growth

Unlike values, medical devices volumes have seen a decline in the long and short term

Market Volume ( Mn Units), and Latest Volume Share (%)

Volume Growth

.
T (o)
o B e,

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR -2.2% Total CH PY Growth -0.5%

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynamics & i T AR
Segmentation A\l 4

Sweden CH Performance by Classes

PAC segment is the greatest contributor in medical device value share; however, declines in L-T and S-
-

CH Classes Value ValueSales ( LC U4 Mn) 2022-2025 CAGR 2024-2025 Growth

Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 0.8% Total CH PY Growth 2.4%
1

1
l I
OTC 70% 6.9% 5.1%
595 5.2 0%
-2.2%
PAC 18% N ... °
-1.5%
PEC 13%
’ 108 4.1%

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & T — AR
Segmentation

Sweden CH Performance by Classes

Patient care leads in volumes as well; while the declining trend continues

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%) Medical devices Volume Share (%)
Total CH PY Growth -0.5%

S

Y

-4.0%
PAC 18%
I
! 'y
1
1.4% ! ‘ 1.2%
]
0,
PEC 21% -0.4%
1 1
I I
I Viedical Device I Non- Medical Device
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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Market Dynamics & Packs &
Segmentation Innovation

Patient care segment has contributed the most to new pack launched in last 3 years
Category

Sweden Medical Devices Packs & New Launches

Total Packs *
CH Total

2,947

4,338
1,184

New Launches **

7,285

1,075 1,749
309
E3 367
Patient Care 2,615 s 3,737 978 elel)l 1,377
Personal Care 93/ 2,032 2,125

I Vedical Device [ Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025

39 1,041 1,080
*Total Packs represent the unique number of pack available in the market

*New Launch products represent the unique packs had been launched in last 3 year
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>
Sweden OTC Performance by CHC 1 Category in 2025

Eye care dominates the OTC segment with 032 Mn

Market Trends Medical Device Growth
ctegry Ve rare (0 category Valup |(Lgmamers  Zmezmenyn
|
CCR* 29% 18 156
Skin Care 18% 98
Digestive 16% 80
Habit Treatment 10%
| mecae o S R O s, 000 Besw 1
Urinary & Reproductive i1 6% R T s T e 0
Pain Relief 5%

Mouth Treatment 3%

Ear Care 3%

Circulatory 2% 1 9
Miscellaneous | 0% 0 0 119.39
Weight Loss | 0% 0] 0 -22.5% i
Other Miscellaneous | 0% 0 0] :
1

. . . . 1
Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded

L-T7 Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes = | Q V I /\
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Volume Trends

Market Dynamics &
Segmentation

oTC wwp
Sweden OTC Performance by CHC 1 Category in 2025
Eye care leads in volume with 3 Mn units
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR 1.5% Total OTC PY Growth 0.4%
CCR* 38% 2 20 I -2.9%
Skin Care 16% 1 9 6.4%
Digestive 18% -0.6%
Habit Treatment 4%
L mecae fe NI T e T o T
Urnary & Reproductive 3% I B O
Pain Relief | 4% -4.3%
Mouth Treatment | 5%
Ear Care |2% ’ 9.6%
Circulatory | 2% 0] 1
Miscellaneous | 0% 0 0 29.0%
Weight Loss | 0% (0] 0] 17.1%
Other Miscellaneous | 0% 0 0 -4.0%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q22025 [} Medical Device [ Non-Medical Device I I
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% shae such as Ear care and Habit treatment are excluded - - =i| Q VIA
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Market Dynamics &
Segmentation

OoTC

Value Trends

Sore throat

t he |
CHC 1 Value share (%) of
total Medical Device s sales
OTC- Medical

Device

ead.I

n g

Sweden Medical Devices Performance by top CHC 2 Segments
| S

CHC 2 segment from
Medical Device : _ . .
. To 4 CHC 2 Segmebetvs’c el VMd diiec ILC U
Value (LCUO Mn) P g &
95.0
Eye Care 34% 32.2 Not available
Sore Throat Nasal Saline Cough Other Respiratory
0
CCR 19% 17.7 7.6 7.1 1.2 09
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
igesti 14% 12.9 i
Digestive 0 8.3 5l 19 0.2
Wart/Corn Removal Skin Protector/Emollients  Psoriasis Hand Skin Wound Disinfect
; 0 \ \
Skin Care 12% 11.3 e T e i
Ear Care 8% 7.6 Not available
) Gynaecological Urinary Condition Urology Male Condition
rn
Urinary & 506 5.1
Reproductive 4.7 0.5 [0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Value Trends

CHC 1 Category*

CHC 1 Value share (%) of

Sweden Medical Devices Performance by top CHC 2 Segments
Other mouth treatments account for U 3.5 Mn in values

Medical Device . _ . .
. : . To 4 CHC 2 Segmebetvs’c et VMd diiec ILC U
total Medical Device s sales Value (LCUO Mn) P g &
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 4% 3.6
Muscular Pain  Mouth Pain Joint Care Other Pain Relief
. . 0
Pain Relief 3% 3.1 29 0.:0.0
: (ONV)
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
i 1% 1.2
Circulatory e T
0.0
Weight Loss 0% 0.2 Not available
Other .
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Nail Biting Smoking control  Other Habit
Habit Treatment 0% 0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of
total Medical Device s sales
OTC- Medical

devices

Sweden Medical Devices Performance by top CHC 2 Segments
In terms volume, Sore throat takes the lead

c

Medical Device . .
e Top 4 CHC 2 Segments?”® Medi cal Devi
Volume (Units in Mn)
8.2
Eye Care 31% 2.6 Not available
Sore Throat Nasal Saline Cough Other Respiratory
0
CCR 29% 2.3 1.1 1.0 0.10.1
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
Digestiv 11% 0.9
gestive 0.5 0.3 0.1 0.0
Wart/Corn Removal Skin Protector/Emollients  Wound Healing Psoriasis
i 0
Skin Care 8% 0.6 r i i o
Ear Care 7% 0.6 Not available
) Gynaecological Urinary Condition Urology Male Condition
rn
Urinary & 31% 2.6
Reproductive 0.3 0.0/0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

Mouth treatment and pain relief account for only a small portion of the total medical device volumes
CHC 1 Volume share (%) of
total Medical Device s sales

Medical Device
Mouth Treatment

Sweden Medical Devices Performance by top CHC 2 Segments

" To 4 CHC 2 Segments”™ 1 Medi c al Devi c
Volume (Units in Mn) P g
Other Mouth Treatment Mouth Infection Fluoride Products
6% 0.5
Muscular Pain  Mouth Pain Joint Care Other Pain Relief
Pain Relief 3% 0.3 0.0.0
0.2 0.V
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
i 1% 1
Circulatory 0 T =
Q.
Weight Loss 0% 0.0 Not available
Other _
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Nail Biting Smoking control  Other Habit
Habit Treatment 0% 0.0
[ 0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)

A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Segmentation

Sweden PAC Performance by CHC 1 Category in 2025 (1/2)

Test instruments are the leading CHC 1 category contributing

U 35 Mn i n medi cal

Market Trends Medical Device Growth
Category Value Share (%) Category Val ug L @022:202p CAGR 2024-2025 Growth
Total PAC 3Y CAGR -12.7% Total PAC PY Growth -2.2%
i Test Instrument * 24% 35 (0]
Orthopaedic/Antirheumatic 14% 19 1
Plasters 11% 14 2
Medical/Surgical Aids 10% 7 8
Contact Lens/Glasses 7% 7 3 12.6%
Incontinence 6% 8 0] 16.7%
Fixatives & Tapes 5% 7 0
Contact Lens Care 4% 6 0]
Traditional Dressings 4% 6 0 10.4%
Other Patient Care 3% 4 0] -18.0% -
Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medlical Deyice -bNQnCMedical Device
Prices) based on MAT Q2 2025;

*Test instruments include both test and measuring instruments;
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HEINEL Dy”a”?'cs & PAC Value Trends 4
Segmentation A
Categories like baby disposables and stomacare show impressive growth
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022-20256AGR 2024-2025 Growth
I'I'otal PAC 3Y CAGR -12.7% Tcl)tal PAC PY Growth -2.2%
Contraception 3% 3.9 0.0
Surgical Absorbents 2% 3.3 0.2 4.4%
Nursing Accessories 2% 2.2 1.3 , 5.50%
Advanced Dressings 2% 3.1 0.0 . 7.1%
Wound Care 2% 3.1 0.0 ., 16.2%
Bandages 2% 2.3 0.0 . 8.7%
Baby Disposables 1% 0.6 0.3 .' 16.8%
First aid Kits 0% 0.3 0.0 -4.1%
Stomacare | 0% 0.3 0.0 ._ 27.2%
Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNQnCMedical Device
Prices) based on MAT Q2 2025; S-Ti Short term
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded == I Q \/ I /\
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HEINEL Dy”a”?'cs & PAC Volume Trends &
Segmentation A
Plasters represent the largest medical devices from volume perspective
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Un|ts in Mn) 2022-2025 CAGR 2024-2025 GrOWth
Total PAC 3Y CAGR -11.5% Total FI’AC PY Growth -4.0%
Test Instrument * 12% 2.0 : -38.8% '
Orthopaedic/Antirheumatic 8% 2 9%
[ e e e e e e e e e  —— ———————————
i Plasters 18%
e e it e e e
Medical/Surgical Aids 10% 14.1%)
B |
|
Contact Lens/Glasses 3% 1 11.2%
1
Incontinence 6% 11 0.0 : 9.4%
1
Fixatives & Tapes 10% 1.8 0.0 :
|
Contact Lens Care 5% 0.9 0.0 :
1
Traditional Dressings 7% 1.3 0.0 :
1
Other Patient Care 4% 0.6 0.1 :3
1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device
*Test instruments include both test and measuring instruments
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' 4
HEINEL Dy”a”?'cs & PAC Volume Trends
Segmentation A
Most categories within the PAC have seen consistent growth
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR -11.5% : Total PAC PY Growth -4.0%
1
Contraception 3% 0.5 0.0 1 -0.2% _0_'2%
! |
! |
Surgical Absorbents 6% 0.9 0.1 1-2.9% -2.3%
1
1
Nursing Accessories 1% 0.1 0.1 -6.6% -5.0%
1
1
Advanced Dressings 2% 0.3 0.0 : ' 10.0%
1
Wound Care 2% 03 0.0 ! 8.8% - 21.2%
I
Bandages 3% 0.5 (0K0) : 1.6%
1
I
Baby Disposables 0% 0.0 0.0 | 8.0% , 8.3%
1
1
First aid Kits | 0% 0.0 (0X0] -8.5% -3.1%,
1
1
stomacare [] 0% 01 00 | [ - |EX
I
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
S-Ti Short term ==: I QV I /\
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Market Dynamics & AR
vale Tencs w

Sweden Medical Devices Performance by top CHC 2 Segments
Thermometers and elastic stockings take the lead in values

CHC 1 Value share (%) of Medical Device . . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvs’c el VMd duiec gILC U
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical 133.2
Devices '
Thermometers Pregnancy Test Blood Press Monitors Coronaviru{est
0
Test Instrument 27% 35.3 95 9.5 82 > 6
orth dic/ Curativ/Elastic Stocking  Belts Other Supp Clogs+Orthopaedic Footwear  Equiment for Disabled
rthopaedic 15% 19.4 e
Antirheumatic 9.9 6.1 24 06
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
Plasters 11% 14.2 0.2
8.8 4.7 05
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads
Incontinence 6% 8.4
6.1 2.0
c Contact Lens/Acces. Glasses & Acces.
ontact 5% 6.8
Lens/Glasses 6.8 0.0
Adhesive Tapes Specical Tapes
ixati % .
Fixatives & Tapes 5% 6.8 Y o

Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Rviod I-fegvssévIngoﬂt.s:WE’deer@HeMSTeve@?ncoatme%c% ;products

* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics & 4

Sweden Medical Devices Performance by top CHC 2 Segments
Plaster strips lead in volumes

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : . e To 4 CHC 2 Segments”™ 1 Medical Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 154
Devices
Pregnancy Test Coronavirus Test Thermometers Blood Press Monitors
13% 2.0
Test Instrument 0.8 0.4 0.4 0.1
. Curativ/Elastic Stocking  Belts Other Supp Clogs+Orthopaedic Footwear Equiment for Disabled
Orthopaedic/ 204 11 -
Antirheumatic ' 0.6 0.3 0.2 0.0
Plaster Strip Special Plaster Plaster Spec. Uses Liquid Plaster
0
Plasters 19% 2.9 16 1.2 0.0
0.0
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads
i 7% 1.1
Incontinence 0.7 0.4 0.0
Contact Lens/Acces. Glasses & Acces.
Contact
2% 0.3
Lens/Glasses 0.3 0.0
Adhesive Tapes Specical Tapes
Fixativ T 12% 1.8
atives & Tapes e i
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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»
Sweden PEC Performance by CHC 1 Category

Personal hygiene has the highest medical device values at i 12.4 Mn

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z202p&AGR 2024-2025 Growth
Total PEC 3Y CAGR 5.8% Total PAC PY Growth 2.3%

Oral Care Accessories 42%

|
|

_____________________________________________________________________________________ o e o e ] o o e | ] o o o o o
1

! Personal Hygiene 21% , ] ‘ 5.09

1

....................................................................................................... e e P L
9 0
Baby Accessories 3% : : . ?'7 o ‘ 13.9%

Oral Hygiene 35%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution -
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»
Sweden PEC Performance by CHC 1 Category

Personal hygiene category continues to dominate in terms of volume

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 1.4% Total PAC PY Growth 1.2%
Oral Care Accessories 40% 0.1%
Oral Hygiene 42%
[ Personal Hygiene ||| T 0 O I /N |

Baby Accessories 2%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Segmentation

Value Trends 4R

Sweden Medical Devices Performance by top CHC 2 Segments

|l nti mate hygiene | ead with

ul22.4 Mn i n medical

CHC 1 Value share (%) of Medical Device

CHC 1 Category*

) . . To 4 CHC 2 Segmebetvs’c el VMd diiec ILC
total Medical Device s sales Value (LCUO Mn) P g &
PEC- Medlcal 18.2
Devices
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Fygiene o 12 ﬂ
Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
Oral Care 0
. 20% 3.7
Accessories 3.0 0.7 8-8
Toothpastes Other Oral Care Mouthwashes
Oral Hygiene 9% 1.7
1.3 0.3 0.1
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 3% 0.5
0.4 0.1

Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

PEC

Volume Trends

Denture products lead in volume

Sweden Medical Devices Performance by top CHC 2 Segments

CHC 1 Category*

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

e T 4 H 2 me nt 2 M i [ Devi
Volume (Units in Mn) °Pp Slle =8 g NS > e €
2.5
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
personal Fygiene o +o ﬂ
Oral C Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
rajt.are 20% 0.5 -
Accessories 0.5 "
Toothpastes Other Oral Care Mouthwashes
Oral Hygiene 13% 0.3 - —
Baby Accessories 2% 0.1

Dummies/Pacifiers/Teeth

0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

0.0
0.0

* All categories based on their Medical devices value sales (in descending order)

Feeding Bottles &Acces.
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

0.0

c
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Market Dynamics & -

Austria Medical Devices Performance Overview

Medical devices has grown at 4.1% by value in the past three years with OTC showing the highest
market penetration

4 N
23% ] Long-term Growth (Value) 42%
= Contribution to total new
Medical device share of total CH / 1.2% 6.4% pack launches in last 3
value in 2025 OTC value share a(l |]|] PAC PEC years; Patient care
accounts for 89% of new
Long T term Growth

pack launches
Medical Devices
Innovation

4.1% by value Medical Devices Categories

a0l 0.29% by volume

4 Y
Test Instruments & Eye Care <@ Oral Care Accessories Jnf
Short T term Growth 0,/ Share of ot PAC Share of total PEC
0 23 A_’) values in 2025; 83% value share in 2022
/ 22 /0 by Value Dominated by Gluc Dominated by
Measuring Intimate hygiene
- 0)
nﬂﬂﬂ 0.6% by volume Long -term Growth Long term Growth
Medical Devices i m’ -5.5% by value m, ﬁ 6.9% by value

G242 Mn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

PAC (Patient care) PEC (Personal Care) OVIA
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-
Austria CH Market Size & Growth

Both medical and non-medical device sectors are growing, with medical devices accounting for
about 23% of tot al CH value shares, equaling U

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

B

v

- 2.8%
| e s 2022-2025 CAGR 2024-2025 Growth
9 ’ .

Total CH 3Y CAGR 6.0% Total CH PY Growth 2.8%

I
I
I
2.2%!

B 4

2022 2023 2024 2025

B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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-
Austria CH Market Volume & Growth

Medical devices represent 29% of the CH market volume, experiencing a long-term growth at 0.2%

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth
G- -
| 10—, (29— —(1%—
85 83 82

79

2022-2025 CAGR 2024-2025 Growth

Total CH PY Growth -0.8%

Total CH 3Y CAGR 1.3%

2022 2023 2024 2025

B Non-Medical Device* [l Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynarr_ncs & Value Trends
Segmentation

Austria CH Performance by Classes

OTC leads with i 1 4Mhn in medical device sales and positive growth, while patient care
contributes the highest share of medical device value at 94%

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth
Share (%) Medical devices Value Share (%)
. | I
oTC 89%
6.9%
:
1.2% :
PAC 10% !
|
|
6.4%
PEC 0
1% 15 0.8% 3%

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamlcs & Volume Trends
Segmentation

Austria CH Performance by Classes

Patient Care dominates medical device sales with 14 Mn units (95% market share), while OTC
leads in overall CH volume

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

Classes Share (%) Medical devices Volume Share (%)

Total CH 3Y CAGR 1.3% Total CH PY Growth -0.8%

|

OTC 80% 1.7%

2.3%
|
|
-0.8%
PAC 18% . i By
-16.6%' !
|
2.1%

|

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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Market Dynamics & Packs &
Segmentation Innovation

Most new medical device launches over the past three years have been in the Patient Care category
Category

Austria Medical Devices Packs & New Launches

Total Packs *
CH Total

New Launches **
7,785 9,381 17,166 1,806 6,894 8,700
Patient Care 8,250
Personal Care %140 1,218

1,613 (912 pRsyss

I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market

*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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HEINEL Dy”a”.""s & OTC Value Trends
Segmentation
Eye care tops the medical devices sector, whereas CCR dominates in total market volume
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z202p&AGR 2024-2025 Growth
Total OTC 3Y CAGR 6.1% Total OTC PY Gro_\lfl/th 3.4%
........................................ e [
i CCR* 34% 37 274 i
O e s ) By A
Digestive | 16% 126 _ , 5 8%
Pain Relief 12% 98
Skin Care 11% 92 ’ 5 6%
Urinary & Reproductive 9% 68
= s e o e e 1
i Eye Care 8% 25 i
1 1
—————————————————————————————————————————————————————————————————————————————————— o ——————————— - ——————r———————————————————————————— ————r———————-
Circulatory 3% 31
Miscellaneous 3% -2.3% -4.6% ‘
Mouth Treatment 2% 20 -0.04%
Habit Treatment 2% 0 17
Ear Care | 1% 3 4 12.7% ' 6.6%
1
Weight Loss | 0% 2 2 -17.7% -11.4% 1
L !
Other Miscellaneous | 0% 0 1 -9.6% -6.3% :
Source: IQVIA Global CH Insightsi Sal es in Local Cu l MedicaliDevice( bNlorn=Medical Device :
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes == | QV I /\
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Market Dynamics &
Segmentation

OoTC

Austria OTC Performance by CHC 1 Category in 2025

CCR holds the largest portion of CH volume, with the volume share of eye care within medical
devices being similar to that of CCR

Category Volume Share (%)

Digestive
Pain Relief
Skin Care

Urinary & Reproductive

Circulatory
Miscellaneous
Mouth Treatment
Habit Treatment
Ear Care

Weight Loss

Other Miscellaneous

Market Trends
Category Volume (Units in Mn)

1%
0%

0%

0

0

Medical Device Growth

2022-2025 CAGR
Total OTC 3Y CAGR 1.7%

2024-2025 Growth
Total OTC PY Growth -0.7%

5.3%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
*CCR 1 Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long t

Categories with <1% share such as Ear care and Habit treatment are excluded
3284310_AESGBSelfCare Medical Device Market IndtfthtsFinal Presentatioet 2025 | IQVIA | Confidential | Faallngernonly / Not for distribution
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Segmentation

Austria Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for ~ 95% of values; led by Eye care

CHC 1 Value share (%) of Medical Device : : .
k
CHC 1 Category total Medical Device s sales Val ue (LCu Mn)TOp 4 CHC 2 SegmeDevieNal uklediL€ali Mn)
OTC- Medlcal 141.4
Device
Eye Care 31% 44,0 Not available
Sore Throat Nasal Saline Cough Other Respiratory
0
CCR 26% 36.7 17.7 11.8 3.7 2.1
Laxatives Digestive Acid & Heartburn Antidiarrhoeals
. . o
Digestive 13% 18.4 o E
Wound Healing Hand Skin Wound Disinfect Wart/Corn Removal Scar & Keloid
i 0
Skin care 9% 12.3 5.4 2.0 20
Uri 2 Urinary Condition Gynaecological Urology Male Condition
rinary 0
Reproductive 9% 12.1 6.4 5.5 0.2
Muscular Pain Mouth Pain Dysmenorrhea Joint Care
Pain Relief 7% 9.5 o

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= | QV I A
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Market Dynamics &
Segmentation

OoTC

Value Trends

Mouth treatment and circulatory products account for a very small share in values
CHC 1 Category* CHC 1 Value share (%) of

total Medical Device s sales
Ear Care

Austria Medical Devices Performance by top CHC 2 Segments

Medical Device : : .
. To 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn
Value (LCUO Mn) P g ¢ )
2% 3.4 Not available
Weight Loss 1% 2.1 Not available
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 1% 1.7
1.5 0.0
0.2
Antihemorrhoids Chloesterol Regulating  Other Circulatory
Circulatory 1% 1.1
0.9 0.0
0.2
Other .
. 0% 0.2 Not available
Miscellaneous
Miscellaneous 0% 0. Not available
Anti Alcohol  Smoking control  Nail Biting
Habit Treatment 0% 0.0 ~0.0
Eg
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

CHC 1 Volume share (%) of
total Medical Device s sales
OTC- Medical

devices

Austria Medical Devices Performance by top CHC 2 Segments
Sore throat under CCR leads in volume sales as well

Medical Device . .
e Top 4 CHC 2 Segments?”® Medi cal Devi c
Volume (Units in Mn)
9.1
Eye Care 28% 2.5 Not available
Sore Throat Nasal Saline Cough Other Res&tory
\
0
CCR 38% 3.4 2.0 1.1 0.2 0.1
Laxatives Digestive Acid & Heartburn Antldlarr@
- - \
0
Digestive 10% 0.9 05 03 01 0.0
Wound Healing Hand Skin Wound Disinfect Wart/Corn Removal Scar & Keloid
. 0,
Skin Care 8% 0.7 7 =X
0.1 ~
) Gynaecological Urinary Condition Urology ale Condition
Urinary & 504 05
Reproductive ' 0.3 0.2 0.0
Muscular Pain Mouth Pain Dysmenorrhea Joint Care
. . o
Pain Relief 6% 0.5 oI 00 BB
0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

total Medical Device s sales
Ear care

Austria Medical Devices Performance by top CHC 2 Segments

Mouth treatment and circulatory products account for a very small share in volumes as well
CHC 1 Volume share (%) of

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi
Volume (Units in Mn)
2% 0.2 Not available
Weight Loss 1% 0.1 Not available
Other Mouth Treatment Mouth Infection Fluoride Prod&ts
—_—
0
Mouth Treatment 1% 0.1 i 0.0 i
Antihemorrhoids  Chloesterol Regulating Other Circulatory
i 0
Circulatory 1% 0.1 0.1 0.010.0
her .
. Othe 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Anti Alcohol  Smoking control  Nail Biting
Habit Treatment 0% 0.0 . M
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Austria PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instruments leads medical devices values with i 2 2 ddlas

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202pKAGR 2024-2025 Growth
Total PAC 3Y CAGR 1.2% Total PAC PY Growth 0.4%
| Testinstrument * [ILLLILLLL - 20 | 2 NN Y
 advanced Dressings [N - R I - 009090 o
Plasters 11% 10 1
Traditional Dressings 10% 10 0
Medical/Surgical Aids 10% 6 3
Injection Devices 7% 7 0]
Bandages 6% 6 (0]
Other Patient Care 5% 5
Fixatives & Tapes 5% 5
Surgical Absorbents 3% 3
Orthopaedic/Antirheumatic 3% 3

cu IR Medical Deyice BlNon-Medical Device

Prices) based on MAT Q2 2025;

*Test instruments include both test and measuring instruments; L-T i Long term ; S-Ti Short term == I Q \/ I /\

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution - -
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Segmentation

Austria PAC Performance by CHC 1 Category in 2025 (2/2)

Categories like Wound care and Contact lens/Glasses show positive S-T and L-T trend despite

Py gyl | ISP P N P Y
ovelall ITiarket uecllic Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202pKAGR 2024-2025 Growth
Total PAC 3 CAGR 1.2% Total PAC PY Growth 0.4%
Wound Care 2% 2.4 0.0
Incontinence 1% 14 0.0
Stomacare 1% 0.7 0.0
Nursing Accessories 1% 0.3 0.3
Bladder Problems 0% 0.4 0.0 -22.1%
Contraception 0% 0.4 0.0
First aid Kits 0% 0.3 0.0 -12.8%
Contact Lens Care 0% 0.1 0.0
Contact Lens/Glasses 0% 0.0 0.1
Baby Disposables | 0% 0.0 0.0
Pressure Sore | 0% 0.0 0.0 -25.5%

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded ] I Q \/ I /\
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-
Segmentation -wr
Austria PAC Performance by CHC 1 Category (1/2)
Plasters hold the highest volume share within medical devices segment
Market Trends Medical Device Growth
Cacgayvolume Strs (9 Caesy \olume Unis ) || HamscAGR | ameiscrowt
Test Instrument * 7% 11 0.0 I |
Advanced Dressings 2%
A Pasiers [0 9% ST |00 ool 000 ool i
e e e e e e e e e e e )
Traditional Dressings 30%
Medical/Surgical Aids 6%
Injection Devices 23% 3.4
Bandages 6% 0.9 0.0
Other Patient Care 2% 0.3 0.0 4.3%
Fixatives & Tapes 4% 0.6 0.0
Surgical Absorbents % 0.9 0.1 1.6%
Orthopaedic/Antirheumatic 1% 0.1 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device I

*Test instruments include both test and measuring instruments
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371
CONSUMER HEALTH



Market Dynamics &
Segmentation

PAC

Volume Trends

Austria PAC Performance by CHC 1 Category (2/2)

Categories like Wound Care and contact lens show a positive growth trend
Market Trends Medical Device Growth
CategoryVolume Share () Category Volume (Unisin ) | | ZOZ2ZPSCAGR - 203a2mscromt
Wound Care 1% 0.1 0.0 4.2%
Incontinence 0% 0.1 0.0 -8.4%
Stomacare 0% 0.0 0.0
Nursing Accessories 0% 0.0 0.0 -5.8%
Bladder Problems 0% 0.0 0.0 -7.3%
Contraception 0% 0.0 0.0 -5.3%
First aid Kits 0% 0.0 0.0 -12.4% ’ 18.5%
Contact Lens Care 0% 0.0 0.0 7.5%
Contact Lens/Glasses 0% 0.0 0.0 -70.0% ‘
Baby Disposables | 0% 0.0 0.0 -9.3%
Pressure Sore | 0% 0.0 0.0 -42.4%
i
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Il Vedical Device M Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
3’32-;;3fgf:lit§;5rr19elfCare Medical Device Market Ingights Final Presentati®at 2025 | IQVIA | Confidential | Faallngeronly / Not for distribution
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Segmentation

Austria Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 70% of values; dominated by Base Tech advanced dressings

CHC 1 Value share (%) of Medical Device . .
CHC 1 Categor : . . To 4 CHC 2 SegmeDetvieNVal uklediL€aldt Mn
gory* total Medical Device s sales Value (LCO Mn) P g d )
PAC- Medical
. 94.0
Devices
Gluc Measuring Blood Press Monitors Thermometers Pregnancy Test
Test Instrument 23% 21.9 6.0 53 3.4 23
Ad q Base Tech Anti -Infection Hyaluron Collagen
vance
: 12% 11.6
Dressings 8.1 3.3 0.1 01
Plaster Strip Special Plaster Plaster Spec. Uses Liquid Plaster
Plasters 11% 10.3
5.2 3.1 1.4 0.5
Traditional .
. 10% 9.7 Not available
Dressings
Disposable Injection Injection Acces. Reusable Devices
jecti i % 6.9
Injection Devices 0 W o =
Medicall Suraical Inhalation & Aerosol Gloves Hot & Cold Packs Miscellaneous
| rgl
edica _ urgica 7% 6.5
Aids 4.1 0.9 0.9 0.3
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Aviod Heb Sav Ingoﬂt.s:%/IE’deer@HeMSTeve@?ncoﬁtme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
- B 373
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Segmentation

Austria Medical Devices Performance by top CHC 2 Segments
Traditional dressings account for 32% of total medical devices volume shares

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . e To 4 CHC 2 Segment s”® Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 14.1
Devices
Thermometers Coronavirus Test Gluc Measuring  Pregnancy Test
0
Test Instrument 8% 1.1 e B e 01
Base Tech Anti -Infection Hyaluron Collagen
Advanced 0
. 2% 0.3
Dressings 0.2 0.1 0.0 0.0
Plaster Strip Special Plaster Plaster Spec. Uses Liquid Plaster
Pl r 9% 1.2
asters (0K:] 0.3 0.0
00
Traditional .
) 32% 4.5 Not available
Dressings
Disposable Injection Injection Acces. Reusable Devices
Injection Devices 25% 3.4 23 1.2 0.0
) . Hot & Cold Packs Inhalation & Aerosol Gloves Miscellaneous
Medical/ Surgical 0
. 3% 0.5
Aids 0.2 0.1 0.1 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Austria PEC Performance by CHC 1 Category

Personal Hygiene products lead medical devices values; showing positive growth in L-T & S-T

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203pAGR 2024-2025 Growth
Total PEC 3Y CAGR 6.4% Total PAC PY Growth 1.3%

P o e e e e e e e e s A sttt bt Iy bbbt ) bbbty
H Personal Hygiene 53%
e e e e ] e e e e e e e S SPMI poepuspuspo v apespuspunyel S . SRR

Oral Hygiene 30% -3.0% -7.5%
Oral Care Accessories 17%

Baby Accessories 1%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution -
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Market Dynamics &
Segmentation

PEC

Volume Trends

Austria PEC Performance by CHC 1 Category

Category Volume Share (%)

OTC Market Trends

Personal Hygiene products continues to lead in volumes as well

Oral Care Accessories

Baby Accessories | 0%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2

2025 L-T'i Long term; S-Ti Short term

23%

Category Volume (Units in Mn)

34%

Oral Hygiene

42%

Il vedical Device I Non-Medical Device

Medical Device Growth
2022-2025 CAGR

-7.2%

2024-2025 Growth
Total PEC 3Y CAGR 2.1% Total PAC PY Growth -0.4%

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Austria Medical Devices Performance by top CHC 2 Segments
Intimate Hygiene under Personal Hygiene hold the largest value share

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* . : . To 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
PEC- Medical
. 6.3
Devices
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
i 83% 5.2
Personal Hygiene 0 5 S
0.0
Oral C Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
ral L.are 14% 0.9
Accessories 0.8 0.1 0.0
0.0
Toothpastes Other Oral Care Mouthwashes
i % 2
Oral Hygiene 3% 0 ™ G G
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 0% 0.0
0.0 0.0

Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Austria Medical Devices Performance by top CHC 2 Segments
Intimate hygiene products under personal hygiene lead in volumes as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Category* : . " To 4 CHC 2 Segments?”® Medi cal Devi c
gory total Medical Device s sales Volume (Units in Mn) P 9
PEC- Medlcal 0.4
Devices
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 2% 0.3
0.3 0.0
0.0
Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
Oral Care 24% 0.1 -
Accessories ' 0.1 ) 0.0 0.
Toothpastes Other Oral Care Mouthwashes
Oral Hygiene 4% 0.0
0.0 0.0 0.0
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 0% 0.0
0.0 0.0

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & .
o

Slovakia Medical Devices Performance Overview

Medical devices drive 36% of consumer healthcare value, fueled by steady growth across in L-T
and S-T

36% ™

Long-term Growth (Value) 35%

Contribution to total new

Medical device share of total CH 66% 3.1% 7.6% pack launches in last 3
value in 2025 PASCh ;iue ﬂl]l]l] PAC PEC years; Patient care

accounts for 71% of new

pack launches
Medical Devices
Innovation

Long T term Growth

5.4% by value Medical Devices Categories
Unl]l] 3.8% by volume _ r )
Incontinence GO CCR Oral care accessories $>
Short T term Growth Share of total PAC Share of total PEC

38% values in 2025; 83% value share in 2025

/ 5.8% by value Dominated by Mod Dominated by

heav sev incont . Denture products
0
nﬂﬂﬂ 3.1% by volume Long -term Growth Long term Growth
Medical Devices i m' 9.9% by value m’ ﬁ 6.8% by value

G231 Mn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

PAC (Patient care) PEC (Personal Care)
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. >
Slovakia CH Market Size & Growth

CH value market has shown impressive growth of 7.9% in the past 3 years with 36% share held by
medical devices

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

| s% R4 2022-2025 CAGR 2024-2025 Growth
604
562
06

@ Total CH 3Y CAGR 7.9% Total CH PY Growth 5.4%
|

5

219
205
198

64%

A\ 4
o 1

2022 2023 2024 2025

B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynamics &
o

Slovakia CH Market Volume & Growth

Medical devices hold 76% of market volume in 2025 and show positive growth, with a 3.8% CAGR
and 3.1% year-on-year growth

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth
D ~

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 2.4% Total CH PY Growth 2.2%

2022 2023 2024 2025
B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=|QVIA
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Market Dynamics &

Value Trends

Segmentation

Slovakia CH Performance by Classes

PAC products with a 99% medical device value share; record a growth of 3.1% CAGR from 2022 to
2025

2022-2025 CAGR

Total CH 3Y CAGR 7.9%

Value
Share (%)

CH Classes Value Sales ( L C

Medical devices Value Share

Mn )
(%)

2024-2025 Growth

Total CH PY Growth 5.4%
1

7.1%

-4.8%

: |
oTC 73% 10.6% 6.5%
464 9.6% 5.5%
: ]
PAC 24% 3.1% 5.9%
0
|
. |
|
7.6% -8.1% !
PEC 3% 19 ! I
|
|

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local
OTC: Over the counter, PEC i Personal care, PAC i Patient care

Currency OGuros (Public Prices) based on MAT Q2 2025

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
N Volume Trends W

Slovakia CH Performance by Classes
Patient Care contributes the highest in volumes as well with 100% medical device value share

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

Classes Share (%) Medical devices Volume Share (%)

Total CH 3Y CAGR 2.4% Total CH PY Growth 2.2%

I

|
oTC 27% 11.5%

-1.6% 0.6%
:
3.2%
71%

PAC 6 15l
PEC 1% 5.9%

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

Slovakia Medical Devices Packs & New Launches
Category

Total Packs *
CH Total

In the last three years, the PAC segment has accounted for the highest number of new pack launches

4,757 7,449
OTC

New Launches **

12,206 1,401 2,608 4,009
Patient Care 3,552 427 KR XE
Personal Care

SRYAWV VAN 3,284

990 123 pmNES

I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025

235 1,210 1,445
*Total Packs represent the unique number of pack available in the market

*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
>

Slovakia OTC Performance by CHC 1 Category in 2025
CCR |l eads the OTC segment with 028 Mn in value

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( LT @022-202p CAGR 2024-2025 Growth i
I o e e e o e e e e e e e | ___L___Total OTC §Y_9_A_G_'$_1_Q-§_°/2____________T_O_té"_ OTC PY Growth 6.5% _
I N SN or—— Y —o:
Pain Relief 14% " 5.0% '
|
Digestive 13% ’ _ 10.9%
Skin Care 10% , - 8.5‘%
Urinary & Reproductive 8%

1
[ [ EEZ
1
Eye Care [0 7% 19 11 , _ 13.1%
1
Circulatory |l 3% 1 13 I 7 o
I

Miscellaneous 3% 0 12 ‘ 2.20% :

Mouth Treatment | 1% 1 5 o R
car care | 194 2 1 i —— i
Other Miscellaneous | 1% 1 2 ’_ 11.6% -1.0%

Habit Treatment | 1% 0 3

Weight Loss | 0% 0 2 ’ 5.8%

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes == | QV I /\
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Market Dynamics &
@

Slovakia OTC Performance by CHC 1 Category in 2025

CCR leads in volume with 43% of volume share

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) TgtSIZOZT-g%%SCEéF?ZRl% To%g%éfrCZQESG S\Xf?h\,\fg%
L cor e IEET T T TR i }
""""" panRelef I10% ||| gt oswl T
Digestive 14%

Skin Care 12% -11.2%

Urinary & Reproductive 5%

Eye Care | 5% 2 1
Circulatory 2% 0 1
Miscellaneous | 4% 0 2
Mouth Treatment | 1% 0 1 5.6%
Ear Care |1% 0 0]
Other Miscellaneous | 0% 0 0]
Habit Treatment | 0% 0 0
Weight Loss | 0% 0 0]

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded — | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Nas al sal |
CHC 1 Category*

OTC- Medical
Device

Slovakia Medical Devices Performance by top CHC 2 Segments
ne

Value Trends

from CCR
CHC 1 Value share (%) of
total Medical Device s sales

category

| eads with U
Medical Device : _ .
. To 4 CHC 2 Segmebetvs c ei VMd duiec g IL C
Value (LCUO Mn) P g &
75.3
Nasal Saline Sore Throat Cough Other Respiratory
0
CCR 38% 28.3 8.8 7.9 6.5 34
Eye Care 26% 19.4 Not available
Skin Protector/Emollients Wound Healing Wart/Corn Removal Antifungals
i 11% 8.3
Skin Care 3.2 1.4 1.2 0.9
Digestive Laxatives Acid & Heartburn  Antidiarrhoeals
. . 0
Digestive 8% 6.3 o i 5 i
) Gynaecological Urinary Condition Urology Male Condition
rn
Urinary & 5% 3.7
Reproductive
Muscular Pain Mouth Pain Joint Care Dysmenorrhea
i i 4% A4
Pain Relief 0 3 o e =
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
P

Slovakia Medical Devices Performance by top CHC 2 Segments
Small categories contribute <10% to values

CHC 1 Value share (%) of Medical Device : . : .

CHC 1 Category* total Medical Device s sales Val ue (LCG Mn )To p 4 CHC 2 SegmeDbetvs”c el VMd diiec ILC U
Ear Care 3% 2.4 Not available
Other 2% 1.2 Not available

Miscellaneous

Antihemorrhoids  Chloesterol Regulating  Other Circulatory

H 0
Cirelatory e . I XY 0.0

Other Mouth Treatment Mouth Infection Fluoride Products
0,
Mouth Treatment 1% 0.9 0.7 0.2 50
Miscellaneous 0% 0.2 Not available
Weight Loss 0% 0.1 Not available

Smoking control  Other Habit Anti Alcohol Nail Biting
Habit Treatment 0% 0.0 0.0 0.0

Source: IQVIA Global CH Insightsi Sal es in Local Currency 0Guros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value —_— | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Nasal saline from CCR leads Iin volumes

CHC 1 Volume share (%) of

total Medical Device s sales
OTC- Medical

Slovakia Medical Devices Performance by top CHC 2 Segments
CHC 1 Category*

c

Medical Device . .
e Top 4 CHC 2 Segments?”® Medi cal Devi
Volume (Units in Mn)
. 8.4
devices
Nasal Saline Sore Throat Cough  Other Respiratory
0
CCR 40% 3.4 1.0 1.0 0.6 0.5
Eye Care 23% 1.9 Not available
Skin Protector/Emollients  Wound Healing Skin Irritation  Hand Skin Wound Disinfect
kin Car 9% 0.7 I —
S Care 0.3 0.1 0.1 0.1
Digestive Laxatives Antidiarrhoeals Acid & Heartburn
. . o
Digestive 8% 0.6 e &5 X X
Gynaecological Urinary Condition Urology Male Condition
Urinary &
'y S 3% 0.3
Reproductive 0.3 0.0
faWal
Muscular Pain Mouth Pain Joint Care Dysmenorrhea’
. . 0 :
Pain Relief 9% 0.8 s oE 8'8
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Volume share (%) of

total Medical Device s sales
Ear Care

Slovakia Medical Devices Performance by top CHC 2 Segments
Top 6 categories cover >90% of the volume share
CHC 1 Category*

Medical Device . . .
e Top 4 CHC 2 Segments” 1 Medi cal Devi c
Volume (Units in Mn)
5% 0.4 Not available
Other .
. 1% 0.1 Not available
Miscellaneous
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 0 0 T N
. - 0.0
Other Mouth Treatment Mouth Infection Fluoride Products
0
Mouth Treatment 1% 0.1 0.0 0.0 00
Miscellaneous 0% 0.0 Not available
Weight Loss 0% 0.0 Not available
Smoking control  Other Habit Anti Alcohol Nail Biting
Habit Treatment 0% 0.0 W
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
>

Slovakia PAC Performance by CHC 1 Category in 2025 (1/2)

|l ncontinence products clearly dominate with 38

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022-20256AGR 2024-2025 Growth
Total PAC 3Y CAGR 3.1% Total PAC PY Growth 5.9%
i Incontinence * 38% 58 0 9.9%
LSRN ey NSRRI sy pepspospengengenge e pspespesgesgengen s pespespengengengen s pespespesgengengenepeeper IS N e e I
Advanced Dressings 23% 35 1 12.9%
Test Instrument 18% 28 0] -15.4% ' -4.1%
Plasters 4% 6 0]
Wound Care 3% 4 0] ‘ 45.3%
Surgical Absorbents 2% 4 0] -4.9%
Orthopaedic/Antirheumatic 2% 4 0] -3.5%
Traditional Dressings 2% 3 0] 13.3%
Bandages | 2% 2 0]
Fixatives & Tapes 1% 2 0]
|

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNanMedical Device !
Prices) based on MAT Q2 2025;
*Test instruments include both test and measuring instruments; == I Q \/ I /\
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@
Slovakia PAC Performance by CHC 1 Category in 2025 (2/2)

Growth has remained flat in the smaller categories

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022-20256AGR 2024-2025 Growth
Total PAC 3Y CAGR 3.1% Tcl)tal PAC PY Growth 5.9%
1

Medical/Surgical Aids 1% 1.9 0.0 3.7% :
1

Baby Disposables 1% 11 0.0 12.0% 18.9%
1

Injection Devices 1% 1.0 0.0 3.3% 11.3%
1
1
Nursing Accessories 1% 0.8 0.1 -17.9% B
1
1
Contact Lens Care 0% 0.4 0.0 -3.5% |i
1
First aid Kits 0% 0.2 0.0 -1.6% :
1
Stomacare | 0% 0.0 0.0 3.2% 245.29
1
Contraception | 0% 0.0 0.0 —88.1%‘ :
1
Other Patient Care | 0% 0.0 0.0 -90.5%‘ :
1
0 0.0

Pressure Sore 0% 0.0 :

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded = I Q v I /\
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@
Netherlands PAC Performance by CHC 1 Category (1/2)

Incontinence products are also leading in volumes

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Un|ts in Mn) 2022-2025 CAGR 2024-2025 GrOWth
Total PAC 3Y CA(jR 3.9% Total PAC PY GI‘_ovvth 3.2%
I ------------------------------------------------------------------------------------ W ——————— -
i Incontinence * 83% 123.3 0.0
e o o o o o o o o e e e e o o o S o S e o o o o o e o o e e SIS e e o o o fm———————
Advanced Dressings 3% 4.4 0.1 9.3%
Test Instrument | 2% 3.4 0.0 -15.8%
Plasters | 1% 1.9 0.0
Wound Care | 0% 0.5 0.0 42.0%
Surgical Absorbents 2% 3.4 0.0
Orthopaedic/Antirheumatic 0% 0.2 0.0
Traditional Dressings 3% 4.0 0.0
Bandages | 1% 2.1 0.0
Fixatives & Tapes | 1% 0.9 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device

*Test instruments include both test and measuring instruments
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Market Dynamics &
>

Slovakia PAC Performance by CHC 1 Category (2/2)

PAC medical devices have experienced moderate growth over the last three years

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR 3.9% Total PAC PYI Growth 3.2%
Medical/Surgical Aids 0% 0.2 0.0 -10.5% -17.5%
Baby Disposables 2% 2.9 0.1 5.3% 15.6%
Injection Devices 0% 0.1 0.0 4.0% 0.7%
Nursing Accessories 0% 0.1 0.0 -11.4% -20.8%
Contact Lens Care | 0% 0.0 0.0 -6.7% -8.2%
First aid Kits | 0% 0.0 0.0 -7.1% -4.8%
Stomacare |0% 0.0 0.0 6.0% ’ 458.5%
Contraception | 0% 0.0 0@ | | -60.7% - -86.9% [N
Other Patient Care | 0% 0.0 (0X0] -41.3% -50.0% ‘
Pressure Sore |0% 0.0
0.0

Source: IQVIA Global CH Insightsi Sales in Units based on MAT 022025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
S-Ti Short term = I QV I /\
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Segmentation

Slovakia Medical Devices Performance by top CHC 2 Segments
Mod Heav Sev Incont. is followed by base tech products in medical device values

CHC 1 Value share (%) of Medical Device . . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvs’c el VMd duiec gILC U
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical 152.0
Devices '
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Incontinence care
i 0
Incontinence 38% 57.7 37.2 175 0.0
31
Ad q Base Tech Anti -Infection Hyaluron Collagen
A vance 23% 35.3
ressings 25.0 : 0./
Gluc Measuring Blood Press Monitors  Coronavirus Test Thermometers
Test Instrument 19% 28.3
14.3 3.5 34 2.4
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
Plasters 4% 5.9
3.0 2.2 04 0.2
Wound Care 3% 4.4 Not available
Suraical Packs & Patches Swabs & Pads Cotton wool
urgica
3% 3.8
Absorbents 2.6 1.1 0.1

Source: IQVIA Global CH Insightsi Sal es i n Local Currency Guros (Public Rjdfes Siy In@oﬂt.s:%/IE’deer@HeMSTeve@?ncoatme%c% products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value ] | Q V I /\
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Segmentation

Slovakia Medical Devices Performance by top CHC 2 Segments
Light incontinence products dominate in terms of volume

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . e To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 147.6
Devices
Light Incontinence  Mod Heav Sev Incont. Bed Sheets/Pads Incontinence care
Incontinence 84% 123.3 0.0
69.3 47.6 K
Base Tech Anti -Infection Hyaluron Collagen
Advanced 0
. 3% 4.4 0.0
Dressings 3.0 1.3 0.1
Gluc Measuring Coronavirus Test Pregnancy Test Thermometers
0
Test Instrument 2% 3.4 13 11 0.5 0.2
Plaster Strip Plaster Spec. Uses Special Plaster Liquid Plaster
1% 1.9
Plasters 1.3 0.3 0.3 0.0
Wound Care 0% 0.5 Not available
Suraical Packs & Patches Swabs & Pads Cotton wool
urgica
2% 3.4
Absorbents 31 0.3 0.1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Slovakia PEC Performance by CHC 1 Category

Oral care accessories dominate the medical device category value

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203p&AGR 2024-2025 Growth
Total PEC 3Y CAGR 7.6% Total PAC PY Growth -8.1%
""""""""""""""""""""""""""""""""""""""""""""" e e P |
i Oral Care Accessories 62% . . _,‘ 6.8%:_ -9.7% i
L e APt APl v A ey U & ...ty S -
|
Oral Hygiene 20% _ 1o% 01
1
Personal Hygiene 18% _ 11.7% 0.9%
|
Baby Accessories | 0% :
I
|
|
|
I
|
|
|
I
|
|
|
I
|
|
|
Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device
Prices) based on MAT Q2 2025;
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Segmentation

Volume Trends

Slovakia PEC Performance by CHC 1 Category

Oral care accessories continue to lead in volumes as well

OTC Market Trends

Category Volume Share (%) Category Volume (Units in Mn)

60%

Oral Hygiene 24%

Personal Hygiene 15%

Baby Accessories | 0%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2
2025 L-T'i Long term; S-Ti Short term

Il vedical Device I Non-Medical Device

Medical Device Growth
2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 1.2% Total PAC PY Growth -13.9%

-16.7%
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Segmentation

Slovakia Medical Devices Performance by top CHC 2 Segments
Denture products take the lead in medical device values

CHC 1 Value share (%) of Medical Device : _ : .
HC 1 Cat ry* ) ' , T 4 H 2 m tv Y/ I IL
GG & CElEey total Medical Device s sales Value (LCO Mn) oPp Slalle S GO IEL HEETNG e elles el © 0
PEC- Medlcal 45
Devices
oral C Denture Products Toothbrushes Interdental Brushes Other Oral Care Acces.
ral are 83% 3.7
Accessories 24 0.8 0.5 0.0
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
i 0
Personal Hygiene o >
: u.U
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 5% 0.2
0.1 0.1 0.0
Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0 -

Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Slovakia Medical Devices Performance by top CHC 2 Segments
Denture products lead in volume as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Category* : . w To 4 CHC 2 Segments? Medi c al Devi c
gory total Medical Device s sales Volume (Units in Mn) P 9
PEC- Medical
. 0.3
Devices
Oral C Denture Products Toothbrushes Interdental Brushes Other Oral Care Acces.
ral Care
. 74% 0.2
Accessories 0.1 0.1 0.1 0.0
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
personal Fygiene o o ﬁ
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 7% 0.0
0.0 0.0 0.0
Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0.0]
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics & -

Hungary Medical Devices Performance Overview

Medical devices has grown in values both L-T and S-T with PAC showing the highest market
penetration

4 N
25% i Long-term Growth (Value) 43%
} 54% Contribution to total new
Medical device share of total CH PAC value share |] -3.7% 5.3% pack launches in last 3
value in 2025 years; Patient care
ﬂﬂ PAC PEC accounts for 82% of new
Long T term Growth

pack launches
Medical Devices
Innovation

1.7% by value Medical Devices Categories

nﬂﬂl] 1.8% by volume

Test Instruments Eye Care <@ [ Oral Care Accessories JJJ"
Short T term Growth Share of total PAC Share of total PEC
39%"3'“?5 in 2025; 63% value share in 2025
/ 4.1% by value 322;‘;?; by Gluc Dominated by
Denture products
0
nﬂﬂﬂ 9.3% by volume Long -term Growth Long term Growth
. ] . -16.6% by value il ' 4.5% by value
Medical Devices i a / il il d

G192 Mn (20

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

l]
PAC (Patient care) PEC (Personal Care)
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Segmentation -wr
Hungary CH Market Size & Growth
The CH market has grown at 8.4% between 2022 and 2025, with the medical devices segment
reaching a value of 0192 Mn i n 2025
CH Market Value (LCU Mn) , and Latest Val ue Shar ¢alud Gmwth
| <z B 2022-2025 CAGR 2024-2025 Growth
710
______ 1
| |
| 41% !
i |
; i
v : 1
2022 2023 2024 2025 B Non-Medical Device* Il Medical Device
Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Segmentation -wr
Hungary CH Market Volume & Growth
Medical devices account for 41% of the CH market volume, while the overall market has shown a
flat trend between 2022 and 2025
Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth
(0%) :
2022-2025 CAGR 2024-2025 Growth
:
1
100.0% :
1
1
2022 2023 2024 2025 ' '
Bl Non-Medical Device* Il Medical Device
Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices
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Market Dynarr_ncs & Value Trends
Segmentation

Hungary CH Performance by Classes
PAC leads with i 1 0 5 invhedical device sales and positive growth in the recent year

CH Classes Value ValueSales ( LC U4 Mn) 2022-2025 CAGR 2024-2025 Growth

Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 8.4% Total CH PY Growth 7.6%

-3.7%
PAC 14%

0

a1
____'.UO_-__B‘____"

-2.6%
PEC 1%

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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IS Dynarr_ncs & Volume Trends
Segmentation

Hungary CH Performance by Classes

Patient Care leads in medical device volume sales with 38 Mn units and holds the highest medical
device volume share (98%), while OTC dominates overall CH volume

Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

CH Volume

Classes Share (%) Medical devices Volume Share (%)
Total CH 3Y CAGR 0.0% Total CH PY Growth 4.4%
oTC 65% -0.4%
-1.1%
2.5%
PAC 34%
-1.1%
-8.5% -8.4%
PEC 1% -8.8% -4.4%
I Vedical Device M Non- Medical Device
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC 1 Personal care, PAC i1 Patient care
=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

The majority of the Medical devices new launches come from Patient Care category in last 3 years
Category

Hungary Medical Devices Packs & New Launches

Total Packs *
CH Total

New Launches **
2,383 3,322 5,705 1,025
oTC 390 2,510 2,900 72 469 541
Patient Care 1,944 il51s) 2,109 361 v4s) 389
647 88
Personal Care 49 696 7 95
I Vedical Device M Non Medical Device

Source: IQVIA Global CH Insights i Units based on MAT Q2 2025

*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Segmentation

Hungary OTC Performance by CHC 1 Category in 2025

CCR and Eye care leads the medical devices values with 25 Mn in sales each, with overall market
showing positive L-T and S-T growth

Market Trends Medical Device Growth
Category Value Share (%) Category Val u ( L €022-20R5CAGR 2024-2025 Growth
/e e e e e e e e e e e e e Total OTC 3Y CAGR 10.5% Total OTC PY Growth 7.0% ,
i CCR* 40% 25 235
""""" Digestive [iid 14%  [ECEEE
Pain Relief 12% 6 73
Skin Care 12% 7 70
Urinary & Reproductive 7% 6 42
L Becae e [ TR
"""" Crcatory 4% e |
Miscellaneous 1% 0 9
Habit Treatment | 1% 0 8
Mouth Treatment | 1% 1 6 . 11.0%
Ear Care | 1% 2 3
Weight Loss | 0% 1 1
Other Miscellaneous | 0% 0 0

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medlical Deyice -bNQrb'Medical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-T7 Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes ] | Q V I /\
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[ A
HEINEL Dy”a”.“"s & OTC Volume Trends
Segmentation -wr
CCR holds the highest medical device volume share, followed by Eye care
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total OTC 3Y CAGR -0.4% Total OTC PY Growth 1.2%
I -------------------------------------------------------------------------------------------------- r -------------------------------------------------- 1
i CCR* 41% 3 28 3.3% i
Digestive 16% 1.8%
Pain Relief 12% -3.8%
Skin Care 13% -2.8%
Urinary & Reproductive 5% -1.4%
| e e e ] o e o e e e e e e e e e '
] Eye Care | 5% 2.0% ]
___________________________________________________________________________________ e e e e o e e
Circulatory 4% -1.4%
Miscellaneous || 2% -1.0%
Habit Treatment | 1% :
Mouth Treatment | 1% 0 1 il 2.9% 6.5%
I
Ear Care | 1% 0 0] -0.4%, -2.8%
|
Weight Loss | 0% 0 0 111% -4.5%
|
Other Miscellaneous | 0% 0 0 1 43.6% 83.6%
1
1 1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term
Categories with <1% share such as Ear care and Habit treatment are excluded —_
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Segmentation

Hungary Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 90% of values; led by Eye care and Nasal saline in CCR segment

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* : . . To 4 CHC 2 SegmeDeviecNVal uklediL€aldi Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
OTC- Medical
: 83.6
Device
Eye Care 30% 24.9
Sore Throat Nasal Saline Cough Cold Remedies
CCR 29% 24.6
13.2 7.1 2.3 1.6
Laxatives Digestive Acid & Heartburn Antidiarrhoeals
. . o
Digestive 12% 10.1 =5 e R
Hand Skin Wound Disinfect  Wound Healing Wart/Corn Removal Skin Protector/Emollients
i 0
Skin Care 8% 6.5 91 16 1.2
Gynaecological Urinary Condition  Urology Male Condition
Urinary &
. 8% 6.3
Reproductive 0 3.7 2.4 0.2
Muscular Pain Mouth Pain Dysmenorrhea Joint Care
Pain Relief 7% 5.9 o
Source: IQVIA Global CH Insightsi Sal es i n Local

Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Value Trends

Mouth treatment and circulatory products account for a very small share in values
CHC 1 Category* CHC 1 Value share (%) of

total Medical Device s sales
Ear Care

Hungary Medical Devices Performance by top CHC 2 Segments

Medical Device : : .
. To 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn
Value (LCUO Mn) P g ¢ )
3% 2.3 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 2% 1.6
1.6 0.0
0.1
Weight Loss 1% 0.8 Not available
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatment 1% 0.6
0.6 0.0
0.1
Other .
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Anti Alcohol  Smoking control  Nail Biting
Habit Treatment 0% 0.0 ~0.0
Eg
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &
Segmentation

OoTC

Volume Trends

Hungary Medical Devices Performance by top CHC 2 Segments
CHC 1 Category*

CCR leads in highest volume share of medical device sales, dominated by Sore Throat
CHC 1 Volume share (%) of

c

Medical Device . . .
: : e To 4 CHC 2 Segments”™ 1 Medi cal Devi
total Medical Device s sales Volume (Units in Mn) P g
OTC- Medical
. 8.7
devices
Eye Care 27% 2.3 Not available
Sore Throat Nasal Saline Cough Cold Remedies
CCR 34% 2.9
1.8 0.8 0.2 0.1
Laxatives Digestive Acid & Heartburn  Antidiarrhoeals
. . o
Digestive 13% 1.1 05 o B
Wound Healing Hand Skin Wound Disinfect Wart/Corn Removal Skin Protector/Emollients
- 0 \
Skin Care 7% 0.6 0 X
0.2 ~
_ Gynaecological Urinary Condition Ur6fogy Male Condition
Urinary & 504 05
Reproductive ' 0.3 0.2 0.0
Muscular Pain Mouth Pain Dysmenorrhea Joint Care
Pain Relief 8% 0.7 T
0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Market Dynamics &
Segmentation

OoTC

Volume Trends

total Medical Device s sales
Ear Care

Hungary Medical Devices Performance by top CHC 2 Segments
Mouth treatment and circulatory products account for a very small share in volumes as well
CHC 1 Category* CHC 1 Volume share (%) of

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi
Volume (Units in Mn)
3% 0.2 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulaﬂ
: 0 - T
Circulatory 2% 0.2 0.2 0.0
0.0
Weight Loss 1% 0.1 Not available
Other Mouth Treatment Mouth Infection Fluoride Products
Mouth Treatmen % .
outh Treatment 0% 0.0 G 6 =
Other .
. 0% 0.0 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Anti Alcohol  Smoking control  Nail Biting
Habit Treatment 0% 0.0 00 M
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics & 4
vale Tencs =

Hungary PAC Performance by CHC 1 Category in 2025 (1/2)

Test instrument leads medical devices values with i 4 1 dsllas; while other categories show L-T and
S-T growth

Market Trends Medical Device Growth

Category Value Share (%) Category Val ug |( L @02Z-202pKEAGR 2024-2025 Growth
Total PAC 3Y CAGR -3.7% Total PAC PY Growth 2.2%
| Testinstument * [ e [ won [l sl
O ncontence [N s I | |
Plasters 5%
Traditional Dressings 4%
Fixatives & Tapes 4% 4 0]
Bandages 4% 4 (0]
Surgical Absorbents 2% 2 0
Injection Devices 2% 2
Advanced Dressings 2% 2
Wound Care | 1% 1
1 -1.3%:

Contraception 1%

Source: IQVIA Global CH Insightsi Sal es i n Local Cu g ncy. auros ( bl ic i .
Prices) based on MAT Q2 2025; i Medical Device Non-Medical Device

*Test instruments include both test and measuring instruments; L-T i Long term ; S-T'i Short term

=|QVIA
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Market Dynamics &
Segmentation

Hungary PAC Performance by CHC 1 Category in 2025 (2/2)

Categories like First aid kits, bladder problems and stomacare show promising growth in S-T and L-T

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue L @022r2025CAGR 2024-2025 Growth
Total PAC 3Y CAI\GR -3.7% Total PAC PY G{owth 2.2%
Medical/Surgical Aids 1% 0.5 0.4
Nursing Accessories 1% 0.2 0.5
Contact Lens Care 0% 0.4 0.0
Orthopaedi_c/ 0% 0.4 0.0
Antirheumatic
Other Patient Care 0% 0.2 0.0
First aid Kits 0% 0.1 0.0 ’ 66.9%
Bladder Problems 0% 0.0 0.0 26.3%
Stomacare | 0% 0.0 0.0
Pressure Sore |0% 0.0 0.0
Baby Disposables | 0% 0.0 0.0 -67.6% -95.4% -
Contact Lens/Glasses 0% 0.0
ala)
Source: IQVIA Global CH Insightsi Sal es i n Local Cu cy. U os ( bl i c . .
Prices) based on MAT Q2 2025: S-T i Short term W V&dical Device - Non-Medical Device

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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-
Hungary PAC Performance by CHC 1 Category (1/2)
Injection devices show the highest volume shares within medical devices segment
Market Trends Medical Device Growth
Category Volume Share () Clegory Volume (UnisinWin) | | 20222025CA0R | 20pascrout
Test Instrument * 14% 5.3 0.0 -15.0% -
Incontinence 15% 6.0 0.1 11.9%
Plasters | 4% 1.3 0.1
Traditional Dressings 12% 0.0
Fixatives & Tapes | 3% 1.1 0.0 -0.2%
Bandages 8% 3.0 0.0
Surgical Absorbents 12% 4.4 0.3
| Injection Devices [N S s w | B s T Tp-
e S sompopaymymepapa ey eyl S FE N s o e Ko A
Advanced Dressings | 0% 0.1 0.0
Wound Care | 0% 0.1 0.0 10.9%
Contraception | 0% 0.1 0.0 -10.2%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Bl Vedical Device I Non-Medical Device

*Test instruments include both test and measuring instruments
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' AR
HEINEL Dy”a”?'cs & PAC Volume Trends
Segmentation -wr
Categories like First aid kits show a promising growth trend S-T and L-T
Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Un|ts in Mn) 2022-2025 CAGR 2024-2025 GrOWth
Total PAC 3Y CAQR 2.5% Total PAC PY Gr|0vvth 11.7%
Medical/Surgical Aids 1% 0.1 0.3 :
|
Nursing Accessories 0% 0.0 0.1 -22.5% 1
|
Contact Lens Care 0% 0.0 0.0 :
. 1
Orthopaedic/ o
Antirheumatic 0% 0.0 0.0 (ID.S%
|
Other Patient Care 0% 0.0 0.0 -12.3% I
|
First aid Kits | 0% 0.0 0.0 9.1%
Bladder Problems 0% 0.1 0.0
Stomacare | 0% 0.0 0.0
Pressure Sore | 0% 0.0 0.0 -9.3%
Baby Disposables | 0% 0.0 0.0 -68.3% ' -99.0% -
Contact Lens/Glasses |0% 0.0
0.0 - 0 - -
Source: IQUIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
S-T1 Short term é-i I QV I /\
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Segmentation

Hungary Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 85% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* . : . CHC 2 SegmeDetvieNVal uklediL€ald Mn
gory total Medical Device s sales Val ue (LCu g d )
PAC- Medical
C- Medica 104.7
Devices
Gluc Measuring Blood Press Monitors Thermometers Coronavirus Test
Test Instrument 39% 41.0
30.8 3.8 1.8 1.8
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Incontinence care
Incontinence 34% 35.7
29.5 4.9 1.340X¢)
Plaster Strip Special Plaster Plaster Spec. Uses Liquid Plaster
Plasters 4% 4.7
3.0 1.3 0.3 0.0
Traditional .
ad t_o a 4% 4.6 Not available
Dressings
Adhesive Tapes Specical Tapes
Fixatives & Tapes 4% 4.3
3.6 0.8
Retention/Fixativ Compression Orthopaedic Casting
Bandages 4% 4.0
3.1 0.7 0.2
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros (Public Rviod I-fegvssévIngoﬂt.s:WE’deer@HeMSTeve@?ncoatme%c% ;products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Hungary Medical Devices Performance by top CHC 2 Segments
Moderate, heavy and severe incontinence products under Incontinence lead in volumes

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : . e To 4 CHC 2 Segments”™ 1 Medical Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 38.1
Devices
Gluc Measuring Coronavirus Test Pregnancy Test Thermometers
Test Instrumen 14% 5.3
est Instrument 3.7 0.6 0.5 0.3
Mod Heav Sev Incont. Light Incontinence Bed Sheets/Pads Incontinence care
[ 16% 6.0
Incontinence A 15 0.1
0.0
Plaster Strip Special Plaster Plaster Spec. Uses Liquid Plaster
Plasters 3% 1.3
0.9 0.2 0.2 0.0
Traditional .
) 12% 4.5 Not available
Dressings
Adhesive Tapes Specical Tapes
Fixatives & Tapes 3% 1.1 i 5
Retention/Fixativ Compression Orthopaedic Casting
Bandages 8% 3.0
2.8 0.210.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value === | Q V I /\
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Market Dynamics & A
Hungary PEC Performance by CHC 1 Category
Oral care accessories leads medical devices values
Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @02Z203pAGR 2024-2025 Growth
Total PEC 3Y CAGR 5.3% Total PAC PY Growth -2.6%
T T B = e e e e e e e S S S Iy ety e A e e T
| Oral Care Accessories 42%
Personal Hygiene 28% _ 7.6%
Oral Hygiene 28% -0.8%
Baby Accessories 2% 7.6%

:
1
1
|
1
1
1
|
1
1
1
|
1
1
1

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device

Prices) based on MAT Q2 2025;
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Segmentation -wr
Hungary PEC Performance by CHC 1 Category
Oral care accessories continues to lead in volumes as well
OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR -8.5% Total PAC PY Growth -8.4%
T T T T T T T T T T T T L L L L T T R B i —— 0 e 2 1 I L e i I
| Oral Care Accessories 43% 10.2% ’ H
e e _—— L, ____!
Personal Hygiene 22%
Oral Hygiene 26%
1 1
Baby Accessories 9% : -5.2% ' f
: :
1 1
1 1
I I
1 1
1 1
1 1
I I
1 1
1 1
1 1
I I
1 1
1 1
1 1
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device
2025 L-T'i Long term; S-Ti Short term - Non-Medical Device .
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Segmentation

Hungary Medical Devices Performance by top CHC 2 Segments
Oral care accessories hold the largest value share led by Denture products

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* . : . To 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
PEC- Medical
. 4.1
Devices
oral C Denture Products Other Oral Care Acces. Toothbrushes Dental Sticks
ral Lare 63% 2.6
Accessories 2.6 0.0 00
0.0 :
Intimate Hygiene Hand Hygeinw
Personal Hygiene 33% 1.3
1.3 0.0
0.0
Toothpastes Mouthwashes Other Oral Care
i % A
Oral Hygiene 3% 0 ™ G
0.0
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 1% 0.0
0.0 0.0

Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value —_— | Q V I /\
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Segmentation

Hungary Medical Devices Performance by top CHC 2 Segments
Denture products under Oral Care Accessories lead in volumes as well

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Category* . . e To 4 CHC 2 Segments?”® Medi cal Devi c
gory total Medical Device s sales Volume (Units in Mn) P 9
PEC- Medical
. 0.6
Devices
Denture Products Other Oral Care Acces. Toothbrushes Dental Sticks
Oral Care 0
. 72% 0.4
Accessories 0.4
0.0 0.0
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 22% 0.1
0.1 0.0
0.0
Toothpastes Mouthwashes Other Oral Care
Oral Hygiene 2% 0.0 ——
0.0 0.0 |JeX]
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 4% 0.0
(0K0) 0.0

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics & .
: Key Findings
Segmentation .

Bulgaria Medical Devices Performance Overview
Medical devices has been growing L-T at 11.6% reaching ~188 Mn in 2025

4 N
26% A Long-term Growth (Value) 29%
= 50% Contribution to total new
Medical device share of total CH BAC value share / 11% 20.6% pack launches in last 3
value in 2025 ﬂl]l]l] PAC PEC years; Patient care
accounts for 64% of new
Long T term Growth

pack launches
Medical Devices
Innovation

11.6% by value Medical Devices Categories

Unl]l] - 4.2% by volume , _ 5
Test Instruments ¢ CCR Q Oral Care Accessories {n
Short i term Growth Share of total PAC Share of total PEC

0 49% values in 2025; 78% value share in 2022

/ 13.7% by value Dominated by Gluc Dominated by

0 measuring Denture products
nﬂﬂﬂ 2.0% by volume g e Growth on term Growt
T 11.5% by value il ' 20.5% by value
Medical Devices i gifll_11.5% by il ql] 20-5% by

1188 Mn (202

3284310_AESGS8eliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | FetomssordVINGIsadiskubgnts - MAT Q2 2025

PAC (Patient care) PEC (Personal Care)
=1QVIA
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Market Dynamics &
: Value Trends
Segmentation .

Bulgaria CH Market Size & Growth

The CH market has grown by 11% between 2022 and 2025, with medical devices making up 26%
of the market shares and growing in double digit in L-T and S-T

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 11 .0% Total CH PY Growth 12.4%

13.7%

B 4

2022 2023 2024 2025

B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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—
Bulgaria CH Market Volume & Growth

Medical devices account for 29% of the CH market volume, showing a S-T positive growth, while
overall market has been flat between 2022 and 2025

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR -0.3% Total CH PY Growth 3.3%

100.0%

2022 2023 2024 2025 '

B Non-Medical Device* [l Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynamics &
: Value Trends
Segmentation .

Bulgaria CH Performance by Classes
PAC leads with 0 9 MWIn in medical device sales and positive growth in L-T and S-T

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR 2024-2025 Growth

0) 1 1 0)
Share (%)  Medical devices Value Share (%) Total CH 3Y CAGR 11.0% Total CH PY Growth 12.4%

1

1
oTC 82% 10.7%

1

596 ;

1

1
PAC 13%

15.4%
1
20.6% 22.2%
PEC 5%
17.7% 16.2%
1

I Vviedical Device I Non- Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamlcs & Volume Trends
Segmentation

Bulgaria CH Performance by Classes

Patient Care leads in medical device volume sales with 25mn units and holds the highest medical
device volume share (99%), while OTC dominates overall CH volume

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth

Classes Share (%) Medical devices Volume Share (%)
Total CH PY Growth 3.3%
OTC 75%
PAC 19%
PEC 6% :
1
I

Il vedical Device [ Non- Medical Device

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care

=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

The majority of the Medical devices new launches come from Patient Care category in last 3 years
Category

Bulgaria Medical Devices Packs & New Launches

Total Packs *
CH Total

New Launches **
5,920 1,195
oTC 489 3,017 3,506 104 645 749
Patient Care 1,309
Personal Care 12

225 21 Y
3982 NWKIS)

172 gz

22
I Vedical Device M Non Medical Device
Source: IQVIA Global CH Insights i Units based on MAT Q2 2025
*Total Packs represent the unique number of pack available in the market

*New Launch products represent the unique packs had been launched in last 3 year

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution
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Market Dynamics &

Bulgaria OTC Performance by CHC 1 Category in 2025

CCR leads the medical devices values with U 3 9 ddlas, followed by Eye Careatu 1 4 Mn

Market Trends Medical Device Growth

Category Value Share (%) Category Val ue |( L @022202pAGR 2024-2025 Growth
Total OTC 3Y CAGR 11.0% Total OTC PY Growth 10.7%

b e e 'I' ----------------------------- b I 1

L ccr- | 43% R |
o PanRelief [N 15 (e Yo 7
Digestive 13% 12.8%
Urinary & Reproductive 9%
Skin Care 8%

Miscellaneous 4%

Circulatory 3%

Weight Loss || 1%

Ear Care | 1% 2 1
Habit Treatment | 0% 0 3
Mouth Treatment | 0% 0 2
Other Miscellaneous 0% 1 2 -15.7%

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNerfMedical Device

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes 0 | QV I /\
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Market Dynamics &

Bulgaria OTC Performance by CHC 1 Category in 2025

CCR holds the highest medical device volume share, while eye care and mouth treatment

outperforms in S-T and L-T
Market Trends Medical Device Growth
0 Category Volume (Units in Mn 2022-2025 CAGR 2024-2025 Growth
Category Volume - Share (/0) gory ( ) Total OTC 3Y CAGR 1.8% Total OTC PY Growth 3.5%
I --------------------------------------------------------------------------------------------------------------- 1 -------------------------- 1 -----------
i CCR* 41% 6 34
___________________________________________________________________________________ o e e e e e e L L L e
Pain Relief 11%
Digestive 17%
Urinary & Reproductive 4%
Skin Care 14%
([ W — — — — — — — — — ———————— T —————— — — — — — — — " ——————————————————— - Ul ———— - T -----------------------
i Eye Care [ 2%
e e o e e e .
Miscellaneous 6%
Circulatory 2%
Weight Loss | 1%
Ear Care | 1% 0 0]
Habit Treatment | 0% 0 0]
e g poepeepospospenpespespenpespespespespespenpespespespespespespespespespespespespespespespespespen N S, T
i Mouth Treatment | 0% 0 0
e e e e e e e e e e e e e e e o e e
Other Miscellaneous 1% 0 1 -9.6%
1

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term

Categories with <1% share such as Ear care and Habit treatment are excluded
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Segmentation

Bulgaria Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 90% of values; led by Sore throat in CCR product segment

CHC 1 Value share (%) of Medical Device : : .
CHC 1 Category* . . . To 4 CHC 2 SegmeDeviecNVal uklediL€aldi Mn
gory total Medical Device s sales Value (LCUO Mn) P g ¢ )
OTC- Medical
: 83.0
Device
Sore Throat Nasal Saline Other Respiratory Cough
0
CCR 47% 39.1 10.7 10.6 8.0 6.8
Eye Care 17% 14.2 Not available
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
. . o
Digestive 12% 9.8 e o o T
Wound Healing Skin Protector/Emollients Antifungals Skin Irritation
i 0
Skin Care 8% 6.6 16 15 11 11
Gynaecological Urinary Condition Urology Male Condition
Urinary &
. 6% 4.9
Reproductive 4.6 0.3
faWal
Muscular Pain Mouth Pain Joint Care Dysmenorrhéa’
. . o
Pain Relief 4% 3.6 26 i =
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

OoTC

Value Trends

Mouth treatment and circulatory products account for a very small share in values
CHC 1 Category* CHC 1 Value share (%) of

total Medical Device s sales
Ear care

Bulgaria Medical Devices Performance by top CHC 2 Segments

Medical Device : : .
. To 4 CHC 2 SegmeDeviecNVal uklediL€ali Mn
Value (LCUO Mn) P g ¢ )
3% 2.3 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulatory 1% 1.0
1.0 0.0
0.1
Other _
. 1% 0.8 Not available
Miscellaneous
Miscellaneous 0% 0.4 Not available
Weight Loss 0% 0.3 Not available
Mouth Infection Other Mouth Treatment Fluoride Products
0,
Mouth Treatment 0% 0.1 01 )
0.0
Smoking control  Other Habit
Habit Treatment 0% 0.0
Eg
0.0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Volume share (%) of
total Medical Device s sales
OTC- Medical
devices

Bulgaria Medical Devices Performance by top CHC 2 Segments
CCR makes up about half of all volume sales of medical devices
CHC 1 Category*

Medical Device . .

e Top 4 CHC 2 Segments?”® Medi cal Devi c

Volume (Units in Mn)
12.3
Antiallergics Asthma Cold Remedies Cough
CCR 48% 5.9 __
0.1 0.3 0.8
00
Eye Care 13% 15 Not available
Acid & Heartburn  Antidiarrhoeals  Digestive Laxatives
. . o
Digestive 12% 15 04 01 04 06
Acne Care Antifungals Cold Sore Hand Skin Wound Disinfect
Skin Care 8% 1.0 — =
0.0 0.3
0.1 -
. e Gynaecological Urinary Condition Urology Male Condition
Urinary & 0 o
. 3% 0.4
Reproductive 0.4 0.0 0.0
Antispasmodic  Dysmenorrhea Joint Care Mouth Pain
0
Pain Relief 9% 1.1 0.0 0.3
0:0-6-0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Category*

total Medical Device s sales
Ear care

Bulgaria Medical Devices Performance by top CHC 2 Segments

Mouth treatment and circulatory products account for a very small share in volumes as well
CHC 1 Volume share (%) of

Medical Device . . .
e Top 4 CHC 2 Segments” 1 Medi cal Devi c
Volume (Units in Mn)
4% 0.4 Not available
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
H 0, x
Circulatory 1% 0.1 0.1 0.0
0.0
Other .
: 2% 0.3 Not available
Miscellaneous
Miscellaneous 0% 0.0 Not available
Weight Loss 0% 0.0 Not available
Wroducts Mouth Infection Other Mouth Treatment
0
Mouth Treatment 0% 0.0 0.0 0.0 0.0
Nail Biting Other Habit Smoking control
Habit Treatment 0% 0.0
0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* Top 6 categories based on their Medical devices value sales (in descending order)

A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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v
Bulgaria PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instrument leads medical devices values with U 4 6 ddlas

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022-20256AGR 2024-2025 Growth
Total PAC 3Y CAGR 11.0% Total PAC PY Growth 15.4%

e e e e —— e —————— o e e e e e e e e 3
i Test Instrument * 49% 46 0 j n1.5% 19.3% |}
o o e e e e ] e e e . ] o e e L1

Advanced Dressings 12% 11 0] ‘

Incontinence 10% 9 0] _ 17.7%
Plasters 6% 6 0] ‘ 15.7%

1

Surgical Absorbents 4% 4 0] 1

1

1

Medical/Surgical Aids 3% 3 0] |

1

Contraception 2% 2 0 :

1

Stomacare | 2% 2 :

1

Fixatives & Tapes | 2% 2 8.55%

| 1

Injection Devices 1% 1 -6.6% ' | -1.1% I

1

: i

1

Source: IQVIA Global CH Insightsi Sal es in Local Cu . Medical Deyice -bNanMedical Device
Prices) based on MAT Q2 2025;
*Test instruments include both test and measuring instruments; L-T i Long term ; S-Ti Short term == I Q v I /\

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution 438

CONSUMER HEALTH



v
Bulgaria PAC Performance by CHC 1 Category in 2025 (2/2)

Most of the smaller categories record positive growth

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue |( L @022202pAGR 2024-2025 Growth
Total PAC 3Y CAGR 11.0% Total PAC PY Growth 15.4%
Bandages 1% 1.3 0.0
Wound Care 1% 1.2 0X0)
Baby Disposables 1% 11 0.0
Contact Lens Care 1% 1.1 0.0
Traditional Dressings 1% 0.9 0.0
Nursing Accessories 1% 0.8 0.0
Orthopaedic/Antirheumatic 1% 0.6 0.0
First aid Kits [ 0% 0.0 0.0
Bladder Problems | 0% 0.0 0.0
Other Patient Care | 0% 0.0 0.0 -20.2% -28.1%

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded = I Q v I /\
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PAC

Volume Trends

Market Dynamics &
Segmentation

Bulgaria PAC Performance by CHC 1 Category (1/2)

Injection Devices hold the highest medical devices volume share, followed by Surgical Absorbents

Category Volume Share (%)

Test Instrument *

Market Trends
Category Volume (Units in Mn)

13%

Medical Device Growth

2022-2025 CAGR 2024-2025 Growth
Total PAC 3Y CAGR -6.9% Total PAG PY Growth 1.1%

3.2 0.0 -5.8%
1
. 0 1
Advanced Dressings 4% 10 0.0 | 1229
1
Incontinence 7% 18 0.0 : ’ 16.0%
1
Plasters 9% 0.0 1
1
R U O YT L i
I Surgical Absorbents 13% 373 0.0 I
e O e e ]
Medical/Surgical Aids 1% 0.2 0.0 -7.4%
Contraception 12% 2.9 0.0
Stomacare 2% 0.4 0.1
Fixatives & Tapes 4% 0.9 0.0
e O B 7Y A i
! Injection Devices 26% 6.4 0.0 -19.5% ' i
e e e e e e

Source: IQVIA Global CH Insight

si Sales in Units based on MAT Q2 2025

*Test instruments include both test and measuring instruments
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v
Bulgaria PAC Performance by CHC 1 Category (2/2)

Bladder problems see a remarkable S-T and L-T volume growth

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Totdl PAC 3Y CAGR -6.9% Total PAC PY Growth 1.1%
Bandages 7% 1.6 0.0
Wound Care | 0% 0.1 0.0 15.8%
|
Baby Disposables 0% 0.1 0.0 -4.0%
Contact Lens Care 1% 0.1 0.0
Traditional Dressings 1% 0.2 0.0
Nursing Accessories 0% 0.1 0.0 -1.
Orthopaedic/ o
Antirheumatic 0% 0.1 o
First aid Kits | 0% 0.0 0.0
Bladder Problems | 0% 0.0 0.0 83.6%
Other Patient Care | 0% 0.0 0.0 -8.0% -6.7%

Source: 1QVIA Global CH Insightsi Sales in Units based on MaT 22025 Il Medical Device [l Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded

S-Ti Short term %E I Q\/ I /-\
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Market Dynamics &

Bulgaria Medical Devices Performance by top CHC 2 Segments
Top 6 categories account for > 80% of values; dominated by Gluc measuring in test instruments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Category* total Medical Device s sales Val ue (LC Mn)TOp 4 CHC 2 SegmeDetiecNVal ubklediL€alt Mn)
PAC- Medlcal 936
Devices

Gluc Measuring Blood Press Monitors  Pregnancy Test Thermometers

0,
Test Instrument 49% 46.1 278 11.1 3.3 2.6

Ad q Hyaluron Base Tech Anti-Infection
vance T
| 12% 11.4 .
Dressings 10.0 1.1 0.3
Mod Heav Sev Incont. Bed Sheets/Pads Light Incontinence Incontinence care
Incontinence 9% 8.8
5.3 2.3 1.2 0.0
Plaster Strip Special Plaster Liquid Plaster Plaster Spec. Uses
—_— T =
Plasters 6% 5.9 ——
3.8 1.9 0.3 oK)
Packs & Patches Swabs & Pads Cotton wool

Surgical 0
Absorbents e 39

Inhalation & Aerosol Hot & Cold Packs Enemas/Douches+Cannulas Miscellaneous

Medical/ Surgical 3% 39 e —
Aids ' 2.8 0.2 0.1
0:0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency Guros (Public Rjdfes Siy InRoAtS: R8der@d Hedl Jeveld fncoftifiehc® products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value ] | Q V I /\
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Market Dynamics &

Bulgaria Medical Devices Performance by top CHC 2 Segments
Packs and Patches under Surgical Absorbents lead in volumes in medical/surgical aids category

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : . e To 4 CHC 2 Segments”™ 1 Medical Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical
. 24.6
Devices
Gluc Measuring Pregnancy Test Thermometers Blood Press Monitors
13% 2
Test Instrument 3% 3 W % e 02
q q Hyaluron Base Tech Anti-Infection
Advance
. 4% 1.0
Dressings 0.7 0.2 0.0
Mod Heav Sev Incont. Bed Sheets/Pads Light Incontinence Incontinence care
Incontinence 7% 1.8
0.9 0.5 0.3 0.0
Plaster Strip  Special Plaster Liquid Plaster Plaster Spec. Uses
0
Plasters 9% 2.2 1.8 0.3 0.0
0.0
Packs & Patches Swabs & Pads  Cotton wool
Surgical
14% 3.3
Absorbents 2.1 0.8 0.4
. . Inhalation & Aerosol Hot & Cold Packs Miscellaneous Enemas/Douches+Cannulas
Medical/ Surgical 0
. 1% 0.2
Aids 0.1 0.0 0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Market Dynamics &
Segmentation

PEC

Value Trends

Bugaria PEC Performance by CHC 1 Category

Oral care accessories leads medical devices values; showing positive growth in L-T & S-T

Market Trends Medical Device Growth
Category Value Share (%) Category Val ue L €022:202p 6 ACGR 2024-2025 Growth
Total PEC 3Y CAGR 20.6% Total PAC PY Growth 22.2%
Oral Hygiene 43% .
iOraI Care Accessories 32% .
PP eSS oo pespespespespespespeepe
Personal Hygiene 25%
Baby Accessories | 0%

‘ 16.3%

Source: IQVIA Global CH Insightsi Sal es i n Local
Prices) based on MAT Q2 2025;

c v R Meglical Deyice Bll:-Non-Medical Device
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Market Dynamics &
Segmentation

PEC

-
Bulgaria PEC Performance by CHC 1 Category
Oral care accessories continues to lead in volumes within the medical devices segment as well
OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 10.0% Total PAC PY Growth 12.7%
Oral Hygiene 48% .
{Oral Care Accessories | 0 = B
Personal Hygiene 19%
Baby Accessories 1%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2
2025 L-T'i Long term; S-Ti Short term

Il Vedical Device [ Non-Medical Device
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Segmentation

Bulgaria Medical Devices Performance by top CHC 2 Segments
Oral care accessories hold the largest value share led by Denture products

0 . .
CHC 1 Category* CHC 1 Value share (%) of Medical Device

: : . To 4 CHC 2 SegmeDetieNVal uRlediL€ald Mn
total Medical Device s sales Value (LCUO Mn) P g ¢ )
PEC- Medlcal 121
Devices
Oral C Denture Products Toothbrushes Interdental Brushes Dental Floss
M
ral Lare 78% 9.4
Accessories 9.2 0.0 00
0.1 '
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 14% 1.7
1.7 0.0
0.0
Mouthwashes Toothpastes  Other Oral Care
i % 1.
Oral Hygiene 8% 0 S T 0.1
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0 _——

=

0O
J

Source: IQVIA Global CH Insightsi L o ¢ a | Currency UGuros (Publi¢ Prices) based on MAT Q2 2025
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

PEC

Volume Trends

Oral Care Accessories share the largest volume of medical devices as well
CHC 1 Category* CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Devices

Medical Device

Bulgaria Medical Devices Performance by top CHC 2 Segments

e To 4 CHC 2 Segments?”® Medi cal Devi c
Volume (Units in Mn) P 9
0.5
Oral C Denture Products Toothbrushes Interdental Brushes Dental Floss
ral Care
. 47% 0.3
Accessories 0.2 0.0 0.0 K
Intimate Hygiene Foot Hygiene Hand Hygeine w/o Soap
Personal Hygiene 29% 0.2
0.2 0.0
0.0
Mouthwashes Toothpastes Other Oral Care
Oral Hygiene 24% 0.1
0.0 0.1
Feeding Bottles &Acces. Dummies/Pacifiers/Teeth
Baby Accessories 0% 0.0
0:0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

CONSUMER HEALTH

447



= [OAVA WA

CONSUMER HEALTH

Finland Medical Devices
I Mar ket Dynami c¢s



Market Dynamics & .

Finland Medical Devices Performance Overview

Medical devices in Finland show an overall growth trend; OTC and Personal Care segments
demonstrate long-term growth in value

4 N
26% A Long-term Growth (Value) 62%
= Contribution to total new
Medical device share of total CH / -7.4% 11.5% pack launches in last 3
value in 2025 OTC value I]l]l] years; Patient care
share a PAC PEC
accounts for 94% of new
Long T term Growth

pack launches
Medical Devices
Innovation

1.8% by value Medical Devices Categories

nﬂﬂl] -1.8% by volume

4 N
Eye care <o Test Instruments & Personal Hygiene &
Short 1 term Growth Share of total PAC Share of total PEC
20% values in 2025; 74% value share in 2025
/ 6.1% by value Dominated by Dominated by
Thermometers Intimate hygiene
0)
nﬂﬂﬂ 0.4% by volume Long -term Growth Long term Growth
/' il -25.8% b e
. . . -25. y value 14.1% by value
Medical Devices | ll il il /

QVIA
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N s i
Finland CH Market Size & Growth

Medical devices experienced strong PY and long-term growth, representing 26% of the CH market
value

CH Market Value (LC U Mn) and Latest Val ue Shar alud Gmwth

’—.—Hs% (0.1%)—| D 2022-2025 CAGR 2024-2025 Growth
540
512 511 -
474
Total CH 3Y CAGR 4.4% Total CH PY Growth 5.6%

B Non-Medical Device* Il Medical Device

Source: IQVIA Global CH Insightsi Sal es i n Local Cur r e rbasgd ol MATQ22025Publ i ¢ Prices)
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

135
135 e B BBl 2 e :

2022 2023 2024 2025

=IQVIA
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i
Finland CH Market Volume & Growth

Medical devices have records flat growth in volumes in thew recent year; holds 30% of the total CH
market volume

Market Volume ( Mn Units), and Latest Volume Share (%) Volume Growth

2022-2025 CAGR 2024-2025 Growth

Total CH 3Y CAGR 0.9% Total CH PY Growth 2.0%

2022 2023 2024 2025 '

B Non-Medical Device* [l Medical Device

Source: IQVIA Global CH Insightsi Sales in Unit based on MAT Q2 2025
* Non- medical device products include registered OTC medicines, food supplements and other nonregistered products except medical devices

=IQVIA
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Market Dynarr_ncs & Value Trends
Segmentation

Finland CH Performance by Classes

Patient care segment contributes the most (in % terms) to medical device values while OTC
segment has the largest medical device value sales

2024-2025 Growth

Total CH PY Growth 5.6%
1

CH Classes Value ValueSales ( LC U bn) 2022-2025 CAGR

Share (%) Medical devices Value Share (%)
I
: 1

19%
0
oTC 85% 7.5% 9.7%
459 5.8%
|
|
-7.4% I -0.3%
PAC 10% I
-9.9% :
|
I
11.5%
PEC 5%
1.7%
I Vviedical Device M Non- Medical Device
Source: IQVIA Global CH Insightsi Sal es i n Local Currency OGuros (Public Prices) based on MAT Q2 2025
OTC: Over the counter, PEC i Personal care, PAC i Patient care
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Market Dynamics & Volume Trends
Segmentation

Finland CH Performance by Classes
Patient Care leads in medical device volume sales with 9Mn units

CH Volume Volume Sales (Mn Units) 2022-2025 CAGR 2024-2025 Growth
Classes Share (%) Medical devices Volume Share (%)
Total CH PY Growth 2.0%
1
0
oTC 74% 4.8% . 6.1%
2.7%
-3.2%
PAC 20%
5 9% 4.5%
PEC 6% 4. 4%
1
Il Vedical Device M Non- Medical Device
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
OTC: Over the counter, PEC 1 Personal care, PAC 1 Patient care
=IQVIA
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Market Dynamics & Packs &
Segmentation Innovation

Finland Medical Devices Packs & New Launches

Patient care accounts for most number of pack launches in the last 3 years
Category

Total Packs *
CH Total

3,554 2,809
OTC 2341,192 pWEYAS

New Launches **

6,363

1,130 689 1,819
kv 270
Patient Care 3,264 YN 4,234 1,063 AP 1,358
Personal Care @ 703 E 1oL
I Vedical Device M Non Medical Device

Source: IQVIA Global CH Insights i Units based on MAT Q2 2025

*Total Packs represent the unique number of pack available in the market
*New Launch products represent the unique packs had been launched in last 3 year
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Market Dynamics &
Segmentation

OoTC

Finland OTC Performance by CHC 1 Category in 2025

Eye care leads in medical device values; weight loss segment has seen remarkable growth

Market Trends Medical Device Growth
Category Value Share (%) Category Val u L €022-202p 6 AGR 2024-2025 Growth
Total OTC 3Y CAGR 7.5% Total OTC PY Growth 9.7%
CCR* 23% 95 I 6.0%
Skin Care 23% 4.5%
Digestive 22% 6.9%
| Eyecae [l 1% I B = } wew
T panrelef U7 R B T Y
Urinary & Reproductive 4% 5.7%
Habit Treatment 2%
Ear Care 2% 14.5%
Mouth Treatment 1% 12.8%
Circulatory 1% 5.2%
L wegntloss jow [ S ] — A7ec | 55 -
Other Miscellaneous |0%  IEEE e 7 | T
Miscellaneous | 0% 5.9%
Source: IQVIA Global CH Insightsi Sal es in Local culikMedicalDeyice BllsNon-Medical Device I

Prices) based on MAT Q2 2025; Categories with <1% share such as Habit treatment and Ear care are excluded
L-TT Long term, CCR i Cough Cold & Other Respiratory Products; Miscellaneous include homeopathy & herbal products, salt substitutes, Thyroid therapies, Adjuvant products for diabetes

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution

455
CONSUMER HEALTH



+
Finland OTC Performance by CHC 1 Category in 2025

Eye care is leading in volumes as well with remarkable growth seen in weight loss segment

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) Tig%{g%%%g@gﬁ;% To%;g%éfrczgg% S\X%V\ét.fll%
CCR* 29% 1 10 .I 4.5% 13.4%
Skin Care 24% 1 8 0.7% 11.1%
Digestive 21% 1 7 :3.3% :5.1%
i Eye Care 11% 2 2 i 7.5% 8.2% E
Pain Relief | 5% 0 2 %.4% :-2.1%
Urinary & Reproductive 2% 0 1 -0.3% i 53.3%
Habit Treatment | 1% 0 0 : :
Ear Care | 2% 0] 0] 7.6%
Mouth Treatment | 2% 0 1 4.9%
Circulatory 1% 0] 0 {).9%
i Weight Loss | 0% 0 0 62.2% 382.7%%
Other Miscellaneous | 0% 0 0 -26.6% ' .: .
Miscellaneous | 1% 0 0 :3.7% !6.8%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*CCR i Cough Cold & Other Respiratory Products, S-T- Short term, L-T- long term

Categories with <1% share such as Ear care and Habit treatment are excluded —_—
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Market Dynamics &
Segmentation

OoTC

Value Trends

CHC 1 Category*

CHC 1 Value share (%) of
total Medical Device s sales
OTC- Medical

Device

Finland Medical Devices Performance by top CHC 2 Segments
Laxatives are the leading category in CHC 2 segments

Medical Device : _ : .
. To 4 CHC 2 Segmebetvsc ei VMd duiec gILC U
Value (LCUO Mn) P g &
88.3
Eye Care 44% 38.9 Not available
Laxatives Digestive Acid & Heartburn Antidiarr@
. . T
Digestive 18% 16.0 12.2 1.8 17 02
Sore Throat Nasal Saline Other Respiratory  Cough
12% 11.0
CCR 4.2 3.9 1.7 0.7
Skin Protector/Emollients ~ Wound Healing Wart/Corn Removal Hand Skin Wo@ect
: 0, \
Skin Care 11% 9.4 e 2 o e
Ear Care 5% 4.5 Not available
Muscular Pain  Mouth Pain Joint Care Other Pain Relief
. . 49 31 e
Pain Relief 0 = ¥ 00 0
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Market Dynamics &
Segmentation

OoTC

Value Trends

Urinary and reproductive segments account for <5% of the medical device values
CHC 1 Category*

Finland Medical Devices Performance by top CHC 2 Segments

CHC 1 Value share (%) of Medical Device : . .
. : . To 4 CHC 2 SegmeDetvs c el VMd diiec g IL C
total Medical Device s sales Value (LCUO Mn) P g &
. Gynaecological  Urinary Condition Urology Male Condition
Urinary & 0
. 3% 2.7
Reproductive 2.3
Weight Loss 1% 1.1 Not available
Other Mouth Treatment Mouth Infection Fluoride Prod{ts
0,
Mouth Treatment 1% 0.8 0.7 0.0 goXo)
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
i 0
Circulatory 1% 0.7 0.7 0.0
0.0
Other .
. 0% 0.2 Not available
Miscellaneous
Miscellaneous 0% 0.0
Smoking control  Nail Biting
Habit Treatment 0% 0.0 W
0.0]
Source: IQVIA Global CH Insightsi Sal es i n Local Currency UGuros based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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Segmentation

Finland Medical Devices Performance by top CHC 2 Segments
Sore throat and laxatives are the lead CHC 2 segments in terms of volumes

CHC 1 Volume share (%) of Medical Device

CHC 1 Categor : : " To 4 CHC 2 Segments” 1 Medical Devi c
gory* total Medical Device s sales Volume (Units in Mn) P g
OTC- Medical
. 5.6
devices
Eye Care 42% 2.4 Not available
Laxatives Acid & Heartburn Digestive Antidiarrhoeals
Digestive 13% 0.7 0.5 0.2 01 00
Sore Throat Nasal Saline Other Respiratory  Cough
CCR 20% 1.1 i
0.5 0.4 0.1 0.0
Wound Healing Skin Protector/Emollients  Wart/Corn Removal Hand Skin Wound Disinfect
- \
0
Skin Care 10% 0.6 0.2 0.2 0.1 0.1
Ear Care 5% 0.3 Not available
Muscular Pain  Mouth Pain Joint Care Other Pain Relief
Pain Relief 4% 0.2 0.2 0.0%ke

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
~ Leading subsegments that account for >80% medical device share of respective CHC 1 category volume == | Q V I /\
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Market Dynamics &
Segmentation

OoTC

Volume Trends

CHC 1 Volume share (%) of
total Medical Device s sales
Urinary &
Reproductive

Finland Medical Devices Performance by top CHC 2 Segments
Skin care products account 10% of the medical device volumes
CHC 1 Category*

Medical Device . . .
e Top 4 CHC 2 Segments”™ 1 Medi cal Devi c
Volume (Units in Mn)
Gynaecological Urinary Condition Urology Male Condition
2% 0.1 e
0.1 0.0 0.0
Weight Loss 1% 0.0 Not available
Other Mouth Treatment  Mouth Infection Fluoride Products
—_ T
Mouth Treatment 1% 0.1 e
0.1 (VN0 0.0
Antihemorrhoids  Chloesterol Regulating  Other Circulatory
Circulator 1% 0.0
y 0.0 0.0
0.0
her
_ Othe 0% 0.0
Miscellaneous
Miscellaneous 0% 0.0 Not available
Smoking control  Nail Biting
Habit Treatment 0% 0.0 —5
0.0]
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025
* Top 6 categories based on their Medical devices value sales (in descending order)
A Leading subsegments that account for >80% medical device share of respective CHC 1 category volume
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PAC

Segmentation

Finland PAC Performance by CHC 1 Category in 2025 (1/2)

Test Instruments leads medical devices values with a 18% value share

Market Trends Medical Device Growth
Category Value Share (%) Category Val ug L @022:202p CAGR 2024-2025 Growth
Total PAC 3Y CAGR -7.4% Total PAC PY Growth -0.3%
| S ey i e —— e el 2y 2 el | -l
i Test Instrument * 18% —25.8%_'H 13.5% |
i T - - [ e —— o= e e e e e e e e e e e —————————— 1
Medical/Surgical Aids 16% 6.8% - 6.6%
I
Plasters 10% 1 :
I
Orthopaedic/Antirheumatic 9% 4 0 : 5.6%
I
Advanced Dressings 9% c:f
I
Traditional Dressings 7% 1 ‘ 4.4%
I
I
Fixatives & Tapes 5% 1 3.3%
I
I
Other Patient Care 5% 3 0 | 10.0% . 5.5%
I
Bandages 5% : ‘ 4.7%
I
Incontinence 4% 2 0 :
|
Source: IQVIA Global CH Insightsi Sal es in Local Cu . M@dicahDay'Lce( -bNQnCMedical Device !

Prices) based on MAT Q2 2025;

*Test instruments include both test and measuring instruments;
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+
Finland PAC Performance by CHC 1 Category in 2025 (2/2)

Smaller categories like wound care and contact lens are witnessing positive growth

Market Trends Medical Device Growth
Category Value Share (%) Category Val uge |( L @022-202pAGR 2024-2025 Growth
Totall PAC 3Y CAGR -7.4% Total PAC PY Growth -0.3%
Injection Devices 3% 1.6 0.0 -8.5%
Surgical Absorbents 3% 15 (0K0)
Contact Lens Care 2% 0.8 0.0
Wound Care 1% 0.8 0.0
Nursing Accessories 1% 0.2 0.4 -2.6%
Contact Lens/Glasses 1% 0.1 0.2 5.5% 37.1% ‘
Contraception 0% 0.2 0.0
Stomacare 0% 0.1 0.0 -12.9% -33.3% ‘
Bladder Problems 0% 0.1 0.0 188.19
First aid Kits 0% 0.1 (0X0)
Pressure Sore |0% 0.0 0.0 -12.9%
Baby Disposables | 0% 0.0 0.0

Source: IQVIA Global CH Insightsi Sal es in Local Cu [} Medical Deyice Bll;Non-Medical Device
Prices) based on MAT Q2 2025; S-Ti Short term

*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded = I Q v I /\
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Finland PAC Performance by CHC 1 Category (1/2)

PAC performance has declined with only few categories witnessing a positive growth

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Un|ts in Mn) 2022-2025 CAGR 2024-2025 GrOWth
Total PAq 3Y CAGR -5.6% Total PﬁC PY Growth -3.2%
Test Instrument * 10% 10 0.0 -34.4% "
RS SS S SSRSSY 1eeeenesponyenponpunpunppunp PSSR SRS ey puspupunyes
I . . .
i Medical/Surgical Aids 12% 0.4 0.7
e e o o o o o o e o e e e e o ] S S S e —————
Plasters 9% 0.8 01 -3.9%
Orthopaedic/Antirheumatic 2% 0.2 00
Advanced Dressings 3% 0.3 0.0
Traditional Dressings 9% 0.9 0.0 -4.9%
Fixatives & Tapes 7% 0.6 0.0
Other Patient Care 6% 0.5 0.1 10.3%
Bandages 8% 0.8 0.0
Incontinence 4% 0.3 0.1 -18.6% ‘
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 I Vviedical Device [ Non-Medical Device
*Test instruments include both test and measuring instruments
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Segmentation

Finland PAC Performance by CHC 1 Category (2/2)

Injection devices account for the highest volume share

Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
e e e e e e e e e e e T e | ___Total RAC 3Y CAGR -5.6%____________Total PAC PY Growth -3.2%
1
i Injection Devices 22% 2.2 0.0 13.9% !
L e e e e e e e e e e e —————
Surgical Absorbents 4% 0.4 0.0 0.4%
Contact Lens Care 1% 0.1 0.0 2.7%
Wound Care 1% 0.1 0.0 16.7%
Nursing Accessories 1% 0.0 0.0 -0.7%
I
Contact Lens/Glasses | 0% 0.0 0.0 -3_3%: .34.3% ‘
Contraception | 0% 0.0 0.0 5.6%
Stomacare | 0% 0.0 0.0 -24.3% -53.4% -
Bladder Problems [ 0% 0.0 0.0 - 107.3% ’ 501.8%
First aid Kits 0% 0.0 0.0 -0.8%
I
Pressure Sore |0% 0.0 (0K0) 1 ‘ 74.7% 60.0%
1
Baby Disposables | 0% 0.0 0.0 | . 87.9%
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 - Medical Device - Non-Medical Device
*Categories with <1% share such as wound care, stomacare, contraception, first aid kits, contact lenses & glasses include products for contact lens care, baby disposables and pressure sore are excluded
S-T1 Short term é-i I QV I /\
- - 464
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+
Finland Medical Devices Performance by top CHC 2 Segments
PAC value share is currently led by thermometers in test instruments

CHC 1 Value share (%) of Medical Device . . .
CHC 1 Categor : . . To 4 CHC 2 Segmebetvs c el VMd duiec ILC
gory* total Medical Device s sales Value (LCO Mn) P g A
PAC- Medical
. 46.1
Devices
Thermometers Coronavirus Test Blood Press Monitors ~ Pregnancy Test
Test Instrument 20% 9.5 2.4 23 13 12
Special Plaster Plaster Strip  Liquid Plaster Plaster Spec. Uses
Plasters 10% 4.7
2.6 1.7
Ad q Base Tech Anti -Infection Other Hyaluron
vance
. 10% 4.6 o
Dressings 2.5 2.0 -
. Belts Other Supp Curativ/Elastic Stocking Clogs+Orthopaedic Footwear  Equiment for Disabled
Orthopaedic/ 0 N
. . 10% 4.4
Antirheumatic 2.2 1.0 0.9 0.2
dical/ Inhalation & Aerosol Miscellaneous Gloves Hot & Cold Packs
Medica
. . 9% 4.1
Surgical Aids 2.2 0.8 0.5 0.4
Traditional .
ad ona 8% 3.5 Not available
Dressings
Source: IQVIA Global CH Insightsi Sal es i n Local Currency uuros (Public Rfdes Siv Ingoﬂt.s:%/IE’deer@HeMSTeveQ?ncoatme%c% products
* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
A Leading subsegments that account for >80% medical device share of respective CHC 1 category value — | Q V I /\
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Segmentation

Finland Medical Devices Performance by top CHC 2 Segments
Coronavirus test is the leading category Iin test instruments segment

CHC 1 Volume share (%) of Medical Device . . .
CHC 1 Categor . . e To 4 CHC 2 Segments? Medi cal Devi c
gory* total Medical Device s sales Volume (Units in Mn) P 9
PAC- Medical 8.7
Devices '
Coronavirus Test Thermometers Pregnancy Test Oth Diagnostic Tests
0
Test Instrument 12% 1.0 o e X oG
Plaster Strip Special Plaster Liquid Plaster Plaster Spec.\Uses
0 T
Plasters 10% 0.8 i T " Boo
Base Tech Anti -Infection Other Hyaluron
Advan_ced 4% 0.3 T
Dressings 0.2 0.1 0.0gX0)
) Belts Other Supp Curativ/Elastic Stocking  Clogs+Orthopaedic Footwear Equiment for Disabled
Ort.hopaedlc.:/ 204 0.2
Antirheumatic 0.1 0.0 0.0 0.0
Miscellaneous Hot & Cold Packs Inhalation & Aerosol Gloves
Medical/
. . 5% 0.4
Surgical Aids 0.1 0.1 0.1 0.1
g?edslgﬁgﬂ 10% 0.9 Not available

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025 Mod Heav Sev Incont. : Moderate Heavy Severe Incontinence products

* Top 6 categories based on their Medical devices value sales (in descending order) Base Technology - include hydrogel / hydrocolloid / alginate / foam / carbon / semi permeable / contact layer wound healing dressings
; . ; ; gy

A Leading subsegments that account for >80% medical device share of respective CHC 1 category value —= | Q V I /\
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Market Dynamics &
Segmentation

Finland PEC Performance by CHC 1 Category

Personal hygiene leads in sales at U 6 M woutperforming L-T growth benchmarks

Category Value Share (%)

Oral Hygiene

Oral Care Accessories

Baby Accessories

0%

Market Trends
Category Val ue

36%
34%

29%

( L @022-2025£AGR

Total PEC 3Y CAG

Medical Device Growth

2024-2025 Growth
11.5% Total PAC PY Growth 6.3%

101.4% -0.6%

Source: IQVIA Global CH Insightsi Sa |l e s

Prices) based on MAT Q2 2025;

n

Local cu R MedicalDeyice EllNon-Medical Device
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Finland PEC Performance by CHC 1 Category

Personal hygiene dominates medical device volumes, showing significant growth

OTC Market Trends Medical Device Growth
Category Volume Share (%) Category Volume (Units in Mn) 2022-2025 CAGR 2024-2025 Growth
Total PEC 3Y CAGR 5.9% Total PAC PY Growth 4.5%
Oral Hygiene 39%
i Personal Hygiene 27% 10.1%
Oral Care Accessories 34% -0.8%

‘ 112.0%

Baby Accessories | 0%

Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 - Medical Device - Non-Medical Device
2025 L-T'i Long term; S-Ti Short term
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Segmentation

Finland Medical Devices Performance by top CHC 2 Segments
Personal hygiene accounts for 74% of the medical device values led by intimate hygiene segment

CHC 1 Value share (%) of Medical Device . . : .
CHC 1 Category* . ; . To 4 CHC 2 Segmebetvsc ei VMd duiec gILC U
gory total Medical Device s sales Value (LCUO Mn) P g &
PEC- Medical
. 8.2
Devices
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 74% 6.0 0.0
6.0 VR
Oral C Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
ral -are 19% 1.6 o
Accessories 1.4 s
Toothpastes Other Oral Care Mouthwashes
i % .
Oral Hygiene 0 0.6 oI oo I
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 0% 0.0
0.0 0.0

Source: IQVIA Global CH Insightsi Local Currency UGuros (Public
* All categories based on their Medical devices value sales (in descending order)
" Leading subsegments that account for >80% medical device share of respective CHC 1 category value

3284310_AESGSBeliCare Medical Device Market IndtghtsFinal Presentatiot 2025 | IQVIA | Confidential | Faallageronly / Not for distribution —= | QV I A
CONSUMER HEALTH

Prices) based on MAT Q2 2025

469



Market Dynamics &
Segmentation

PEC

Volume Trends

Intimate hygiene leads in volume as well
CHC 1 Category*

Finland Medical Devices Performance by top CHC 2 Segments

CHC 1 Volume share (%) of

total Medical Device s sales
PEC- Medical

Medical Device
Devices

e To 4 CHC 2 Segments?”® Medi cal Devi c
Volume (Units in Mn) P 9
0.6
Intimate Hygiene Hand Hygeine w/o Soap Foot Hygiene
Personal Hygiene 64% 0.4
0.4 0.0
0.0
Oral C Denture Products Other Oral Care Acces. Dental Sticks Toothbrushes
ral care
. 29% 0.2
Accessories
Toothpastes Other Oral Care Mouthwashes
Oral Hygiene 7% 0.0
0.0 0.00.0
Dummies/Pacifiers/Teeth Feeding Bottles &Acces.
Baby Accessories 0% 0.0
0.0 0.0
Source: IQVIA Global CH Insightsi Sales in Units based on MAT Q2 2025

* All categories based on their Medical devices value sales (in descending order)

" Leading subsegments that account for >80% medical device share of respective CHC 1 category value
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